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Equipped with | 
ULTRA-VIOLEy ’ 


PURIFIER 


Your Best Investment in Lowered Overhead! Only One Boiler Unit Provides 
Hot Water for Washing, Steam for Drying, and Heat for Your Premises... 


International’s brand new Safe-T-Steam Dryer is a 
major breakthrough in modern coin-op equipment! 
Costs no more than ordinary dryers, yet it’s precision- 
engineered to cut down fuel consumption... to 
satisfy all your demands for: 


ABSOLUTE SAFETY No open flame...no chance 
of hazardous flame-fume contact. No possibility of 
explosion or spontaneous combustion. Safe-T-Steam 
rules out noxious odors or possible fabric damage. 


EASY MAINTENANCE No pilot light... no deli- 
cate controls to go out of order. Minimum number of 
parts are trouble-free. You get positive, controlled 
heat without gas combustion equipment. 


LOW OVERHEAD As much as two-thirds savings 
on operating costs! Here’s the amazing comparison 
— estimated on one hour's drying time: 





CUSTOMER SATISFACTION  Safe-T-Steam drying 


leaves no streaks ...no carbon spots; dries at safe 
low temperature — fast! Clothes are purified by 
ultra-violet ray; emerge beautifully conditioned. 


UP TO 66% SAVINGS ON OPERATION: AND MAINTENANCE 


Let us show you how overhead can be cut way down with drastic reductions in 
fuel consumption when you use the Safe-T-Steam dryer, Write or call TODAY! 





f > 


mt 2 


\ INTERNATIONAL DRYER CORP 


ww 123 FROST STREET, WESTBURY, L. I., 


N. Y. © EDgewood 4-810 
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GLOVER 


COIN-OP 


DRY CLEANING UNITS 


AUTOMATIC, STAINLESS STEEL 
COIN-OP OR NON-CO/IN MODELS 


Serve You Better, Longer 


Fill out and mail coupon today! 


GLOVER. acer 


NOVEMBER, 


Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attrac- 
tively satin-finished stainless steel. 


Sweet-clean freshness is assured for every load. 
Automatically, each load gets fresh, clean filter 
powder. Automatically, muck is removed to muck 
receiver. Free-flowing solvent, unretarded by 
too much filter pressure, is distilled — auto- 
matically—through recovery system and saved. 
Automatically, after drying cycle, entire load is 
flooded with fresh air for good measure, and 
when door is opened, pere odors are drawn off 
through exhaust vent. 


You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasing patronage. 


You get up to four times the income from the 
same floor space with compact, efficient Glover 
drycleaning units. 


Maintenance costs are low because (1) units are 


DRY CLEANING 
N 
‘MOORTANT REE IHS macnene sy 
SPicvag peees Mee oe 


1 hha 
ona tae 


CAPACITIES 
MODEL RATING CYCLE TIME 
Coin-op Hot Units 8to12 Pounds 30 Minutes 
Non-Coin Hot Units 16 Pounds 60 Minutes 
Non-Coin Cold Units 25 Pounds 17% Minutes 


more durably constructed; (2) complete inde- 
pendence of each fully self-contained Glover 
unit minimizes shutdown; (3) no experience is 
needed to service machines daily; (4) attention 
is needed only once or twice weekly to check 
levels of muck, of filter powder in bin, and of 
perc in base tank. 


Coin unit has three big features. (1) Price 
charged (25-cent multiples) is adjusted merely 
by dialing desired amount. (2) Manual push 
button activates meter without coins to permit 
commercial cleaning operation or allow service 
check. (3) Coin rejection will occur for any of 
the following reasons: bent or improper coins, 
power failure, required amount already in- 
serted, or machine in operation. 

Door is safety-locked during entire cycle. 
Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra 
equipment. You order only as many Glover units 
as you wish; no minimum required. NOTE: 
Glover units will pass through 36-inch doorway! 


Full-year GLOVER guarantee is backed by 40 
years of experience by one of the most honored 
names in the dry cleaning industry. 


Get full details! 


- a 4 


5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOUR. 


BILL GLOVER, INC. 
5204 Truman Road, Kansas City 27, Mo. 


Please send me full details now on your 
(_]COIN-OP Dry Cleaning Units 
(__]JNON-COIN Dry Cleaning Units 


OO i a ee 
FIRM NAME 
ADDRESS 


CITY ZONE STATE 
D I'd also like information on Glover Coin-Op Laundry Washer- Extractors 
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: Protects 
Your ' Coin. 





Investment 


maximum coverage 






< at minimum cost! 





Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 
Malicious Mischief 
Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

®@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in- one protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 


OL 6-4000 yc 


M. KRAVETZ ~ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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THE MAGAZINE FOR COIN-OPERATED LAUNDRY AND DRYCLEANING BUSINESSMEN 
FEATURES FOR NOVEMBER, 196! 
15 THE THIRD COIN-OP DRYCLEANING REPORT reveals the 
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eaning on coin-op laundry store owners and a chart (paqe } 
22-23) of manufacturers of coin-operated drycleaning machine 
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25 OPERATOR MAINTAINS A THRIVING BUSINESS in a "de 
pressed area how hair dryers and three kind: tT washing 
machines helped Kewane¢ : wner Jim Anderson sta 


30 WASHING MACHINE "DOWNTIME" SURVEY js th 
mont +4, Side f the ir Feature. Learr f your 


it T raer experience maftcne tn ¢ t r respondent 


32 MAINTENANCE PROGRAM SAVES COIN-OPERATOR TIME 
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1 Robert Towner t ave thousands of Tr 
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S JO C aU \ € ar presented. A sTurette nd pic 
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60 ' WINNER OF NBC-TV's "SECURITY SWEEPSTAKES" pre 


d here. This Stamford, Conn., housewife sent a post card 
t pr N Laundry & Cleaning Villag 
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70 ON THE ASSOCIATION FRONT 
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HOw BiG) Boy" 


TO MORE 


Why not start a flow of quarters coming to your coin-op from the small businesses of your 
community? All it takes to extend your services is a little contact time on your part plus 
the giant capacity of the Laundrite® “Big Boy’™ Washer-Extractor. While “Big Boy” quickly 
handles the greater loads brought in by garages, nursing homes and others, your smaller 
machines stay available for light-load customers. You get extra business from housewives, 
too, when you tell them that “Big Boy” can wash and spin-dry a 9’ x 12’ shag rug—or 5 
big blankets at one time. To help you merchandise your newly extended services, Laundrite 
gives you all the business-getting promotional aids you need. Think about those extra cus- 
tomers— then write for the full story on the rugged, economical “Big Boy” that can bring 


them in. 
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_, TROY LAUNDRITE DIVISION OF American Machine and Meals, Inc. 


. Divisions of American Machine and Metals, Inc. 
| TOLHURST CENTRIFUGALS e 


Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 


F. ADDRESS 












MEETS 
barber shops 
beauty salons 

TRUM 





OPENS THE DOOR 
BUSINESS 


— ® 


Tnoy 


LAUNDERITE 


EAST MOLINE, ILLINOIS 


TROY LAUNDRY MACHINERY e¢ 
FILTRATION ENGINEERS e 
AUTOMATIC DEVICES e 


RIEHLE TESTING MACHINES e DE BOTHEZAT FANS 
FILTRATION FABRICS e NIAGARA FILTERS ¢ UNITED STATES GAUGE « AUTOBAR 
LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY @ GLASER-STEERS CORPORATION 


TROY LAUNDRIT E,Dent. CO-1161, Division of American Machine and Metals, Inc, EAST MOLINE, ILLINOIS 
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Coin-Op Cleaning: Phase Two 


One of the curious things about coin-op drycleaning is the 
fact that, while it fills a consumer need, it was not developed 
as a result of consumer clamor. 


Ever since Eve first took Adam’s fig leaf down to the river 
to pound it with a rock, laundering has been the housewife’s 
job. But drycleaning is a big mystery to most women. For as 
long as we can remember, we heard that to do one’s own dry- 
cleaning was flirting with fire, skin irritations, and other 
dangerous conditions. 















Now, with the development and introduc- 
tion of coin-operated drycleaning machines, 
this same consumer—the fear-conditioned 
housewife — is being told that it is perfectly 
safe for her to do her own drycleaning. And, 
it is! The only problem is that she must be 
re-educated. 


Happily for those who are installing coin-op 
cleaning equipment, we are now entering the second phase of 
the coin-op cleaning campaign—Consumer Education. (The 
first phase was getting industry acceptance.) 


American Home, Consumer’s Bulletin, Business Week, 
Barron’s, and the women’s pages of many large circulation 
daily newspapers have begun to educate the consumer about 
the availability of lower-cost, safe, coin-operated drycleaning 
machinery. Many of the equipment manufacturers have pre- 
pared literature for the use of your customers. 


The educational campaign must not stop with the equip- 
ment manufacturers. Store owners must, for as long as it 
takes to educate the patrons of their stores, provide these cus- 
tomers with someone to answer questions, suggest machine 
loads, and to simply be around to lend confidence to hesitant 
housewives. 

A huge grand opening, while very important, is not enough. 
You must follow it up with a thorough educational program. 
This includes literature, advertising, and attendants. 





Published monthly by United Business Publications 
Inc. Printed in U.S.A. Subscription: $5 a year 
U.S.; $6 a year Canada; $10 a year, foreign 
countries. 


COPYRIGHT 196! by United Business Publications, 
Inc. All rights reserved. No material in COIN-OP 


may be reprinted without written permission from * STA 


the publishers. : Editor 
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INSERT 


Half Dollor, Quarter 
Dime or 2 Nickels 
and Receive 
Correct Change 


e of 


The 


eek, 
ition 
out 
ning 
pre- 


uip- | CHANGES 50¢, 25¢, 10¢ and TWO 5¢ ALL IN ONE MACHINE 


as it 


Cus- The first really all-purpose coin changer e %@” steel Maximum Security 
‘hine : ever built. Not only changes all four cabinets with quadruple locks. 


itant | basic coins, but it can also be set by Drawer-Action, 3-Way Visi-Loading 


by funnel, stack, or pre-loaded 
holder. 


its owner, without use of tools, to 

return 2 quarters, 5 dimes, or 1 quar- 
ugh. ter, 2 dimes and 1 nickel for 50¢. It ; 
ram. holds an average of $250 to $300 in Continuous-duty solenoid 

change (1,125 to 1,250 operations) . . . operation. 

far more than any other electric coin All new Anti-Vandal Mechanism. 

changer except Standard’s all new 


. . . . ‘ Optional colors, optional burglar 
Maximum Security Electro-Changers E ¥ 


. alarm, and optional insurance on 
See announcement ad on the next 


rr ‘ erick ane machine and monéy (up to $200). 
page). The CHANGE-CENTER also y 


includes these other exclusive features: Send for full information today! 


STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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POPCORN PROFITS 
WITH THE... 
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@ ATTRACTIVE 
DESIGN 


© LOW COST 
© BUILT FOR 
MORE SALES 


© MORE PROFIT 
PER SALE 


© UP TO 8c PROFIT 
PER DIME SALE 


© FIREPROOF 
CONSTRUCTION 


© COMPACT — 
22x22x60" 


© TAKES TWO 
NICKELS OR 
A DIME 


* COMPLETELY 
CORROSION 
RESISTANT 


© CONTAINER COST 
UNDER 3/10c EACH 












































BEBE eee & 
LIST PRICE 


$395.00 


Gold medal brings back big profits to 
Popcorn Vending. You save on original 
equipment, containers, service, and re- 
pairs. You can even save on supplies 
and pre-popped corn. Get Jet-Age 
engineering at pre-war prices. Make 2c 
more profit per sale by using low-cost 
containers. 






This is the unit you will 
eventually standardize on. / 
Buy it first and be thou- f 

sands of dollars ahead. [ 
Write now for details. © 
Order several soon. 








Sa aT 


1835 Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry 


Pesseseese OSE ane wy 











: Send more information on POPCORN : 
g VENDING PROFITS to: ‘ 
s ' 
¥ 
: Name s 
a 
s sciences . 
S City - 
s 
: State. 5 
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DEAR EDIT@R: | 


Pat On Back 


I want to start this letter by giv- 
ing COIN-OP the biggest pat on the 
back as being the finest magazine 
for the coin-op business. I know 
that you will be with us for years 
to come. 

The second point of this letter is 
to find out the name of the firm 
which installed the solar heating for 
the EZ-Duz-It Laundromat, West 
Palm Beach, Fla. you wrote about 
in the June COIN-OP. 

William A. Kobb 
Wildwood Laundromat 
Jackson, Mich. 


Thank you for your “pat on the 
back.”” We certainly appreciate your 
comments. The name of the firm 
has been sent to you and a copy of 
your letter has been sent to them. 


—Ed. 


Wants Data 


The Better Business Bureau of 
Long Beach, Calif., gave me your 
address as a source of information 
concerning the coin-operated laun- 
dry business. I am very much in- 
terested in obtaining any and all 
general data, statistics, prices of ma- 
chinery, and technique connected 
with purchase and operation of un- 
attended coin-operated laundries, 
especially in my area. 

Guy E. Foster. Jr. 
Los Alamitos, Calif. 


Let us begin by saying that coin- 
ops are a good investment. Your 
request for information is an indi- 
cation that you are aware that coin- 
ops, as every other type of business, 
have certain pitfalls. Among these 
are choosing the right location, the 
proper amount of the right equip- 
ment, the legislative problems in the 
community, and disposal of waste 
laundry water. 

We have, Mr. Foster, sent you 
a “Profile of the Coin-Op Industry” 
and other market data. As far as 
prices of equipment goes, we sug- 
gest you contact the firms in your 
area for this information.—Ed. 
















































Automatic Door Lock 
As you probably know, legigi 
tion now requires that all coin-op 
ated unattended laundries in P 
delphia must close during the how 
of 1 a.m. to 6 a.m. 
There is no place in Philadelph 
where I can purchase an automa 
lockup mechanism which will |g 
and unlock the door at a predet 
mined hour. Undoubtedly you mg 
have come across this situation q 
can furnish me with the name of@ 
company that can supply me y 
such a lock. 
Sidney Shaw 
York Coin Launde 
Philadelphia, Pa. 


We have heard of one Philade 
phian designing a unit that will aut 
matically lock doors. We'll repo 
his product in the “What's New 
section as soon as it’s ready forte 
market.—Ed. 


































































Code of Ethics 

The Code of Ethics which 
used recently in both Indianapol 
and Milwaukee was written 
January to assist in a solution toff 
Indianapolis legislative problem. ¥ 

The Code was written by J 
Denny owner of several Now 
Laundry and Cleaning Villages, AB 
thur Parsons of ALD, Ine. ii 
Indianapolis and by me. The Cot 
was presented to the entire member 
ship of the Indianapolis Committe 
for Low Cost Laundry for thei 
approval and adoption. 

The National Automatic Laundy 
and Cleaning Council was very help 
ful to the Indianapolis group im fe 
regard to our legislative problem 
N.A.L.C.C. supplied me with th 
majority of background informatio 
for the preparation of the Indianap 
olis Code. As a member of if 
Executive Committee of N. 
C.C., I, of course, forwarded 
copy of the Indianapolis Code 
Ethics in its final form to N.A 
C.C. for their information and ft 
distribution to the other N.A.L.C 


continued on page 
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member THE LARGEST CAPACITY COIN CHANGERS EVER BUILT 


‘ommittee 
for thei All new ELECTRO-CHANGERS are They also include these other exclusive 


Launafy highly similar to Standard’s popular features: 


ery help manually operated Maximum Security e 3%” steel Maximum Security 


up me Change-Makers except: (1) they are cabinets with quadruple locks. 
problem. 


with the elect rically operated, and (2 they hold Unitized, motor driven electrical 
formation 3 to 4 times as much change. They are system. 


ne especially designed for the coin-op All new Anti-Vandal Mechanism. 
r O 


; NAB laundry and dry cleaners needing large Optional colors, optional burglar 
arded th quantities of change. An E525 unit, alarm and optional insurance on 
Code for example, holds $362.50 in quarters; machine and money (up to $400). 
» N.AD 
and fot § 
CL ; ' . 
A.LES) STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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WHAT'S NEW 
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HANGING OVERLOAD SCALE 

A hanging scale specifically de- 
signed for the coin-op drycleaning 
field is available from Detecto Scales. 





The scale, dubbed the Detecto-Matic 
#3530, has a 15-inch diameter, 
double face dial and a 20 inch by 20 
inch aluminum laundry tray. Colored 
segments indicate safe and over loads. 
Circle Readers Service Card No. 70 


LITTER RECEPTACLE 

The Litter-Butt, introduced by D. J. 
Alexander Corp., is an 18-inch high 
receptacle available as a free stand- 
ing or a wall-mounted unit. It has a 
half-gallon water reservoir for lighted 
cigarette and cigar butts and a sepa- 
rate litter compartment. Made of 
stainless steel, the Litter-Butt can take 





care of most locations for several days 
between emptyings, the company says. 
Circle Readers Service Card No. 71 


WATER HEATER INFO 

Literature describing the company’s 
line of self-contained, twin-coil vol- 
ume water heaters is available from 
the Portmar Water Heater Co., Inc. 
One of the claims for the oil or gas- 
fired heaters is that they eliminate 
the storage tank usually associated 


with volume water heaters. The loose- 
leaf punched pages contain such tech- 
nical data as capacities and dimen- 
sions, schematic drawings, Btu tables 
and a geographic listing of dealers. 
Circle Readers Service Card No. 72 


MOVING MESSAGES 

Salescaster Displays Corp., has pub- 
lished a two-color, four-page brochure 
describing the effectiveness of visual 
communications mediums. Also illus- 
trated in the brochure are the sizes, 
construction features and other infor- 
mation about the moving messages 
display signs. 

Circle Readers Service Card No. 73 


HOT FOOD UNIT 


A single-column, window-door type 
vending machine, the Model 300B, is 





being introduced by Wittenborg Vend- 
ing Machines. The machine is capable 
of vending 24 complete tray dinners 
and can also be used to vend foods 
of different shapes and sizes. The 300 
B comes fitted for refrigerated or hot 
foods and can be loaded from the 
front or rear. The coin mechanism 
permits simultaneous vending at three 
different prices. 
Circle Readers Service Card No. 74 


FLUORESCENT BULB 


[The Duro-Test Corp. has an- 
nounced the development of a light 
bulb said to produce the brightest 
fluorescent light ever developed for 
commercial and household use. Called 
the Power-twist, the bulb is spiral in 
design and its cross-section is pear 
shaped instead of round. 

Circle Readers Service Card No. 75 


COIN COUNTER 


Audit-in-Route, an electro-mechani- 
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The products, developments and 7 
literature announcements appear. z 
ing in this section represent the 
most up-to-date thinking in the $ 
industry. Each item bears a key| BE 
number. To learn more about] 62% 
items which you feel will help you| Fe 2 
make your operation more profit. 30 
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numbers on the Reader's Service E S's 
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spending number on the Readers 


keyed. For more 


cal device that is said to cut cop 
processing time by 80 per cent wag 
announced by the Johnson Fare Bog 
Co. Designed to be installed on 
lection trucks, the device automatically 
sorts and counts coins the driver col 
lects at each stop, and prints on 
form the dollars and cents total. 
unit can sort and count $50 in cof 
in four minutes, the company says. 
Circle Readers Service Card No. 7 


HANDY SPOT REMOVER 


“Spot Conditioner,” developed 
the Solupak Co. for use in coin-opéemm 
ated drycleaning stores, is easy to Us 
the company says. Contained ing 


squeezable plastic bottle, the item ma ) 
ust BEFORE 


CLEANING { 


a 


be chained down in the store, thet 
lessening the chance for pilferage® 
Circle Readers Service Card No. 77 


ANTI-PILFERING DEVICE 


Developed by V/L Enterprises® 
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Profit is based on arithmetic! 


if one dry cleaner unit can dry clean a load in 20 
minutes — as against one that requires az hour — it is 
simple arithmetic that the 20-minute machine has 3 
es the earning power as the other. 


tim 
That’s the new Speed Queen coin-operated Dry Cleaner! 


Tripled profit potential! 


A revolutionary income picture in the coin-op dry 


cleaning field! 


Whatever basis you figure: return on investment — 
revenue per unit— income per square foot of floor 
space — volume of traffic— customer satisfaction to in- 
crease business — Speed Queen gives you the highest 
income-producing answer! 


Uses Perchlorethylene 


The Speed Queen Dry Cleaner is designed for perchlore- 
thylene. And for very definite reasons! It is proven. It 
is the industry standard. It does a faultless job of clean- 
ing. It is reasonable in cost; therefore adds to the profit 
picture. On every basis of comparison, perchlorethylene 
qualifies as a superior and more dependable cleaning 


fluid. 


Greater Flexibility 


In addition, Speed Queen's 2-unit design provides great- 
et installation flexibility — not only from the standpoint 
of adapting available floor space, but also in being able 
to buy units in multiples of 2, 4, 6, 8, 10, or 12. 2-unit 
flexibility is also advantageous when you decide to 
expand your facilities. 


DESIGNED FOR DEPENDABILITY 


The Speed Queen Dry Cleaner is built completely for 
commercial use. There are no converted “domestic” 
machine parts. It is a product of the Thomas A. Edison 
laboratories, incorporating many components which are 
the result of years of research and experience in the 
commercial dry cleaning field. It can be installed with 
the full confidence that it will live up to Speed Queen’s 
famed for dependability” record and reputation. 


For complete details: Fill out and address 
this coupon to 


TBR SPEED QUEEN Dept. v 
Ss A Division of 
SOL 


McGraw-Edison Co., Ripon, Wis. 





NAME 


ADDRESS__ 
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TOP-LOADING AUTOMATICS 
NO. 1 FOR DEPENDABILITY 


No other washer matches Speed Queen’s Top- 
Loading Automatics in simplicity of design . . . 
mechanical dependability . . . perfectly balanced 
cycle . . . and preference by coin-store operators 
and housewives. NOW, Speed Queen’s Coin- 
Operated DRY CLEANER and DOUBLE-LOADER 
offer, by far, the biggest profit potential in the 
coin-op field. 





DOUBLE-LOADER 


The new Speed Queen “DOUBLE-LOADER” adds 
capacity and earning power to coin-operated 
installations ... with a minimum of space 
requirements. 


s 


A “Payload” washer, that measures 36” high, 
30” wide and 29” deep with a hinged top to 
provide immediate access to controls. Front load- 
ing bleach door, pressure level water control and 
many more features. 
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What’s New 


continued from page 8 


most coin-op dryers, the VIL anti- 
pilfering device is easy to insert into 
the coin vault. The device enables the 





coins to pass through the coin tube, 
strike the crest of the anti-pilferer and 
slide down either side to the bottom 
of the coin vault. A dove tail cut at 
the end of the device enables the op- 
erator to make collection without re- 
moving the anti-pilferer. 
Circle Readers Service Card No. 78 


SOFTENER SERIES 


Increased flow rates to insure mini- 
mum pressure drop, improved regen- 


~2 





eration and backwash rate and a stain- 
less steel underdrain are three features 
in a new series of water softeners for 
coin-ops by Turbomatic, Inc. The 
units are designed for use where high 
flow rates and minimum pressure drop 
are absolutely essential. The new series 
includes four models with softening 
capacities from 210,000 grains to 
600,000 grains, and flow rates of 45 
to 150 gpm. 
Circle Readers Service Card No. 79 


TECH BULLETINS 


A series of five colorful bulletins, 
containing data on installation, tech- 
nical and physical specifications, has 
been published by the Ace Tank and 
Heater Co. The bulletins cover the 
company’s line of heat exchangers, 
lined storage tanks and water heaters. 


The bulletins are universally per 
forated to fit any loose-leaf Teference 
folder, says the company. 

Circle Readers Service Card No, 9 


FINISHING EQUIPMENT 


A finishing department has been 
designed and engineered by New York 
Pressing Machinery Corp. for the 
smallest to the largest coin-op dry. 
cleaning operation. Fast and econonj. 
cal, the packages are easy to Operate 
and easy to train operators to pro- 
duce quality work, the company says, 





unit 


er —— 
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The basic consists of a foot 
operated utility press and 112 hp. gas. 
fired boiler. 

Circle Readers Service Card No. 8] 


STAINLESS STEEL CLEANER 


An improved formula stainless steel 
cleaner has been announced by D, J 
Alexander Corp. Developed by metal- 
lurgists, the formula is a clear liguid 





containing no abrasives, waxes 
acids. Available in quart or gallo 
cans. 

Circle Readers Service Card No. 8 





FLUSHING SYSTEM 


An automatic flushing system, si 
to reduce service calls, protect wail 
pumps, and end lint trap cleaning, i 
been developed by a cCoIN-opetill 
and sold by the Valv-O-Matie @ 
The unit replaces the convey 
sump and drain pump assembly 
a gravity flow flush and drain meth 
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If you want the very best dryer available, we 
heartily recommend Tumblette by Cook. 


If you want an economy priced dryer, equal to 
or better in quality than the best competitive 
dryers on the market, we recommend — 


COMAL: — ee 


WURIBTY BIRTY 


37 X 30 GAS HEATED DRYER 








te. 





| foot. Hl 

P. gas- This superb dryer embodies all the fine quality 

a materials, excellent workmanship, engineering po 
and design that characterize the famous Cook 

(ER line of laundry equipment. Thrifty-Fifty offers 

8 steel far more features than any competitive dryer, 

1 regardless of price, and will outlast and out 

r liquid perform them all ! 


IT’S NO LONGER NECESSARY 
TO SETTLE FOR LESS THAN A 


COOK-BUILT DRYER 


CHECK THESE FAMOUS 
THRIFTY-FIFTY FEATURES 


a4 High-gloss enamel finish in your choice of colors +X In-line installation, no 
spacers or screws along side 





{Safety features, including safety door with 


axes of 


th choice of right or left hand opening <x Dual temperature control 
yr gallon 

3X Steel cylinder lint trap 4X Available in coin metered or timer models 
No. 8 4% Gear-powered transmission 4% Easy to install, easy to operate and maintain 


{ 

tem, sil 

s wash! For illustrated brochure and name of nearest distributor, write 

ning, Bi 4 

(-oPeralt - 

og COOK macuinery co., Inc. 
venti : SUBSIDIARY OF ALD, INC 

nly 7 WASHERS ¢ DRYERS e EXTRACTORS e WASHER-EXTRACTORS «¢ P.E-P. 
, iu ! 4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 
n page® 
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SOLUPAK DETERGENT —A medium 
sudsing detergent for the best washing 
efficiency. Top loaders use ¥3 cup, 60% 
profit. Front loaders use 4 cup. Rinses 
out completely, formulated for use in 
Coin-Ops. $8.50 per 50 Ib. ctn. 
SOLUPAK BLEACH —A new product 
made with DUPONT'S “OXONE"’. Power- 
ful as Chlorine dry bieach yet safe for all 
fabrics. No color fade. No objectionable 
odor or corrosive feature. 50% profit 
from ¥4 cup. $8.50 per 50 Ib. carton. 
SOLUPAK FABRIC SOFTENER — Makes 
all washables SOFTER and FLUFFIER. 
Far fewer wrinkles. Speeds ironing, elim- 
inates annoying static cling. 4 cup re- 
turns 60% profit. $8.50 per 50 Ib. carton. 
SOLUPAK BORAX—Made by the coun- 
try’s largest Borax processor. Boosts 
cleaning action of detergents, loosens 
dirt and stains, cuts grease. Freshens 
laundry outdoors sweet. 3 cup returns 
60% profit. $8.50 per 50 Ib. carton. 
SOLUPAK STARCH—An instant starch 
ready to use with cold water. Vended in 
place of BORAX or FABRIC SOFTENER. 
Machine screened accordingly. Specify 
on order. $8.00 per 50 Ibs. 


300 Ibs. or more shipped FREIGHT PREPAID 
3 to 6 day delivery 
TERMS: 3% discount or 500 Gold Bond Stamps, 
check with order or C.0.D. Open ac- 
count 1-10-30 to D & B rated accounts. 
Collect Western Union Nite Letter or- 
ders accepted. 
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AND a ‘‘FREE SERVICE” Spot 
Conditioner for Coin Op Dry Cleaning 


Makes professional job possible, preconditions both 
moisture and oil type stains. Concentrates effectiveness 
of perc. Three 16 oz. squeeze type plastic bottles with 
clamps and chains, 40 mohair caps. SC concentrate for 


ep ip merger ra for $3000 of dry clean- e & 5727 WEST 36TH STREEET 
MINNEAPOLIS 16, MINNESOTA 
WEST 9-4648 
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COIN-OPERATED 
=| DRYCLEANING: 
SPECIAL REPORT 
NUMBER THREE 


T he fact that the coin-operated 
drycleaning business is growing 
almost as fast as the coin-op laundry 
industry business is undisputed. 
For those of you that like to keep 
track of the many companies now 
manufacturing coin-op drycleaning 
machines, since the last report 
(April, 1961, CoIN-oP) the list has 
more than doubled. There are now 
32 firms manufacturing or tooling 
up for the manufacture of coin-op 
cleaning units. Most of the well- 
known home appliance manufactur- 
ers have entered the market as have 
some “old-line” commercial dry- 
cleaning machine manufacturers. In 
addition, some imported models and 
units made by firms manufacturing 
for customers only in the coin-op 
industry have been announced. : 
Add to this list of 32 manufactur- 
ers, another list of four, Manitowoc, 
Hoyt, Prosperity, and Krueger-Spar- 
mac, who manufacture “open-back” by RICHARD ZIFF 
cabinets, and you can get a fair 
idea of the push the coin-op clean- 
ing industry is getting from the 
manufacturers. 
While these manufacturers are re- 
luctant to reveal the exact number 
of baskets or “wheels” that have 
been sold and installed, an educated 
guess would put the number around 
10,000. 
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This figure is based on published 
reports from Whirlpool, who claims 
some 450 installations; from Norge 
Sales Corp., who stopped counting 
after 1,000 installations; from up- 
published information reported to 
COIN-OP by drycleaning machine 
manufacturers, coin mechanism 


manufacturers, chemical companies, 
and coin-op association executives. 

The same sources indicate that 
most of the installations are mul- 
tiple wheel stores. 


The average 





AMERICAN PERMAC 


number of wheels per installation 
came to 4.5. 

According to industry sources, 
most of the equipment is being 
bought by the owners and operators 
of coin-op laundry stores. About 30 
to 40 per cent of the equipment is 
being purchased by the professional 
commercial drycleaners. In addi- 
tion, the manufacturers are casting 
sales eyes to the chain supermarkets 
and department stores. 

Among the department stores re- 
ported to have expressed an inter- 





AMERICAN MAESTRELLI 


est in coin-operated drycleaning ma- 
chinery are Foley’s in Houston, 
Shillito’s in Cincinnati, Wanamakers 
in Philadelphia, Sears, Roebuck & 
Co., and Montgomery Ward & Co. 
The supermarkets include the Jewel 
Tea Co., Giant Foot, and Grand 
Union. 
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The market potential varies with 
the reporting source. However, 
most reliable firms agree that we 
will see between 200,000 to 400,- 
000 baskets in operation by 1966. 
One basket per 100 families has 
been suggested as the common de- 
nominator by several firms. 

Whether or not everyone is buy- 
ing the equipment seems to be ir- 
relevant to present owners of coin- 
op laundry stores contacted by this 
magazine. The big questions asked 
were: “Can I make a buck selling 
coin-op cleaning?” “What are the 
costs involved?” “How is this new 
business going to affect my laundry 
business?” 

Taking this last question first, it 
is apparent from field reports that 
changes to the coin-op laundry busi- 
ness will be three-fold upon the es- 
tablishment of coin-op cleaning 
stores. 

One change has been developing 
in the self-service nature of our in- 
dustry. In recent months, in many 
parts of the country, owners have 
been hiring attendants. This has 
been especially common when these 
owners have added coin-op cleaning 
to the laundry service. 





CLESCO-TENAX 


Part of the reason for the change 
in attitude towards the hiring of at- 
tendants is due to legislation. Part 
is due to the important role an at- 
tendant has in instructing consumers 
on the use of the cleaning equip- 
ment. Some of the coin-op cleaning 
equipment manufacturers have in- 
sisted that attendants be hired. 
Others have strongly suggested that 
this be done. An owner reported 
that he did not believe an attendant 
was necessary at first. However, he 
believes one is needed now espe- 
cially since he was competing 
against attended coin-op  opera- 
tions. 


Another are, 
that will be af 
fected by COin-op 
drycleaning Will 
be that touchy 
question of legis. 
lation. It can be 
safely predicteg 
that a rash of bill 
eee Will break oy 
FRIGIDAIRE soon after the 
November elections. Not all of the 
laws, it must be pointed out, will be 
harmful to our industry. The greg 
danger lies in the possibility tha 
anti-coin-op laundry legislation wij 
be attached to bills. 

“The legislators,” reported one 
association executive, “have pot 
learned that coin-op laundering and 
coin-op cleaning are two differen 
segments of one industry. There. 
fore, they feel that since they are 
‘taking care of the drycleaning 
problem’ they'll include laundries 
“The truth of the matter is,” this 
executive continued, “that only 
when the laundry and drycleaning 
machines are in the same location 
should the coin-cleaning legislation 
be applied.” 

The National Automatic Laundy 
& Cleaning Council recently & 
ported that “attempts to regulalg 
this industry are on the rise.” Be 
hind these attempts said Clinton§ 
Darling, NALCC executive direct, 
are a limited number of drycleat 
ers and unions. 

Unions say that coin-op stom 
are putting their people out d 
work. “There isn’t any question 
we’ve lost jobs to coin-operated 
laundries and drycleaners. They 
dug deeply into Gisvramsowm 
our membership,” : 
said Ralph T. 
Fagan, president 
of the Interna- 
tional Laundry & 
Dye House 
Workers Union. 

Associations 
and equipment 
manufacturers do GLOVER 
not object to laws covering healt 
and safety, but are opposed 
legislation of a restrictive naluft 
John Crouse of Whirlpool sii 
“These laws are not for the prottt 
tion of the public, but for the pit 
tection of selfish interests.” 
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Several industry spokesmen have 
observed that the legislative sword 
has two edges. The pre-occupation 
with restricting coin-op drycleaning 
stores on the basis of safety has 
already caused some legislators to 
look at the existing commercial dry- 
cleaning laws. What would be un- 
safe for consumers using coin-oper- 
ated drycleaning equipment only an 
hour or two a week would be even 
more hazardous for employees in 
commercial drycleaning plants using 
large capacity machines eight hours 
a day, five days a week. 

For this reason, the opponents of 
coin-op cleaning and laundry stores 
iry to encourage “per machine tax” 
legislation instead of “safety” codes. 


Change In Investors 

A third change is in the type of 
money coming into the market. 
After the few false starts made by 
some manufacturers in the direction 
of their marketing campaigns, most 
firms now agree that selling ‘“‘across 
the board” is the best way to mar- 
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ket the new equipment. The manu- 
facturers now direct their efforts to 
the present coin-op laundry store 
owner, to the professional-man- 
tumed-investor, and to the profes- 
sional drycleaner. 

The manufacturers have not, 
however, limited their horizons. 
They are still casting eyes at institu- 
tional installations. Some have even 
looked to gasoline service stations 
as an added market for their units. 

It has become clear, however, 
that the small, casual, investor will 
play an increasingly smaller role in 
this market. This trend has begun 
on the laundry side. The 20 and 8 
coin-op laundry is a thing of the 
past. The newer stores that have 
been opening generally have more 
than 30 washers. 
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Whirlpool’s es- 
timatesfora 
model coin-op 
laundry and clean- 
ing store, having 
20 washers, eight 
dryers and six- 
coin-op cleaners, 
calls for a_ total 
investment of 
about $52,000, 
not counting working capital. 

Norge “Villages” and Philco Sun- 
shine Centers also fall in this cate- 
gory. 

The fact that it costs more to get 
into coin-op drycleaning is a mixed 
blessing, some observers feel. The 
coin-op laundry was a small, indi- 
vidual enterprise, often requiring a 
total investment of about $12,000. 
This small investment was one of 
the reasons we have seen the satu- 
ration point reached in certain areas 
of the country; resulting in smaller 
profits. 





DUPLEX 


Informed sources say that by 
raising the cost of getting into the 
coin-op drycleaning business cut 
throat competition will be reduced. 
Since a large investment is needed 
in the first place, the investors have 
developed another trend. This is to 
the coin-op supermarket concept, 
or “one-stop textile maintenance.” 

Frank Perloff, president of 
Friendly Frost, likens this trend 
away from the neighborhood coin- 
op to the all-purpose service center 
to that of the “mom and pop” 
corner grocery to the modern super- 
market. The shift, he adds, will be 
away from the amateur investor to 
the substantial businessman. As 
coin-op drycleaning progresses, it is 
likely to offer less and less room for 
the former. 


From _ reports 
we have received 
from coin-op 


cleaning owners 
and from various 
equipment manu- 
facturers, it is evi- 
dent that adding 
cleaning to the 
laundry service 
has tended to in- 


MIDWEST MACH. 
crease profits in the laundry busi- 


ness. Profit and less figures from 
present owners of coin-op cleaning 





stores are almost impossible to get. 
For one thing, few of the stores are 
older than six months. Any figures 
offered by these owners would re- 
flect the Grand Opening promo- 
tional campaigns and would not be 
valid for the long-term planner. 

Several manufacturers have 
“break-even” figures. Many of these 
Statistics are based on a 30 days a 
month. The break-even figures are 
sometimes based on unrealistic price 
structures ($2 per load for dry- 
cleaning and 25 cents for washing). 
While these figures are being 
charged in some areas, the majority 
of coin-ops charge lower rates for 
the service. Other figures do not 
take into account down-time or 
attendants salary. 

COIN-OP went right to the owners 






NORGE 
to find out if the coin-op cleaning 
machines are making money for 
them. If not, why not. If they are, 
what hints can the owner suggest to 
others thinking seriously about en- 
tering the business. 

The questionnaire, which was 
answered by about 30 per cent of 
these questioned, read: 

1. How many cycles of dry-cleaning 
do you have to sell a day to break 
even? 

2. What is your biggest operating 
cost from coin-op cleaning? 

3. How much time do you have to 
spend in your store(s) because of 
coin-op cleaning? 

4. Do you believe an attendant is 
necessary in a coin-op cleaning 
store? Explain your answer. 

5. Have the coin-op cleaning units 
increased your coin-op laundry bus- 
iness? If so, how much? 

6. How long have you had the 
units? 

7. Are you satisfied with the re- 
sults? Explain your answer. 

8. What are your customers’ com- 
ments or complaints? 

9. Do you have any additional com- 
ments? 
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Here are some representative an- 
swers to the first question of how 
many drycleaning cycles do you 
have to sell a day to break even. 
One four cleaner owner said he 
needed 16 loads a day (four per 
unit per 24 hours). It will take 
50 cycles to break even said the 
owner of a 16 unit store. One coin- 
op statistician said that his 16 
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cleaner operation would break even 
after 67 without depreciation and 
111 with depreciation. He pointed 
out that his best day was 222 loads 
a day. The store is open from 8 
a.m. to 10 p.m. Another 16 unit 
owner said that he can make a buck 
on 66 cycles per day. A 10 unit 
owner claims he only needs 40 
cycles a day, while an eight unit 
operator says 45 is the break-even 
point. 

The biggest operating cost was 
listed as solvent, with labor and 
utility costs a close second and third. 
Solvent costs can vary from 30 to 
90 cents per load, depending on the 
type of reclaiming and “muck” 
(filter residue) cookers used. Other 
expenses mentioned were repairs, 
maintenance, utilities, and rent. 

Time spent in the store had a 
range from a high of two men, each 
on an eight hour shift, in a 16-unit 
store to a low of 30 minutes a day 
for a 16 unit store. Between these 
extremes were two to three hours 
daily to maintain an eight unit store; 
four hours daily for an eight unit; 
and full time attendants for a 16 
cleaner operation. 


The question of how much time 
must be spent in the store led di- 
rectly into the next question of 
whether or not attendants are nec- 
essary in a coin-op drycleaning 
store. An overwhelming majority 
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(75 per cent of the respondents ) 
said attendants were necessary. The 
remaining 25 per cent of the respon- 
dents did not voice any opinion. 
Those saying attendants were needed 
said so because “an investment 
of $80,000 is worth the cost.” 
Other opinions recorded were: “Our 
customers are inexperienced and 
need help.” “. . . customers appre- 
ciate the friendly service.” “Atten- 
dants educate customers and protect 
the equipment from overloading.” 
“It’s the law in our area—and a 
good one too!” 

The fact that most respondents 
thought attendants were necessary 
was a reversal of an earlier view- 
point reported in coin-op (“Should 
Coin-Op Cleaning Stores be At- 
tended or Unattended,” Both Sides 
of the Coin question, April, 1961.) 
At that time, 41 per cent of the re- 
spondents thought attendants were 
necessary; 46 per cent believed in 
unattended operations; and 13 per 
cent did not have any opinion on 
the matter. 

No opinion was voiced by 62.5 
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per cent of the respondents to the 
question, “Have the coin-op clean- 
ing units increased your coin-op 
laundry business. The “no’s” ac- 
counted for 37 per cent of the re- 
plies, while ‘“yes’s” amounted to 
only 12.5 per cent. The reason ad- 
vanced for the “don’t know” group 
was that their stores were too new 
for any evaluation to be made. 
Twice as many “yes’s” were re- 
corded (50 per cent) to the ques- 
tion, “Are you satisfied with re- 
sults,” than “no’s” (25 per cent) and 
“don’t know’s” (25 per cent). How- 
ever, the “no’s” gave more reasons 
for the unsatisfaction. Here are a 
few: “We average only 15 loads a 
day.” (He needed 45 to break even.) 






One operator said § 
he was unhappy Stee 
with results of the 
coin-op cleaners 
because ‘‘on a 
three-year write- | 
off you must aver- 
age four loads per | 
day per machine, 7779 
we are not.” He 
also said his cus- eee 
tomers were unhappy because some 
of the spots were not removed in 
the cleaning. 

On the plus side, one operator 
summed up his satisfaction with the 
units with, “Money—I need a good 
money sorter and counter and wrap. 
per for my coins.” 





Consumer Is Boss 


In the final analysis, it’s what the 
consumer feels about a product or 
service that will determine its suc. 
cess or failure — witness the Ford 
Motor Co. fiasco, the Edsel, the 
Tucker’s dream car, the Tornado. 
Witness, too, Hollywood's attempt 
to give the movie-going public 
Marilyn Monroe in 3-D. 

In the case of coin-op dryclean- 
ing, the customers have accepted the 
idea once they have been exposed 
to it. “We have received very few 
complaints,” reported the owner of 
a 16 unit coin-op cleaning stor. 
“And,” he continued, “these com- 
plaints always relate back to faulty 
material. It is my opinion that the 
industry is here to stay. “But,” ke 
warned, “you need a clean oper 
tion, ample parking, and a tremet- 
dous grand opening.” 

“My customers,” reported a 
eight unit owner, “told me that thei 
clothes never smelled so fresh.” 

One owner remarked that ther 
is still plenty of consumer education 
to be done. “Many patrons are vel) 


skeptical, they must be taught!” 
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se| HOTPOINT COIN-COMMAND 
se com- 
>t| BRINGS YOU THE WASHER... 
But,” ke THE PROGRAM-FOR BIG PROFITS! 
1 Opera 
tremet: From the durable all-porcelain finish to the rugged, coaxial 
transmission, here is the washer for your commercial laun- 
dry! It’s designed to meet your exacting demands for de- 
rted a ae ; e * eee ee eee ees, 
hat thei pendability and economy . .. your customers’ desire for fast, Peccccceee?® Pe, 
esh.” | thorough washing results. > POWERFUL COAXIAL TRANSMISSION + 
at. there * FAMOUS AGITATOR ACTION-— removes dirt, °*, _Sive® you smooth, dependable operation. ° 
. e 4 Transmission carries full-year written parts ° 
ducation | floats it out of tub— not through wash te. caniananiathabacuniael 5 . 
are Vet * TWO-CYCLE CONTROL located conveniently 9 , as anws'Sf*occccccsceccceee* (mam any 
5 ‘ on top of heavy-duty coin box 
eh . - - " 1 Hotpoint Coin-Command Washer Dept. CO-11 J 
* SIMPLE WASHING INSTRUCTIONS—perma- g 5600 West Taylor Street, Chicago 44, Illinois § 
' nently fused inside lid : 
hina ; 5 i Please send me complete information on the 
nd, Hotpoint has the purchase program that can be tailored 8 new Hotpoint Coin-Command Washer. i 
to your specific needs! It’s simple to have these new auto- t 
matics working for you. They’re available in Classic White, f Name 
Petal Pink or Turquoise Green. Mail the handy coupon today. i t 
4 Firm Name irate i 
< Ov, =( OMNMAND BY # : i 
eo § Address ‘ 
City a SO a i 
n pages A DIVISION OF GENERAL ELECTRIC COMPANY haeseww@euwmwaeaeaeewe ee eee oe eo 
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OPERATING INSTRUCTIONS 
NO SOAP! NO DETERGENTS! 


tf 'O START MACHINE, THE DOOR 


i WHEN MACHINE STARTS & 
NED UNTIL THE END OF THE CYCLE 


AGMENTS WHEN TUMBLING STOPS 


NATIONWIDE REPORTS ARE ACCLAIMING 
THE REVOLUTIONARY NEW “5800” 


DRY CLEANING 
COIN METER 


RELIABILITY BEGINS WITH YOUR COIN METER |. and no coin meter is more 
reliable than Greenwald. Greenwald preserves the reputation of your dry 
cleaner by setting the highest quality specifications... from selection of top 
grade material through design, production and finish. Greenwald's fine pro- 
duction is built on a foundation of years of manufacturing and engineering 
know how. The success of the coin-op laundry has been due in great part to 
workable, fool proof Greenwald coin meters. Now the Series ‘‘5800” dry 
cleaner meter offers a similar opportunity to the Dry Cleaning Industry. 


HERE ARE ALL THE FEATURES YOU MAY EXPECT OF A GREENWALD DESIGN 


© Price changes may be effected e Insertion of coins may be simulated 
easily and quickly by a simple flip by use of test button. 
of the selector switch. Easy serviceability of all 

© Rejection of any coins deposited components... only quick 
after predetermined amount. disconnects used. 

© Rejection of any coins when e Rugged construction of vault box 
unit is inoperative. assembly. Die cut doors for 

© Rejection of tokens and bent coins. _pilferage protection. 

© Easy service of front plate and © Available with threaded stud locks 
rejector assembly from front or “Quick-Collect” quarter turn lock. 
of machine. © Solenoid is protected by a fuse. 


Ais 
‘ 


H. GREENWALD CO. 1340 Metropolitan Ave LA we OR 
Brooklyn 37, New York @ Glenmore 6-5900 | i Another dover 


REO OC OR ; , America’s leading 
ee ers = a " manufacturer of 


coin laundry i 
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The acceptance of coin-op clean- 
ing after exposure to the benefits 
consumers derive from using it, 
seems to be a foregone conclusion. 
The problem is to expose the con- 
sumer to this new method of keep- 
ing the family’s textiles clean. 

This problem is being met by 
most of the manufacturers of coin- 
op cleaning equipment. They have 
begun to advertise their products in 
national consumer magazines. One 
company developed a_ television 
commercial about coin-op cleaning. 
In addition, the public relations de- 
partments of the manufacturing 
firms have been working on the 
problem. 

So far, they have been successful. 
A nationwide television program, 
the “Price Is Right” offered a laun- 
dry and cleaning store as a prize. 
This resulted in weeks of valuable 
“free” time on the program and 
evoked an avalanche of favorable 
mail from viewers. 


| 


UNIVERSAL 


Such nationally respected maga- 
zines as American Home, Consum- 
ers Bulletin, and Business Week, 
have written articles about coin-op 
cleaning. Many daily newspapers 
have devoted space to coin-op clean- 
ing on the women’s page. 

Owners of coin-op laundry and 
cleaning stores have helped to pub- 
licize coin-op drycleaning by stag- 
ing huge grand openings and insert- 
ing advertisements in local papers. 


1 develop: fi 
ment from 
's leading 

facturer of ly 
in laundry Ff 
quipment. 7 
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According to 
Dr. Dorothy S. 
Lyle, Director of 
Consumer  Rela- 
tions at the Na- 
tional Institute of 
Drycleaning, con- 
sumers have been 
using the new 
service. In a re- 
port she delivered 
to the professional drycleaners at 
their annual convention, held in 
Philadelphia in February, she re- 
vealed the results of a survey of 11 
different coin-ops using three differ- 
ent types of coin-op drycleaning 
equipment. Almost every type of 
item was brought in for cleaning, 
except “Sunday best” and cocktail 
gowns. Men’s trousers and slacks 
led the list. Jackets, skirts, dresses, 
coats, draperies, slip covers, quilts, 
blankets, and almost everything else 
was put into the units. “I saw 
mothers take jackets off their chil- 
dren and clean them,” Dr. Lyle re- 
ported. 


VIC 


Types of Garments 


Garments ranged from two to 
three years old,’ she continued. 
“Some were eight years and older. 
Some customers said the items were 
not worth sending to the cleaners; 
or were too dirty; or were hand-me- 
downs. 

What brings the customers in? 
Is it novelty? Or speed? Or econ- 
omy? Dr. Lyle found that in the 
great majority of cases, the economy 
angle, pushed hard by management, 
was the major appeal. Once these 
customers get into the store an atten- 
dant takes over and trains them in 
the mechanics. : 
After being shown 
once or twice, Dr. © 
Lyle said, most ? 
women take to 
coin-op dryclean- 
ing as enthusiasti- 
cally as they did 
to coin-op laundry 
stores. It is ex- 3 
pected, she con- WESTINGHOUSE 
cluded, that most consumers will 
still send their best clothes to the 
commercial cleaner for professional 
handling. 

One significant point that CoIN- 
OP came across was that the users 


of coin-op cleaning units do not 
expect top quality cleaning — al- 
though the machines are capable of 
producing a good cleaning job. 

If a spot or two is missed on a 
garment, the user generally blames 
herself for not doing a thorough- 
enough pre-spotting job. Anyhow, 
she reasons, the job is good enough 
for the second-class garment she 
has cleaned. 


Coin-Op Finishing 


Since the advent of coin-op clean- 
ing, however, several companies 
have been marketing pre-spotting 
agents. Others have tried to solve 
the finishing problem for the 
consumer by marketing finishing 
equipment with coin attachments. 

One such piece of equipment was 
viewed and used by the female home 
counsellor of a major manufacturer 
to her complete satisfaction at the 
recent Cleveland equipment show. 
Admittedly a novice when it came 
to “heavy” drycleaning equipment, 
this woman, after instructions, found 
that the results 
were good and 
that she had no 
difficulty using 
the equipment. 

In summation, 
it is apparent that 
coin-op cleaning 
will, in fact, has, 
begun to change _ J 
the complexion of | WHIRLPOOL 
the coin-operated laundry industry 
as far as the type of investor enter- 
ing the field, the self-service nature 
of the business, and in legislation. 
It is also evident that we have now 
entered the second phase of promo- 
tion—this is the consumer educa- 
tion phase. 

The decision of whether or not 
coin-operated drycleaning is your 
cup of tea is one that you must 
make—and soon—after a careful 
and thorough analysis of your local 
market. The equipment is available; 
sites are available; and from the 
sketchy reports we have received, 
some owners are making money. O 


Let COIN-OP know when you 
open your coin-op cleaning store. 
Tell us your experience with it. 





IN INCHES 


EN 


MAXIMUM BASKETS 


COMPANY 
BASKETS 
CAPACITY OF 
EACH BASKET 
DRY TO DRY 
CYCLE TIME 
IN MINUTES 
PER FILTER 
SOLVENT 





American La Suprema 
SS we a 7“_—_—_e 
American Maestrelli 1 g 32. 74.8 17,000 ‘ é perchlorethylene . 
‘eo coc so dees enter Sco ee ial i eeteaaeea 


American Permac : ‘ 88 6,000 perchlorethylene s 
ee aie a ee 


N/A* ‘ perchlorethylene 
iaienailimeniiinems —_————— 








Automation Products 
Div. of CESI g 8 75 2,400 3s perchlorethylene 
ee ———e mes a 


B & G Machinery 


Camerland of Colorado 


N/A* 2 perchlorethylene 
ld 
1,700 perchlorethylene 
a al LL 

650 perchlorethylene 


Clesco-Tenax 
Coin-Clean 
Coin-O-Matic 


Coin Wash, Ltd. perchlorethylene 


Detrex Chemical Industries _berchlorethylene 


Frigidaire perchlorethylene 


Bill Glover, Inc. 21 8-12] 66 perchlorethylene 


Great Lakes Equipment 


Hammond Industries perchlorethylene 





International. Duplex perchlorethylene 


International. Marketing 


Corp. perchlorethylene 


Ling-Temco-Vought fluorocarbon 


Midwest Machinery 3 N/A*|N/A*| N/A* perchlorethylen 


aig on oe adeeb dee 


National Clean Mart Corp. }/A* |N/A*|N/A*| N/A* j perchlorethylen 

Norge Sales Corp. 3 5g | 50% unit perchlorethylen 

Norge B-W 4454 50% unit perchlorethylen 

Paramount ie 

Philco Bendix Model CC9182 96 ‘ é N/A* | 3: perchlorethylen 
Model 2CC9208 96 Be ated N/A* f perchlorethylen 


Small Equipment Corp. 
(Econo-Crest) 2,3,4 wees 78 4,000 ! perchlorethyler 


Speed Queen ; N/A* |: perchlorethylet 





Standard j 36 2 1,800 3: perchlorethylett 






Ultr-O-Ray 3: } 660 5! perchlorethylet ‘ 





Vamco f 2 510/unit } 3! perchlorethylet}  $15,0 





Vic Mfg. Co. 3: ; 1,000 fluorocarbon p 





Westinghouse (Ald) 3! : 520 : perchlorethylet { 
Whirlpool Corp. 3: 1,000 ! perchlorethylet q 








* Not available 
+ Manufacturers suggested price. 
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REMARKS 


MARKETING 
METHODS 
SERVICE 
SCHEDULE 































ee 

thylene N/A* Distributor N/A* Italian import. 

ee Eo 

thylene $15,000 Distributor Daily Italian import. 

LL e—_—_———————— 

thylene $15,000 Distributor Daily German import; stainless steel basket. 
i ——E=—=——==—__—— — | 

thylene $6,250 Distributor Daily Stainless steel basket. 









a, 


I 


Specifications not available. 





Specifications not available. 

























































ethylene $4,995 Distributor N/A* 
i SEER EEEEEEEEREneeneeeeeeeeeeeeee 
ethylene $5,500 Distributor N/A* Stainless steel basket. 
oO 
ethylene $2,500 Distributor Every 3 days. 
saree 
Specifications not available. 
i iaesitemenecemne 
ethylene N/A* Distributor Daily French import. 
La eenemenceem aiunasdantnentnemninmeusiitidins 
ethylene Trade sources say bank of 4 units developed. 
a erences asides iliniacaidie 
ethylene N/A* Distributor N/A* Two-step unit; one basket for washing, one for drying. 
te iereeansenneneren , cimahamaanassiaiimenainileiinill 
ethylene $4,500 Distributor Every 25 cycles Stainless steel basket. 





Specifications not available. 


! 








ethylene $3,725 Distributor Twice weekly Stainless steel basket. 
ethylene $1,500 Distributor Daily Cartridge-type filter. 



































ethylene $6,250 Distributor Daily Canadian import. 

rbon . , = 
Trade sources say fluorocarbon units in works. 

‘ethylene Full specs not available. 

ethylene N/A* Franchise package | Every 600 cycles | Weight of load depends on texture and bulk of garments. 

“ethylene $15,000 

nr me ae . arle ** Variac v1 

-ethylene N/A* Distributor Daily Varies with load 
Specifications not available. 

rethylene 

eee N/A* Distributor Daily 

rethylene 

rethylene $7,985++ |Franchise package | Every 100 cycles | ***For two-unit model. ++Price for 3 baskets. 








rethylene $6,825 Distributor Daily 

rethylett N/A* Distributor Daily 
iT tte 

rethylett $2,000 Franchise package | Twice weekly 





rethylet} $15,000 for 8|Distributor Daily Stainless steel basket. 











arbon N/A* Distributor Every 200 loads 
yrethylet $2,000 =| Distributor Daily 
ee 
rethylet f $2,500 Direct Every 12 cycles Leasing arrangeemnt available. 
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_ HONESTLY BUILT 
HONE: 





HONESTLY BUILT... Of superb 

materials . . . engineered to perfection by 
HONESTLY MARKETED... 

Introduced only after thorough market-testing. 

' A proven product, it was not introduced pre- 

___ maturely to capitalize on publicity. ALD will be 

___ Serving its customers and Westinghouse will be 
producing drycleaning machines long after the 
fly-by-nights have flown and the opportunists 
have forgotten you. 


A HONESTLY PROMOTED... 
' Continuous, far-reaching promotional programs 
support the Westinghouse Laundromat® Dry- 
cleaner on both national and local levels. Store 
owners are backed with full-scale packages of 
‘in-store promotion, advertising and publicity. 


IMMEDIATELY AVAILABLE... 
Because we waited until we could be sure... 
because we did not jump the gun with blue-sky 
promises... we can now deliver your Westing- 
house Laundromat® Drycieaners upon receipt ALD continues to set the standards in the ~ 
of your order. You want only the best for laundry and drycleaning st 
your store... and the consumer-accepted, 4 
trouble-free WESTINGHOUSE LAUNDROMAT® 
Drycleaner will prove to be your bestlong-range 
investment. 


Write, wire or call: 


—i ALD, inc. 7045S N. Western Avenue, Chicago 45 Offices in p ’ 
ALD CANADA, Ltd. 25 Beifiela Ra., Rexdale (Toronto), Ontario | 
CIRCLE NO. 3 ON POST CARD 
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i m ing machines—an eight pound unit 
he Coin-Op offers customers three types of washing mac | 
ot TGs pound seth One of the 10 pounders has push-button operation. 
a 


sappy On 


Operator maintains 


a thriving business 





in ‘depressed area 


by JOHN ROGERS 






























. . . + 
When the coin-op opened its doors it had 10 dryers, However, these proved to be insufficien 
to the needs i he illinois town's heavy winters and owner Anderson installed four more. 





jf 


NOVEMBER, 1961 


Hair dryers and 
three kinds of 
helped 


Anderson 


washers 
owner 


build business 


When an area suffers an economic 
setback, it’s the man who can pro- 
vide a low-cost, high-quality service, 
with plently of extras, who keeps his 
head above water. In Kewanee, IIl., 
where a major industry permanently 
cut its working force by 75 per cent, 
Jim Anderson and his Kewanee 
Coin-Op offer three different kinds 
of washers and coin-operated hair 
dryers. This owner, who lives in 
Scottsdale, Ariz., has two coin-ops 
in Arizona, and five in Illinois, in- 
cluding the one at Kewanee. 

Probably the main reason that 
Anderson’s store still has a big piece 
of what has become a declining mar- 
ket in the 16,400-population town 
is the availability of three types of 
washers among the 30 in the store. 
They include 16 eight-pounders and 
two types of 10-pounders. One is 
push-button operated for delicate 
laundering. 

The 10-pound washers are pro- 
moted extensively through news- 
paper advertising and in-store signs. 
Two signs along one wall feature a 
big, jolly fellow symbolizing the 
large load and saying, “Mr. Big 
Thanks You, See You Next Week.” 

Kewanee Coin-Op now has 14 
dryers, an addition of four to the or- 
iginal 10. The four extra dryers 
were installed in the 30x10-foot 
lounge and children’s play area at 
the rear of the store. The lounge had 
been air-conditioned, but both the 
air conditioning and some space 
were given up in‘favor of more 
dryers. 

Central Illinois winters are usu- 
ally severe, and as a result the dryer 
business booms. Many of those who 
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DOLLARS 
TELL 
THE STORY 


More and more “coin-ops’ are cashing in 
on the big General Electric 12-Ib. washer 


For new commercial installations, for 
expansion and for replacement units, 
the choice—more and more often— 
the big General Electric 12-pound 
washer. 


The reason is very simple: customers 
like them. They like them so well that, 
where there’s a choice, many women 
pass up other makes and wait to use a 
General Electric Filter-Flo® washer. 


As an example, in ten weeks of use in 
one store, average weekly return for 
each General Electric machine was 
$12.16—agbinst $5.30 for another 
leading make. The dollars tell the story! 


Women like those big 12-pound loads. 
They like the way all their clothes get 
truly clean every time. That's why a 
special washing system was designed 
by General Electric to do big 12-pound 
loads and do them right. Famous Filter- 
Flo system eliminates lint fuzz. 


Coin-op owners like General Electric de- 
pendability. More than a million wash 
cycles in coin-operated laundries prove 
dependability. 

Virtually no vibration . . . even at high 
speed with an unbalanced load. 


Available in white or colors. For com- 
plete information, mail coupon below. 


Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 


To: General Electric Company, Home Laundry Department 
Appliance Park—Bidg. 1, Room 207, Louisville 1, Kentucky 


Please send complete information on General Electric 12-pound commercial 
washers for new installation, for expansion or for replacement in existing stores. 


Name 





Street 
City 


G-11 
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Colorful cut-out figures of "Mr. Big’ and the "Thank You” sign have helped Anderson draw 
more customers to his 30-washer store. Anderson's newspaper ads talk about 10-pound units. 


regularly wash their clothes at home 
bring them in for drying and ex- 
tracting during the winter months. 

The hair dryer, recently installed, 
has given a big spurt to Kewanee 
Coin-Op’s business. While 10 cents 
for 15 minutes doesn’t bring a large 
cash volume, it does bring in the 
customers. The hair dryer averages 
about 90 customers a month. 

Every Friday and Saturday after- 
Moon, and even during the week 
When something special is going on 
in town, women are lined up in the 
lounge chairs waiting to get to the 
hair dryers. This enthusiasm may 
prompt adding a second unit. 
Women patronize the dryer because 
wih Kewanee industry suffering, 
they are doing their own hair more 
© save beauty shop expenses. 

Kewanee Coin-Op is not only the 
biggest one in town, it also is the 
Most promotion minded. The owner 
Was pleased with response to his 
giving away free loads during his 
Opening three and one-half years 
#0 and has continued to do so 
Periodically. About twice a year he 
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advertises a special of one free load 
with every one bought. What is in 
effect a half-price sale brings in the 
customers who usually average 
about eight loads for the special. 

Newspaper advertising also pro- 
motes the hair dryer service and the 
fact that the laundry is the city’s 
largest, with three different types of 
washers, all operating at 20 cents a 
load. 

Owner Anderson believes in hav- 
ing an attendant on hand for the 
busiest hours of his coin-op, which 
is open 24 hours a day. A male at- 
tendant works from 7 to 10:30 a.m. 
and several hours each evening. 

Kewanee Coin-Op has learned 
that just being the biggest in town 
isn’t enough, as competition in- 
creases even while the local econ- 
omy suffers. Owner Anderson has 
found that the best way to continue 
successful operation is to offer some- 
thing a little different, such as a 
beauty-shop style hair-dryer, and a 
little extra, such as a variety of 
three machines, and a 10-pound 
load at an 8-pound price. © 


This hair dryer is so busy on Friday and Sat- 
urday afternoons, and even during the week 
when something big is going on in the small 
town, that women often line up to use it. 


The attendant, a proven business builder, is 
on duty from 7 a.m. to 10:30 a.m. and during 
the evening rush hours. He here is helping a 
youngster buy a bag of hot vended popcorn. 
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| 
IF it dries a big 50-pound family load of clothes, towels, bath mats, sheets and other 
large and small items fluffy and wrinkle-free; if it has the right temperature range 


for any wash or fabric... 


IF it dries faster with reduced gas consumption (37” x 30” input is now 113,009 
BTU/Hour)... 


IF it has the original twelve Originator features—magnetic door latch, self-cleaning 
lint screen, automatic back draft damper, adjustable feet, and the customer designed 


control system among others... 


IF it is handsome in appearance... protected by a sturdy bumper and kickplate... 
available in 30 handsome decorator colors, or any color of your choice, at no extra 


cost... 


IF it has over 250,000 tumblers of experience behind its present design... 





IF it is quiet in operation; has a trouble-free gearless drive; has a silent, vibrationless 


fan; has sealed ball bearings... @e@e@ce5ewne @ 


IF normally replaceable parts can be obtained quickly, simply installed... and are | 
reasonably priced... 


IF it has the volume sales and volume production to offer the most efficient and attrae- 


tive equipment at the lowest prices in the industry . . . 


IF it is manufactured by a company with nationwide plant facilities to save you a 





much as $40 or more for every 37” x 30” gas-heated tumbler-dryer in transportation 
costs alone and up to one week or more in shipping time .. . 


IF it is designed and manufactured by the leader in the industry: one that lives up t0 
its responsibilities; one that makes major and continuous contributions to the s 


industry; one with an extensive research and intensive engineering program... 


IF it is manufactured by a company that is noted for its quality products, rather than 





for making a quick-buck . .. 
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National survey of washing] m 


P erhaps one of the thorniest—and 
costliest—of problems faced by the 
COIN-OPerator is that of machine 
downtime. When that out-of-order 
sign is hung on the coin slide of a 
washer, it might as well read “out- 
of-pocket” for the owner. To deter- 
mine just how great a dent is made 
by downtime, CoIN-op Magazine 
took an owner survey asking two 
key questions: 1) What is the 
longest that a washing machine in 
your store has been in use without 
major repair? 2) What is the long- 
est that a washing machine has been 
out of repair before being fixed? 
Replies to the questionnaire also 
indicated the reason for any undue 
delays in .cpair of machines. 

High man in the longest-without- 
repair category was a COIN-OPera- 


tor from Atlanta, Ga., who had a 
washer go as long as three years, 
nine months without major repair. 
The owner of four stores, he com- 
mented that he retains a full-time 
mechanic and that he himself is no 
slouch when it comes to knowing 
the ins and outs of coin-op machin- 
ery. “We visit four places every 
day,” he says, “‘and if anything needs 
the least little doing, we attend to 
it right on the spot.” The longest 
he has had a washer inoperative is 
three days, the lapse in time spent 
waiting for a parts delivery. 

A Pennsylvanian, in business for 
two years, says he has one unit just 
that length of time without any 
downtime. What is more, this COIN- 
oPerator has never gone more than 
one or two days without the service 





Timers, on washers and dryers, should be checked regularly. 
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of a washer. “And these Slight de- 
lays were spent waiting for parts 
that I couldn't replace from my own 
stock,” says this owner. “Since | 
opened two years ago, my weekly 
receipts show a steady rise. I feel 
I owe this increase to the fact that 
my washers are repaired imme- 
diately. We are very basic in our 
operation. We use no gimmicks. Our 
only gimmick is that all our ma- 
chines are always working.” 

Second on the list of longest. 
time-without-repair is a_ Virginia 
owner, who has had a washer keep 
operating three years and six months 
without downtime. The _ longest 
downtime period was seven days, 
spent waiting for his distributor to 
provide parts for repair. This record 
of three years six months is espe- 
cially significant, the COIN-oPerator 
adds, because he is open 24 hours. 

Another notable stretch of time- 
without-downtime comes from the 
heartland of Iowa, Inwood, where 
the owner of a 20 washer installa 
tion boasts a washer going two years, 
six months without a repair. How 
ever, the need of a critical part, a 
timer, has kept one or another me 
chine in this Corn State coin-0p 
idle for up to six weeks. “We have 
a hard time getting the timer for 
this particular type of washer,” ¢ 
plains the owner, “and having 4 
faulty one bears evil consequences 
The temperature, water flow contrd 
and stopping and starting are al 
contingent on the timer being i 
good working order.” 

From Baltimore, Md., comes 4 
reply from the owner of a small (16 
washer) coin-op whose time-will 
out-repair record has extended to 23 
months. “We've been pretty lucky, 
I suppose,” says this owner (a lady), 
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machine down time 


“since the longest we’ve lost the 
services of a machine was 13 days. 
| would estimate in dollars that we 
lost upwards of $300 in volume.” 
The culprit in this delay was the 
absence of a part that was slow in 
coming from the distributor, the 
owner added. 

A lack of parts was again the 
villain when a coin-op in Dover, 
Del. had to do without the services 
of one of its washers for five days. 
Open for nearly two years, this 46 
washer store has had machines go 
for as long as 20 months without a 
repair, and more than half of the 
washers have never required any 
service at all. “This is a record I’m 
proud of,” said the owner, “and one 
that I’m looking forward to expand- 
ing as | go along in business.” Like 
his coin-op colleague in Pennsyl- 
vania, this COIN-OPerator feels that 
your chances of success are best 
when all your machines are in good 
operating order. 

“A washer of mine was idle for 
two months, and | turned this other- 
wise adverse situation to work for 
my advantage,” reports a Jackson- 
ville, Fla., CoIN-oPerator. “One of 
my 20 washers broke down, and as 
soon as I found the nature of the 
failure, 1 knew it would be at least 
a few weeks until the repair part 
would come through. So I decided 
to make a silk purse out of a sow’s 
ear by promoting my non-working 
machine.” Placing a large glass jar 
atop the out-of-order washer, the 
owner held a sweepstakes offering a 
cash prize to the customer who 
came closest to predicting when the 
machine would be back in opera- 
tion. When the needed repair part 
did come in, the canny COIN-oPer- 
ator inserted an announcement in 


NOVEMBER, 1961 


his local newspaper that the washer 
would finally be back in action and 
that the winner of the sweepstakes 
would be announced the following 
Saturday. The winner, of course, 
got a free wash in the newly re- 
paired washer. The longest a washer 
goes without repair, the owner adds, 
is 14 months. 

An owner in Michigan has never 
let a machine go unrepaired for 
more than a few hours. “I check and 
repair the machines in my coin-op 
every night before closing at mid- 
night,” the conscientious owner 
writes. “So far | have had to have 


only one machine repaired by the 
distributor, but I was able to keep 
it running until the repair was made. 
So far, I haven’t lost a nickel.” 

Every respondent to the survey 
agreed on several points. First, that 
machine downtime is both costly 
and unnecessary. Second, that dis- 
tributors should maintain an ade- 
quate enough supply of spare parts 
to be able to make immediate re- 
placement. Third, that a coin-op 
that always has out-of-order signs 
on its machines soon loses its cus- 
tomers to stores with machines that 
are always working. O 
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Customers have found that washers at Wash 'n Dry are never out of 


Towner uses a special cart to get to the rear of single-loaders 


working order in daytime longer than it takes to replace motor. quickly. Maintenance bills have been held down to parts costs, L ( 


Maintenance program 
saves COIN-OPerator 
time and labor fees 


oe have saved thousands of dollars 
in parts and labor costs by maintain- 
ing all of my equipment myself. Just 
exactly how much I have saved, I 
don’t know, because I have never 
hired anyone to do this work. But 
saving money means making money, 
and self-maintenance does that,” 
said Robert Towner, co-owner of 
the 46-washer, 18-dryer Wash ’n 
Dry coin-op in Ann Arbor, Mich., 
and a prosperous nine-dryer, 23- 
washer coin-op in nearby Cuelsea. 
Towner, his brother, Eugene, and 
Clayton Hollis opened the $80,000, 
3,000-square-feet Wash ’n Dry in 
June 1960. They launched their 
Chelsea coin-op in December 1958. 

“In the nearly three years since, 
our equipment maintenance bill has 
been held down largely to the cost 
of parts,” resumes Robert Towner, 
“and we have rarely had a unit out 
of operation in the daytime longer 
than it takes to replace an inopera- 
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tive motor with a usable one kept in 
reserve. 

‘“T am not a trained mechanic and, 
until I became a CoIN-oPerator, had 
never repaired a washer or a dryer. 
But my partners and I were deter- 
mined, right from the start, that ex- 
pensive maintenance bills were not 
going to eat up our hard-earned 
profits. My total investment in 
teaching myself how to maintain my 
equipment amounts to only about 
$60 for tools and a total of 16 hours 
spent at instructional schools con- 
ducted in Lansing and Detroit by 
our equipment manufacturers. 

‘Even though many Wash ’n Dry 
customers are University of Michi- 
gan students, we did a $700 weekly 
volume here during the summer 
months. I am convinced that a ma- 
jor success factor at both coin-ops 
is that our equipment performs at 
maximum efficiency at all times. 

“It’s true that other factors con- 
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Tools to do his own repairs cost only $60 
Workshop only takes up about 30 square feet. 
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DRYER 


WITH PATENTED 


AUTOMATIC 






loaders 


“ LOADTROL 


S5S€$ |} Continuously and Automatically 

too| | Guarantees Ideal Tumbling 

| Speed at All Times 

Dles | 
| Loadtrol requires no attention 

r tO | by customer 


airs Assures a Soft, Fluffy Finish 


LAN No Abrasion from Riding on 
Side of Basket 


Minimum Ironing 
Faster Drying 


For years, dryers equipped with the 
manually operated Hoyt Loadtrol have 
been popular with Coin-op owners and 
customers, because of the variable speed 
and other exclusive Hoyt features. 
Now, Hoyt announces the Westport III 
equipped with the patented automatic 
Loadtrol. Controlled by the weight of 
the load, the Loadtrol operates the 
basket at just the right speed to give 
perfect drying. The mechanism, which 
is completely concealed from the cus- 
tomer, is so positive that the speed 
decreases as the clothes lose weight 
while drying. No lever to pull. A panel 
_ on dryer explains benefits. 


j Because of the efficiency with which 
» this dryer operates, you get more loads 








per day .. . and at a gas saving of 
at least 15%. 

only $60. Use the coupon for detailed 

juare feet. information. 
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Gas model shown. Also available in low or high pressure steam 


HVYT 


2 FORGE ROAD, WESTPORT, MASS. 
HOYT MFG. (CANADA) LTD., TORONTO 
DISTRIBUTORS IN PRINCIPAL CITIES 

AUTOMATIC DRYERS RECLAIMERS 
SOLVENT ADSORBERS WATER AND SOLVENT CHILLERS 
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HOYT MANUFACTURING CORPORATION 
WESTPORT, MASS. 


Send me bulletin, ‘Westport Ill with New Automatic Loadtrol” 


My distributor is 
Name 


Company 
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Machines in working order are only part of the reason for customer acceptance of the Wash 'n 
Dry. Other reasons include such convenience items as wheeled carts and formica folding tables. 


tribute to our success. We have 
free, off-street parking at Wash ’N 
Dry for 39 vehicles, soften our 
water as close to zero as possible, 
and make a fetish of cleanliness. We 
also have air conditioning, numerous 
lounge chairs, five large plastic- 


topped tables, and a full line of 


vending machines.” 

Towner said there is usually very 
little total daily time involved in 
making repairs. Either he or Clay- 
ton Hollis, the other active partner, 
is at Wash ’n Dry either all or part 
of their normal eight-hour working 
day, seven days a week. Most re- 
pairs are made on washers, and are 
not time consuming. It usually takes 
no more than five or 10 minutes to 
make the most common repairs, 
such as replacing a broken clutch 
spring, installing new points, bear- 
ings, Or pressure switches, or fixing 
coin holders. On dryers, which 
they found are largely trouble free, 
the most frequent repair is the re- 
placement of broken timer springs. 
Since their attendant-custodian is on 
duty six days, customer service is 
seldom interrupted because of self- 
maintenance. 

Repairs on washers are expedited 
by the fact that the fronts of the 20 
double-loaders rest on steel hinges. 


34 


It’s a quick operation to remove the 
bolts from the steel plates which se- 
cures the unit to the floor at the 
rear, to tilt it forward, and to make 
the necessary repair. To facilitate 
access to the rear of the single-load- 
ers, the blades of a furniture mover’s 
cart are eased under the front of the 
unit and the cart is tipped backward 
to the floor. This procedure, which 
leaves the back of the washer fully 
exposed and facing upward, put the 
unit in an ideal position to work on. 


Quick Solutions 


“IT solve most maintenance prob- 
lems faster than I could call in a 
mechanic, explain the trouble, and 
pay his bill,” Towner said. 

“Of course,” he continued, 
“major overhaul jobs take about 90 
minutes. But on an average, | 
overhaul only a total of four ma- 
chines a month at both coin-ops. Re- 
built motors would cost me between 
$70 and $90. Unless I have to pay 
$15 to have a motor rewound, my 
only cost is parts. I save on them, 
too, by buying from local dealers at 
25 per cent discount. Eleven dol- 
lars is the most I have spent on parts 
on one overhaul job. A motor I 
have restored to good working or- 


der holds up an average of 3,000 
working hours before another over. 
hauling is needed. 


“Working space is no problem for ; 


me,” Towner says. “My workshop 
takes up only 30 square feet of floor 
space in our power room. Essential 
tools are a pair of reverse pliers, 3 
punch, hammer, a_ screwdriver, 3 
pair of small pipe clamps, a set of 
7/32-to-Y%2-inch socket wrenches, 
a socket with an 18-inch extension, 
a pair of water bore clamps, a cres- 
cent wrench, a 13/16-inch socket, 
and an electric current tester. 
“My only other necessary ‘tod! 
is a card file. On the cards I record 
the make of the machine, serial num 
ber, and date it is installed new. 
I also jot down the date repain 
were made on the unit, and what 
those repairs were. Then should: 
unit present trouble in the future, 
the file card on it tells me at a glam 
what the trouble is likely to be.” 
Clayton Hollis often makes 
minor repairs at the Chelsea coi 
op, to which he devotes most of his 
working time. Since he admits 1 
having neither aptitude nor trainitg 
in this respect, he affirms Towner 
belief that any CoIN-oPerator 
handle many of his repairs himsel 
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Quick VALET “‘steam”” 
finishes 1 to 5 garments ~ 
in just 9 minutes! 


Quick VALET introduces a totally new reason for ate safe, low-temperature vapor ...no supplies to 


people to use coin-operated dry cleaning. Now, buy or mix, ever! Coin unit is National Rejectors’ 
any garment your customer has cleaned. . . natural newest, accepts any combination of quarters, 
or synthetic ... comes out of Quick VALET with dimes and nickels, in any sequence. You set the 
the remaining wrinkles gone, the creases intact, price per use, from 25¢ to $1.25, for which the 
the fabric freshened. Smart, diamond-embossed- customer may freshen 1 to 5 garments as easily as 
aluminum cabinet has porcelain-finish door in putting clothes in a closet! Send the coupon today, 
turquoise or choice of decorator colors. Plugs in be among the first to win new business and good 
nearest 110-volt wall outlet, uses cold water to cre- will with this great new convenience /profit unit. 


fuel NALE| 


>» 


KRUEGER-SparMac Co., Dept. C-o-1161 
Quick VALET Sales Office b 
P. O. Box 196, Walla Walla, Washington 


cay 


Please rush FREE details on Quick VALET to: 


hk 


FIRM NAME 





YOUR NAME 


PN SL Le Sale 


STREET 





Quick VALET belongs, wherever self-service is a feature: motels & hotels, ciry__ STATE 


apartments, laundromats, dormitories, 10] other applications. 
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COIN-OP 
BEAUTIFUL 
CONTEST 





SECOND PLACE—EAST 


Sunshine Cleaning Center 
Berwick, Pa. 
0-20 Washers 


Designed by a professional archi- 
tect and decorated by a professional 
decorator, Myron D. Beyer’s Sun- 
shine Cleaning Center, Berwick, Pa., 
is equipped with 20 Philco-Bendix 
washers and eight Cissell dryers. 
Basic colors of the store, which is 
set on a professionally landscaped 
lot, are turquoise, yellow, and white. 
All are carefully blended for opti- 


SECOND PLACE—EAST 


Jack & Andy Laundromat 
New Hartford, N. Y. 
21-40 Washers 


Knotty pine-paneled walls in the 
air conditioned lounge room of the 
Jack and Andy Laundromat, New 
Hartford, N. Y., was one of the fea- 
tures that made the store a contest 
winner. This lounge area also fea- 
tures a TV set, play pen, high 
chairs, and a massage-lounge chair. 

The cleaning-laundering area of 
the upstate New York store features 
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Coin-Op Beautiful Contest 


Additional Regional Winners 
In Second and Third Places 


mum eye-appeal. For example, the 
dryers and most of the floor are 
yellow. This yellow is also picked 
up by the trim of the washer doors. 
Walls and floor outline are turquoise 
and washers (except for yellow 
trim) and ceiling are white. 

Forced warm air, blown from the 
window base, prevents the windows 
from steaming up. The view of the 
lounge, therefore, is unobstructed 
from the street. This lounge area 
features matching settees and arm 
chairs surrounding marble coffee 
tables. 

Other 


customer conveniences 


found in the store include electric 
coin-changer, starch sink, folding 
tables, coffee, candy, cigarette, and 
soft drink vending machines. O 








Comfortable, yet sturdy chairs, are available. 


rt rn 





washers, _ four 
Westinghouse drycleaning machines, | 
20 Cook dryers, Cook extractors, | 


36 Westinghouse 


washer-extractors and a_ bank d| 
soap vending machines. 

This work area is dressed with 
dark blue formica walls, dark pink 
plaster ceiling and dark pink floon 
A side room uses light blue plastet 
walls. Throughout the store ar 
plants, lending a home-like atmos 
phere to the coin-op. 

Owner John Gunn lists such cus 
tomer-attracting conveniences & 
ample parking and an array of sil 
drink vending machines for some 
his success. 

The exterior of the store is in th 
early American style and made 
brick. O 
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Why you can MAKE MORE MONEY with 


NORGE “DO-TT-YOURSELF” DRYCLEANING 


The Norge coin-op drycleaning system has been proved in actual 
customer service. Thousands of Norge machines are in daily use. 
The way they work, and the quality they deliver, mean real profits. 


Norge is still the one coin-op 
drycleaning system thoroughly 
customer-proved and profit- 
proved across the U.S.A. 

The profit-success of the 
Norge-equipped Laundry & 
Cleaning Village* store is dupli- 
cated in hundreds of stores from 
New England to Hawaii. 

They are proof that you can 
make more money with Norge. 

Before you invest in coin-op 
cleaning, study the facts that 
make Norge by far your best 
buy. Here are some of them: 


The Norge System 


Deep-bath action, as every pro- 
fessional drycleaner knows, de- 
livers thorough cleaning. Norge 
does not “‘spray”’ the solvent. 

Solvent flow-rate exceeds the 
N.I.D. standards. The Norge 
minimum is greater than that of 
any other coin-op system. 

Constant automatic distillation, 
and without the need for a costly 
batch still. 

Solvent mileage—Norge gives 
you the highest of any system. So 
each load cleaned costs you less. 

Slow spin assures an absolute 
minimum of wrinkling, and gentle 
handling of fragile and delicate 
garments. 

Low heat, always under posi- 
tive control. 

Automatic variable drying time, 
an exclusive Norge feature that 
saves solvent, lets a machine 
handle more loads per day, yet 
dries thoroughly the heaviest gar- 
ments. 

Unit dimensions—Norge ma- 
chines take the least floor space 
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of any, give you extra room to 
serve more customers. 

No special foundation is 
needed—and bolting machines to 
the floor is unnecessary. 

Health Dept. rules—Norge 
meets fully all existing Health 
Department regulations. 

Complaint and claims average 

the N.I.D. average is 114%. 
Norge coin-op machines drop 
customer complaints far under 
that figure. 

All together, these Norge superi- 
orities give you a coin-op business 
that puts more profit in your pocket. 


Two Drycleaners...or 100 


Norge will sell you as many coin- 
operated drycleaning units as you 
want—even as few as two. 

But experience has proved to us 

and every Norge-equipped dry- 
cleaner—that the famous Norge 
‘‘nackage of 8’’, installed in a 
Laundry & Cleaning Village set- 
up, is the most profitable way to 
get into this business. 

This is the age of the super- 
market. The Norge Village store 
is a supermarket concept, geared 
to the habits of people today. 
Self-service drycleaning plus 
laundering offers one-stop con- 
venience. It permits a larger, 
more impressive set-up. It is 
psychologically right to attract 
the most business. 

With a Village store you get the 
plus values of recognition, identifi- 
cation, and the benefits of Norge’s 
national advertising in your behalf. 

And you get the full value out 
of Norge’s complete (and use- 
proved) program that includes 
financing, counsel on selection 
and layout of location, an insur- 
ance plan, promotional and ad- 
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vertising aids, and a practical 
guide to profitable operation. 


B-WAC Financing Plan 


A liberal Norge equipment finan- 
cing plan is available to quali- 
fied investors and businessmen 
through B-W Acceptance Corp., 
a subsidiary of Borg-Warner 
Corporation. 


The Fallacy of Waiting 


Your only gain in postponing in- 
vestigation of Norge coin-op 
cleaning may be the frustration 
of seeing someone else move into 
the best location in your market. 
There has been so much news 
about Norge coin-op cleaning in 
the papers and magazines that 
other drycleaners and investors 
are moving into the picture. 

Ask Norge—or a Norge repre- 
sentative in your area—to give 
you the complete Norge story. 
When you decide to get into this 
fast-growing business, there will 
be no delay. Norge can deliver 
everything you need—whether 
it’s two drycleaners, a bank of 8, 
or any number you want. 

You'll be getting much more than 
fully proved machines. You'll get 
the world of experience that no one 
but Norge can give you. 


Call or Write Today 


Pick up the phone, or wire or 
write, without obligation, to: 


NORGE COMMERCIAL SALES 


Dept. B-29, P. 0. Box 767 
Hinsdale, Illinois 
Telephone Chicago: WHitehall 4-0700 


*A service mark of Norge Div., Borg-Warn 


* 
LAUANIORY & CLEANING VILLAGE 


THE PROFTT-PROVEO WAY 7O SUCCESS WITH SELF-SERVICE ORYCLEANING 


NORGE SALES CORP.!IS A SUBSIDIARY OF BORG-WARNER CORPORATION 
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Second Place Regional Winners—South 


Thrifty Wash & Dry 
Savannah, Ga. 
0-20 Washers 


Mothers get special attention at 
the Thrifty Wash & Dry, owned by 
B. T. and K. T. Blanton, Savannah, 
Ga. The Blantons have provided a 
fenced-in play yard, gym set and a 
baby play pen in their 20 Maytag 





Hair dryer set near window, is a boon. 


washer, six Huebsch dryer-equipped 
coin-op. While the laundry is being 
processed and the kids are amusing 
themselves in the well-equipped 
yard, the mothers have an oppor- 
tunity to dry their hair at one of 
two coin-operated hair dryers. 

Color scheme of the store is blue, 
pink, white, orange, red and tan. 
This is picked up in the valances 
and in the flooring. 

Full view of the interior of the 
store may be seen from the street. 
The observers will note the soft 
drink and coffee vending machines, 
the folding tables and the 25 pound 
Glover washer. 

The building, standing on a lot 
offering ample parking space, has 
been dressed up with green shrubs. 
To one side of the building the 
Blantons have had a public tele- 
phone installed. This gives custom- 
ers a feeling of security. O 
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Kleen-All Coin-Op 
University City, Mo. 
21-40 Washers 


A fully air-conditioned coin-op, 
featuring 22 Norge washers, 10 
Huebsch dryers, 16 Norge dryclean- 
ing units, two Bock extractors, 
and a starch sink, was the prize- 
winning entry of the Kleen-All Co., 
University City, Mo. 

Predominant colors in the store 
are the beige walls and walnut pan- 
eling, which are carried out with 
alternating beige and brown dryers. 
Brightness is added by the turquoise 
drycleaning machines, white wash- 
ers and coral couches. These color 
accents are picked up in the lettering 
of the signs. 

A huge mural (15’ x 7’) of Jack- 





Spacious lounge area is always sparkling. 


son Lake, Wyo., dresses up the cus- 
tomer lounge area, which also has 
two foam-padded lounge benches. 

Customers are catered to with 
bridge table and chairs, hot drink 
vending machines, soap dispensers, 
and soft drink vendors. Customers’ 
children have play pens, kiddy ride 
and ample play area at their disposal. 

Parking for 22 cars on an 8,500 
sq. ft. parking lot is available to 
patrons, as are the 12 metal laundry 
carts. O 





Hellmich Super Laundromat 
St. Louis, Mo. 
Over 40 Washers 


The misty walnut paneling and 
blue and coral chairs lending color 
to the Hellmich Super Laundromat 
St. Louis, Mo., make this store not 
only one of the largest in the area, 
but one of the best looking. | 

The store, which features 4j 
Westinghouse washers, 17 Aldr 
dryers, a 25-pound Cook washer- 
extractor, 25-pound and 50-pound 
Bock extractors and a starch sink, 
blends dusty pink, seafoam blue and 
white with a gray and pink asphalt 
tile floor. The colors are only one 


other is the air-conditioned waiting 
room. This waiting room has the 
blue and coral chairs and speckled 
gold/white formica end tables. In 
addition, music is piped into the 
area. 

Full glass windows and brightly 
fluorescent-lighted interior add to 
the “security” feeling demanded by 
customers. The store front is made 
and has an aluminum 


of brick 


The store is one of the largest in the ares 


canopy. Other customer convell 
ences in the store are the soap, sol 
drink and candy vending machines 
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oa THE DRYCLEANING INDUSTRY 
_ 2 . is anxiously weighing the potential of new ‘“‘miracle”’ 
s ail 
ny | solvents and systems that promise to cut the coin-op cleaning 
op. An- cycle to 20 minutes or less. 
waiting | 
has ‘| 
= TO TELL THE TRUTH, 
es. In { ; ; 
nto the | ... it’s a rosy prospect; the chemicals will be perfected, 
bright | tested, and on the market one of these days; but you can bet 
add to that when they do come, present conventional coin-op equipment 
nded must become obsolete. Yes, it will come... but why wait months 
ail (maybe years) when you can have all these money-making 
all benefits — and so much more — right now in Permette IL. 
a PERMAC HAS IT NOW!* 
| Actually, PERMAC has a 20 MINUTE — EVEN LESS! — CYCLE NOW 
with PERMETTE IL. What's more, it works (and wonderfully) with 
ss Perc which will cost only one-fourth as much as the new solvents! 
CO-116! AMERICAN PERMAC, INC. i 
YOUR MAN i 1569 Merrick Road, Merrick, L.I., N.Y. 
FROM PERMAC, i Gentlemen: 
has a pamphlet ‘‘Going i Please send me your pamphlet, ‘‘Going Around in Cycles”. 
Around in Cycles’’ which ' | 
discusses more fully | i 
F the new solvents and Store ————————_—_—— —— | 
\ the ares systems. Write today, ‘ Sin 
it’s a must for everyone! i . . 7 | 
conven Address i 
oap, sol DEALER INQUIRIES ALSO INVITED i he oe ' 
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SECOND PLACE—MIDWEST 
Lebanon Laundromat 
Lebanon, Ohio 
21-40 Washers 


K notty pine panel walls, accented 
with tan tile floors and a blue ceil- 
ing, are combined in the Lebanon 
Laundromat, Lebanon, Ohio. Owned 
by Edward Magee, the long and 
narrow coin-op features 28 West- 
inghouse washers, 10 Aldry dryers, 
four Westinghouse coin-op dry- 
cleaning machines, a 25 and a 50- 
pound Aldspin extractor, and a 25 
and a 50-pound Aldwash washer. 
Potted plants on the bulkhead 
between the bank of washers add 
a home-like touch to the store. 
Catering to his customers’ desire 
to watch all that goes around her, 
Magee placed the partitioned fold- 
ing table in the front of his store 
facing the two huge glass windows. 
The drycleaning section is situ- 
ated at the rear of the store. This 
section also contains the “big load” 
laundry equipment. A clever touch 
in this section is the clothes hanging 
bar. Made of pine board extended 
from the ceiling, the bar comple- 
ments the knotty pine walls. 
The store front is made of red 
brick, while the sides are of white 
cinder block. A black-topped park- 





Wood Panel walls add warmth to store. 


ing lot for customers’ cars extends 
in front of the store. O 
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SECOND PLACE—MIDWEST 
Easy Wash 
Topeka, Kan. 
0-20 Washers 


Careful attention to details is evi- 
dent in the Easy Wash coin-op 
laundry owned by Mr. and Mrs. 
S. R. Jefford, Topeka, Kan. 

The color scheme of the 20 Easy 
washer and 10 Cissell dryer equipped 
store is petal pink walls, except 
above the powder blue dryers, 
where lagoon blue is used. The 
washers are in white and pink and 
sit on light gray floor tiles flecked 
with pink and blue. 

The attention to details and the 
clever re-use of easy to find items 
such as coffee cans painted pink 





Flowers "dress up" coin-op's interior. 


and filled with white sand for ash- 
trays and soap measuring cups made 
of painted metal baby food cans, 
have been responsible for the “indi- 
vidual quality” that customers find 
pleasing in “their” coin-op. 

A pink and white children’s pick 
picnic table and a play pen for ba- 
bies, similarly painted, have been 
provided for mothers with kids. 

In addition to such customer con- 
veniences as soft drink, candy, ice 
cream, cigarette, and pop corn 
vending machines, the Jeffords’ 
place a fresh bouquet of flowers in 
a vase atop a coin changer every 


day. O 











SECOND PLACE—WEST 
Scotch Laundry & Cleaning 
Albuquerque, N. M. 

21-40 Washers k 





Hair dryers, hot and cold drink 
vendors, and a cigarette machine 
in the muraled lounge area of 
Rollin Wilcoxson’s Scotch Laundry ‘ 
& Cleaning Village, Albuquerque, 


Two-tone floor separates lounge area. 


N.M., have contributed much to the 
success of the store. Featuring 22 
Norge washers, 8 Sahara dryers 
(four beige and four brown), and 
eight turquoise Norge drycleaning 
machines, the free-standing building 


is an attractive addition to the 
growing ranks of laundry-cleaning 
coin-ops. 





The interior of the store has light 
yellow concrete blocks, which were 5 
paneled with walnut. Drywall-spray 
plaster is used for the ceiling and Bsreciric 
is a light tan color. A two-tone tile tupacity: 
floor is used to distinguish the Pix: 12 
lounge area from the laundry area #Mounting 
In the lounge area, the floor is @ pM aght: 5 
dark tile. Light floor tiles are used p\elect 
in the work area. mitels 0 

Huge glass windows and glass palled 
doors offer customers a full view d 
the interior of the store from the} THE 
ample customer parking lot. Casting 
a great deal of light on the lot isé 
five by 20-foot sign. O ( 


More winners on page 4 
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*Sell name brand items to your patrons. | 
A Use The New’Gold Medal Detergent Vendor 


* Yes, its proven that name brands. in your deter 
+ ‘ gent vendors will double your sales. And it’s.a fact 
that Selectivity of up to eight name brands does won 
ders for customer satisfaction. The Versatile--Gold 
Medal Detergent Vendor lets you sell what the people 
will buy. You will actually have more sales thru the 
washers, too. This unit will upgrade your entire 
operation. 























“4 Sell up to eight selections 
“4 Affix Decals on those items you wish to sell 
“4 Total Capacity 120 10¢ size boxes 
“@ Absolute "slug" protection 
<a 
< 
< 









Five-Point Locking system prevents break-in 

Takes two nickels or a dime 

Easiest loading Unit on the market 
“@ The box you see is the one you get 


A few of the products you can vend in this unit are: 




























Dash® Beads o’Bleach® 
ch to the: . TIDE® Sta-Puf® 
iring 22 al/ 2 Sta-Flo® 
‘i ; - AD® 20 Mule Team Borax® 


cleaning 4 Decals for all these products are furnished, you put 












building ve * on those you wish to sell. 

to the SE ae : 

sJeani ne Nationally Recognized Brands mean more profits for 
cleaning GOLD MEDAL Be , 

* DETERGENT VENDOR you. Well known brands sell well together as proven 
has light only $175.00 3 in other types of multi-product vending such as cig- 
ich wert Fy Prepaid Eastern Zone arettes and candy. You can no longer afford to sell 
all-spray * only off brands or one name brand. The Gold Medal 
ling and BsPEcIFICATIONS: x Detergent Vendor is the key to increasing your profits. 
-tone tile Capacity: 8 Columns, 16 packs each cy & ¥ 
uish the ltt: 12Yy x 314 x 33” high ORDER YOUR GOLD MEDAL DETERGENT VENDOR TODA 
dry “a ee yPe on 16° centers * x Or write now for the equipment or supply dealer’s name 
loor is a BM eight: 50 pounds empty 
are used §\electric. “National” Slug Rejector. Takes two nearest you so you can order soon. 


wckels or a dime. Ace Lock. Heavy all-steel 
od glas wlded cabinet. Stainless Steel delivery chute. 


ll view of 
from th} THE ONLY MACHINE WITH ABSOLUTE SLUG PROTECTION — MORE DOLLARS PROFIT ANNUALLY 
t. Casting . ‘ 


e lot is 4 
®all is a Reg. TM of ®20 Mule Team Reg. T. M. of U. S. ®Beads o'Bleach is a Reg. 
Lever Brothers Co., N. Y. Borax & Chemical Corp., Los Angeles T. M. of Purex Corp. 
, 48 
on page Tide and Dash are Reg. T. M. of ®AD is a Reg. T. M. of Colgate Palmolive Co., N. Y. ®Sta-Puf and Sta-Flo - oe T. M. 
Procter & Gamble, Cincinnati, Ohio of A. E. Staley Mfg. Co. 


coma Manufactured and Fully Guaranteed by GOLD MEDAL PRODUCTS Co. 1821 FREEMAN AVE., CINCINNATI 14, O. 


an 











"The demand is increasing . . .'' says COIN- 
OP editor, Richard Ziff (right) to Ted 
Barish, General Electric Account Supervisor 
from Young & Rubicam advertising agency, 
(center) and Stan Gault, Sales Manager, 
Home Appliance Div., General Electric, at 
press meeting held in Louisville, Ky. 














Newspaper columnist-radio commentator Faye Henle interviews Reg James, president of 
Econ-O-Wash Southeastern, on developments in the coin-op laundry and drycleaning field, 


9IN-OP 
SE UPS 

















Tom Todd (right) sales manager of Ling- 
Temco-Vought, Inc., LTV Industrial Div, 
demonstrates his company's central control 
unit to Morgan Greenwood (center) and Ken 


Mab f the Phil . ial 
Theodore H. Silbert, Standard Financial Corp. president welcomes Arnold Harlem as executive “pos ince <<a >. 


vice president of SFC Acceptance Corp. Standing before company's offices are (| to r) 
Edwin B.Meredith, executive vice president, SFC; Harlem; Silbert; Robert L. Krause, senior vice 
president, SFC Acceptance Corp.; Arthur F. Silbert, vice president, Standard Financila Corp. 








First of a shipment of Weben Industries water 
heating and treating products has been crated 
and is ready to be shipped to Italian coin-op. 





Sass 
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Maintenance 
eating up 
your profits? 






































































Some operators have paid several hundred dollars for a fancy new 
machine that wouldn’t work as well as the old one they traded in. 
Others have watched sadly as one washer after another 
has gone out of whack way before its time. 


Operators are fed up with machines that won’t do what 
they’re supposed to do, or can’t stand ordinary wear and tear, 
or need a repairman in nearly constant attendance. 
These people are not tightwads. 
They’re just getting sick of throwing good money after bad 
because of unreasonable operation and maintenance costs. 


Pardon our halo 


The record shows that dependability is not just another claim, 
not just an empty word to Maytag. It’s a practice to live by. 
Out here in Newton, Iowa, where Maytags are made, 
the old notions of individual craftsmanship and pride 
in a man’s work still run deep. 


Maytags now, and for all the years back, are built to be 
as trouble-free as modern manufacturing 
techniques can make them. 


But don’t take our word for it. 
Ask operators using Maytag 
commercial equipment. 
Check the national maintenance 
report figures. Better yet, 
when it comes time to buy 
new machines, try Maytag. 
You'll understand, then, why 
Maytags have the reputation 
for being the truly 
dependable automatics. 






MAY TAG 


COMMERCIAL EQUIPMENT 






of Ling: 
a| 7 The Maytag Company 
a Commercial Laundry Division 


Newton, lowa, Dept. CO-11 


nmercial 
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All stainless steel cylinder and condensa- ing filter 


tion chamber with lifetime guarantee. e Available in batteries of 2 or more for 


© Porcelain exterior cabinet maximum flexibility 


© Equipped with Vamco-Arvan commercial ©¢ Full 9 lb. capacity 


hydraulic strof-o-matic filter ¢ Pushbutton electrically controlled door 


interlock —cannot be opened while in 
operation 


© Exclusive Vamco-Arvan clean solvent tank 
permits full operation even while precoat- 


STAINLESS STEEL CYLINDER — MODEL DCSS-62 















CAPACITY —9 Ibs. 

CYCLE — 39 minutes. 
FINISH—Cabinet top—blue porcelain. 
Front—bluve porcelain. Cylinder—stain- 
less steel (Cylinder has removable 
stainless steel rib for lint clean out). 
COIN METER — Electrical, actuated 
from coin mechanism which can be set 
for 1 to 11 quarters with coin return 
and rejector. 
BEARINGS—Heavy duty ball bearings 
with Viton ‘‘A"' Seal—permanent type. 
TRANSMISSION—Two speed cog belt 
and roller chain drive with centrifugal 


clutch. Quiet, smooth spin-speed 430 
R.P.M. 


DOOR INTERLOCK — Electrical push- 
button energizes solenoid to open 
door. Door cannot be opened by cus- 
tomer in case of power failure. 


SOLVENT DRAIN — Gravity dump 
valve, flapper check valve type, sole- 
noid actuated. 


DIMENSIONS 
Height Overall ........... 


Cylinder Diameter 25-11/16” 


Tub Diameter 
Deer Opening ................... 


WEIGHT 


Shipping ................ 
PHO? WV. GRIOKS. c.sisevsvessessnvérsad 


ELECTRICAL RATINGS—3 wire, 230V, 
60C. Single Phase Fusing 30 Amp. 
Heater coil—3350W, 250V. Aquastat 
100°-240° F. relay, 2 wire, 120V, 60C. 


MOTORS — Drive motor 2 speed. % 
—VY_ H.P. 1725-1140 R.P.M. capacitor 
start with overload protection. 


Blower motor Yg H.P. 115V, 60C. 


EQUIPPED WITH VAMCO FILTRATION SYSTEM MFD. BY ARVAN PRODUCTS INC. 
(A wholly owned subsidiary of VAMCO —see filter specifications) 


Built and 
backed by 





Vameo 





SPECIFICATIONS: PORCELAIN CYLINDER — MODEL DCP-62 


Over 25 years’ experience engineering and manufacturing 
commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1,N.Y. 


NOVI 





COIN-OP 


Eo 


COIN-OP 








SPECIFICATIONS: HEAVY DUTY 20 LB. COMMERCIAL 
WASHER PORCELAIN CYLINDER — MODEL VWP-62 
STAINLESS STEEL CYLINDER — MODEL VWSS-62 


CAPACITY — 20 Ibs. dry weight. 


CYCLE — 20 to 25 min. (also avail- 
able with 31 to 38 min. timer), Vis- 
ible dial showing wash, rinse, and 
spin periods. 


FINISH — Cabinet top — Porcelain. 
Front — Porcelain. Side panels — 
Bonderized and baked enamel. 
Frame —Heavy duty steel welded 
to tub body and complete as- 
sembly porcelainized, completely 
eliminating rusting. 


CYLINDER — Porcelain or stainless 
Steel (slightly additional cost). 
(Cylinder has removable rib for 
lint cleanout.) 


TRANSMISSION —Two speed cog 
belt and roller chain drive with 
centrifugal clutch. Quiet, smooth 
spin. Wash speed 52 R.P.M. Spin 
speed 430 R.P.M, 


DOOR INTERLOCK — Electrical 


Built and 
backed by 


Vame 


push-button energizes solenoid to 
open door. Cannot be opened by 
customer while in operation. 
DRAIN—Gravity dump valve, sole- 
noid actuated, or pump-belt driven 
from double end motor shaft, 2” 
inlet. 

WATER TEMP. SWITCH — Electri- 
cal, toggle type. 

WATER SUPPLY—15 to 120 P.S.i. 
DIMENSIONS 


Height Overall 
Width 


couse RDO te: 
Tub Diameter ..... a Orcadrkedceuttl 2754” 
Door Opening , 
WEIGHT 
Shipping 
Net Wt, approx. ...... pitiaesd 420 Ibs. 


Cylinder Diameter 


440 Ibs. 


MOTOR-—2 Speed 3% H.P.—'/2 H.P. 
1725-1140 R.P.M. Capacitor start 
with overload protection, 





COMMERCIAL 


20 LB. DucPash’ 


The Vamco Duo-Wash washer-extractor is 
a heavy duty machine specifically designed 
to thoroughly wash and damp dry up to 
20 pounds of laundry. Its speed, economy, 
convenience, simplicity and safety are years 
ahead of other washer-extractors. 


Here, at last, is a commercial washer- 
extractor, only slightly larger than a do- 
mestic machine, that assures you years of 
heavy-duty, excellent washing and extrac- 
tion performance, at low operating cost 
and minimum maintenance. 


Double Load Commercial 


Washer-Extractor 


MANUFACTURING CORP. 


Please write, wire or phone for 
additional information. 


Please indicate Type of Busi- 
ness: 








VENDING APPLIANCE 


333 Atlantic Avenue 
Brooklyn 1, New York 


C) Distributor 
CJ Coin-op Laundry 
OC) Dry Cleaner 


DEPT. B 


BORER ER ese eseSseseesese see 


Over 25 years’ experience engineering and manufacturing 
commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1, N.Y. 
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DAYTON, OHIO 


%K ‘‘My store offers three services; professional 


drycleaning, laundry, plus coin-op laundry & 
drycleaning.*!I also use my Hammond coin-op 
drycleaning unit to clean my regular drop-off 
volume, and actually get better mileage than 
from my industrial equipment. My Hammond 
WD-10 was built by professionals to produce 
professional work, and... it does.” 


ED TSCHIRHART 
Forest Park Plaza Shopping Center 
4444 No. Main Street 


OGDEN, UTAH 


“Our operation has proved profitable from the 
beginning. Hammond keeps my customers in 
mind by putting the cylinder at a convenient 
loading height . . . no stoop or bend. The ex- 
haust fan starts automatically when the door is 
opened. The visual control dial on the front 
lets my customers know what cycle their load 
is in, and when it is done. They are also pro- 
tected because of the safety lock door which 
automatically locks during the cleaning and 
drying cycle.” 


EDWIN W. STEPHENS 
36 & Washington 
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COLORADO SPRINGS, COLORADO 


“The WD-10 by Hammond is compact... 
passes through 31” door. | also like its Sif 
plicity, ease of operation, and the reversing 
cylinder action which gives a big drop to the 
clothes. This means better cleaning and faste! 
drying. In 30 minutes, work is produced tha 
could be sold professionally by any reputable 
cleaning establishment. In addition, the filre 
tion system is large enough to keep our solve 
in good condition by backwashing no mor 
than one a week. | also know, our cost ee 
load cleaned) will be much less than with @ 
other machines.” 
Oo. D. POTTS 


Ideal Cleaners 
226 East Pikes Peak Ave. 
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COIN-OP 


HERE’S WHY 
PROFESSIONAL 


DRYCLEANERS CHOOSE 


NEW HAMMOND 
PROFIT «PRO 


FOR TOP 


QUALITY 


PERFORMANCE 


AND GREATER COIN-OP 


PROFITS! 


CANTON, OHIO 


We installed our Hammond unit not only to 
provide coin-op self service cleaning, but also 
use for our own commercial cleaning. Now 
"don’t have to job-out our drycleaning any- 
nore, We feel our investment was wise because 
tur former cleaning bill is practically paying 
athe Hammond unit. We are completely sat- 
Sied with the fine, trouble-free craftsmanship 
wuilt into the Hammond WD-10.” 


RAY MILLER 
712 McKinley Ave., N.W. 


NOVEMBER, 1961 


DALLAS, TEXAS 


“Hammond’s continuous filtration system is 
the finest. It takes care of itself by automat- 
ically dispensing the powder, sweetner, and 
carbon. This 1300 gal. per hour filter provides 
a constant flow of pure, clear solvent. There 
are 3 complete filtered solvent changes every 
minute. The Monel filter plates are easy to 
remove for cleaning. All in all, | am completely 
satisfied with the fine, trouble-free craftsman- 
ship built into my Hammond WD-10. And, my 
customers are just as enthusiastic about 
the quality dry cleaning produced by the 
equipment”. 

T. S. KNIGHT 

4440 McKinney 


CIRCLE NO. 28 ON POST CARD 


Can a coin-op drycleaning 
unit do a really professional 
cleaning job? Read what well- 
known professional dryclean- 
ers all over the country have 
to say about Hammond's new 
Profit-Pro model WD-10 coin- 
operated drycleaning unit: It’s 
the one new drycleaner built 
by professionals for the pro- 
fessional trade.*l also use 
my Hammond Coin-op dry- 
cleaning unit to clean my reg- 
ular drop-off volume, and 
actually get better mileage 
than from my industrial 
equipment.” 

Only Profit-Pro gives you such customer- 
satisfying beauty and performance in a 
single package with so many exclusive 
features. For full information return this 
coupon today! 


MAIL TODAY—TO: HAMMOND INDUSTRIES, INC., 
BOX 115, ST. ANN, MISSOURI 


i'm interested in 
earning more profits through profes- 
sional quality coin-op drycleaning. 
Rush Model WD-10 literature and 
prices. 


A few additional distributing areas 
available January 1, 1962. 


(a) 


HAMMOND INDUSTRIES, INC. 


St. Ann, Missouri « Waco, Texas 








SECOND PLACE—WEST 
Burcham Holiday Laundry 
Tucson, Ariz. 


0-20 Washers 


Using fishnets, sea shells, and other 
appropriate sea-life articles to deco- 
rate his store, Don MacDonald of 
Burcham Holiday Laundry, Tucson, 
Ariz., has earned himself a prize in 









The sea is accent in land-locked Tucson store. 


the Coin-Op Beautiful Contest. 

The store is equipped with 20 
pink Maytag washers, four blue 
Hammond dryers, and a Hammond 
washer-extractor. 

Located in a shopping center, the 
store’s interior can easily be seen 
from the ample parking lot through 
the front wall of pane glass. This 
view gives customers a look at the 
foam rubber cushioned wrought 
iron chairs and the soft drink and 
soap supplies vending machines. 

Planters, in wrought-iron stands, 
add a touch of life to the store and 
aid as an inducement to patronize 
the store. 

“Steal-proof” laundry carts, hav- 
ing the Maytag imprint, are offered 
to customers as another convenience. 


O 
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THIRD PLACE—EAST 
Trundel’s Launderette 
Franklin, N. H. 
21-40 Washers 


One-stop laundering-pressing (and 
soon drycleaning) is offered by Mr. 
and Mrs. Bernard A. Trundel, own- 
ers of Trundel’s Launderette, Frank- 
lin, N.H. The Trundel’s have four 
lronite coin-operated automatic iron- 
ers, four Clesco and 32 Speed 
Queen washers, and 16 Hoyt dryers 
in their shopping center store. 

The tone carried on the walls and 


lroners, kiddy rides are consumer plus items. 


floor are a fiji coral and flame grey. 
These warm colors blend nicely 
with the washers and pink dryers. 
Red formica and bolta top between 
the washers accent the color tone. 

Other accents of color are pro- 
vided by the fresh flowers and plants. 

As an aid to the many mothers 
using the coin-op, the owners have 
a play pen and four-horse merry- 
go-round in the ironer section of the 
store. These also add to the touches 
of color. 

Other customer aids are folding 
and reading tables, starch sinks, 
piastic bag dispensers. © 


THIRD PLACE—EAST 
Rainbow Launder-Ease 
Buffalo, N. Y. 
0-20 Washers 


John P. Wells, owner of the Buffalo 
N.Y., Rainbow Launder-Ease, de. 
signed and constructed his owp 
store, except for the plumbing and 
electrical work. And, equipment in 
this store, containing 20 General 
Electric washers and six Cissell dry. 
ers, was installed in a pattern of 
pink, turquoise, yellow, and white 
to point up the “rainbow” theme. 


Further color was added by the } 


use of blue, yellow, pink, and green 


bucket seats. A relef to the huge | 


array of color in the Rainbow 
Launder-Ease are the walls, ceiling, 





Store's interior is clearly visable 24 hours 


and trim, which have been painted 
bone white. 

The bulkhead between the banks 
of back-to-back washers also 
serves as a planter. These plants 
have helped Wells solve the prob- 
lem of an exposed steel pillar. Well 
simply wound one of the climbing 
plants around the pillar. ; 

Floor to ceiling glass store from 
shows the interior of the store. O 
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This powerful new commercial heater for laundry stores 
has all the fine features of smaller Burkay models which 
have served laundry stores for nearly a quarter of a 
century —long life, rust-free copper construction, fully 
automatic controls, and low operating cost. So now you 
can meet increased hot water requirements with a heater 
that’s specially designed for your business. 

The model 818 can be installed with a rust-free 
Permaglas glass-lined storage tank and used with the well- 
known A. O. Smith CER-TEMP 80 System. It requires 
small floor space and may be installed in out-of-the-way 
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A.O. SMITH. 


COR PORATION 
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MANUFACTURERS OF COMMERCIAL AND DOMESTIC 
WATER HEATERS, WATER CONDITIONERS AND 
HYDRONIC BOILERS 


Kankakee, Ili., Newark, Cal., AO. Smith International S A., Milwaukee |, Wis 
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mightiest of the famous 
coil-type 
water heater line 


670,000 BTU input 
meets roughest coin-op 
requirements 


GUARANTEED 5 YEARS 


places or in multiple—two, three, or more, to handle 
even the largest laundry store needs. Result: You get all 
the clean hot water you need at low operating expense. 
Industry's strongest guarantee. If coil, heat exchanger, 
or burner should fail under the terms of guarantee, any 
time during five years, you get complete replacement of 
the faulty part. No mileage, no pro-rated costs. 

This new gas-fired coil-type heater is the result of 
continuing research and development by A. O. Smith— 
world’s largest producer of commercial water heaters. 
For more information, return the coupon below. 





EE INFORMATION | 


A. O. Smith Corporation 

Consumer Products Division 

Dept. CO-1161, Kankakee, Illinois 

Please send me information on the Burkay model 818 gas-fired commercial 
water heater. (CH-8001) 


Name 


Laundry 
Address 
City 
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THIRD PLACE—SOUTH 


Super Laundromat 
Jefferson City, Mo. 
21-40 Washers 


The attractive brick-permastone, 
and glass exterior of the Super Laun- 
dromat, owned by Ralph Taylor, 
Jefferson City, Mo., invites custom- 
ers inside to use the equipment. 
This equipment consists of 30 West- 





Washers are visible from exterior of store. 


inghouse washers, 16 Cook dryers, 
four Westinghouse drycleaning ma- 
chines, and two 25-pound washer- 
extractors. 

Basically, the color scheme of the 
completely air cooled store is blue 
and white. The ceiling is whiie plas- 
ter and the floor is white dark 
speckled vinyl. 

Two walls of the free-standing 
store are practically all glass. The 
remaining two walls are made of 
concrete block and plaster. Two 
doors, separated by a permastone 
wall, have been installed. One door 
leads to the drycleaning section, the 
other to the laundry section. Both 
doors face a huge parking lot. 

For customers’ protection, the 
roof has been extended in the front 
to form a weather guard. Other 
conveniences include four change 
makers, a starch sink and bulk 
supplies dispenser. O 
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THIRD PLACE—SOUTH 


Vogue Washette 
Memphis, Tenn. 
0-20 Washers 


A coin-operated laundry section, 
made part of an existing profes- 
sional laundry-cleaning operation, 
uses the company name as an at- 
tractive decorating device. David H. 
Malone, owner of Vogue Washette 
and Vogue Laundry Cleaners, even 
made the floor of his coin-op sel! 
his complete service. This floor, in 
a diamond pattern of pink and char- 





Floor tiles serve as advertising medium. 


coal, was accented with a_ black 
strip featuring the word “vogue.” 

The store has 16 Speed Queen 
washers and six Huebsch dryers. 
These are set against a green mar- 
lite wall under a white acoustic tile 
ceiling. Other touches of green have 
been provided by four live rubber 
plants and through the use of an- 
tique green metal trim on the black 
folding tables and the white and 
gold coffee table. 

Malone’s store is centrally air 
conditioned and has an fm radio. 
The speakers for the radio are flush- 
mounted in the ceiling. 

Large baskets are provided for 
transporting clothes to and from 
the parking lot. In addition, pink 
carts are provided for use in the 


store. O 





THIRD PLACE—MIDWEST 


Laundry & Cleaning Village 
Indianapolis, Ind. 
21-40 Washers 


Lounge area in the front corner 
window of Fred McBroom’s Norge 
Laundry & Cleaning Village, Indi 
anapolis, Ind., features such cys. 
tomer attractions as tile set in flag- 
stone pattern, a brick planter, com. 
fortable plastic covered chairs, 
television set, magazine, and piped- 
in music. 

The store has 28 Norge washers, § 
15 Huebsch dryers, 16 Norge coin! 
op cleaners, two Bock extractors) 
and a 25-pound Cook washer. This 
equipment is set against the basi) 
Norge turquoise and beige color 














Kids are out of harm's way in this coin-op. 







scheme with the addition of colored 
panels over the drycleaners and 
alternating light and dark wood 
panels over the dryers. Yellow walls, 
white ceiling and light be‘ge vinyl 
asbestos floor, round out the colot 7 
scheme. 

Two walls of glass enclose the 
coin-op laundry drycleaning store 

















. 
The other two walls are made of 
brick veneer. The free-standing ‘ 
re. provides < > parking for x 
store provides ample parking * 


customers. As further aid to patrons, 

the McBroom’s provide supply, soft 

drink and candy vendors. O 
More winners page 57 
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a professional 
coin-op drycleaner ? 
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It’s the all-new 


professional-type drycleaner 


specified the features for the CE=5/ “Dry Clean” ma. 
chine. And, they’re all here! All the heavy-duty ruggednes 
you need for continuous, coined self-service operation, 4 
25% bigger load capacity .. . to offer your customers 


28 .you desig ned F ' It’s no dream! Your need; 


| more. Superior cleaner fluid recovery . . . to cut costs 


increase profits up to 100% over competitive units, 




















Big 10-lb. load capacity 
Double tubs on a single chassis 


Self-contained, independent 
fluid system 


And, there’s lots more. But, first, back to your part in @ Sparkling stainless steel 
construction 
this design. Before putting pencil to paper, we toured @ Precision temperature control 
, ; for better cleaning, i 
needs } the country talking to self-service laundry opera- pa aa " rn 
” ma. | tors to learn what you wanted. You also told us what a a wired . . . just 
plug it in 
ness you didn’t want. Revamping a washing machine could ™@ Vigorous tumbling action and 
~ d h t t shin Meal s high-speed spinning 
, e a cheap way to get you into drycleaning... 
provi - ne _ F y 8 @ Uses only 14 to 1 the cleaning 
omers | put it isn’t what you need. You asked for a brand new fluid per load of competitors 
b ¢ ; t built £ th q ' @ Whisper-quiet operation 
COs ipmen ilt fr 
a ” — ee eee ee @ Rugged proven construction 
meet your demanding requirements. Here it is: @ Shortened cycle time 












Many installations around the country have already proven the superior, 





trouble-free performance of this professional-type drycleaner. It’s loaded with 
the plus features that assure satisfied customers and satisfying profits year 
after year. Before you invest in any coin operated drycleaner, you owe it to 
yourself to investigate the one you helped design. For complete facts, write 


or phone us today. 


Unusual profit opportunties are available to qualified distributors in a number of choice franchises 


DRY CLEAN 


a product of Consolidated Engineering Service, Inc. 
807-13th Avenue South, Minneapolis 4, Minn. + FEderal 3-4209 
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GOOD NEWS 1\ (] 


RUGGED: No pre-evaporant...Every unit has self 
-contained refrigerator! Up to 10,000 pounds from a 


RUGGED. Designed from the ground up as a drum of Perc. .up to 3 times more than other makes. 


coin-op dry cleaner! Not a converted washer. RUGGED. Over 10 Pounds capacity in p 
Completely self-contained... each unit stainless steel cylinders. All parts 
operates independently! are standard and available locally. 
RUGGED - Lowest installation cost! No PLUS... Hundreds of other 
plumbing or sewerage... each of Tenax’s RUGGED features! 
Clesco 420 are completely piped and wired 
. -.include remote solvent storage 
tank, filter and cooker! 


ee ae Re ae , 


‘ORDER NOW FOR IMMEDIATE DI 


SOLD ONLY THROUGH DISTRIBUTORS , 


| CLESCO, CORP., A subsidiary of TENAX, INC., 850 Third Avenue, | New 





ANEROVOUR: 





‘ORVIMMEDIATENDELIVERY 

















@ Be first with this PROVEN money-maker! 
A minimum investment puts you in the big 
coin-op drycleaning field. 


090% FINANCING Available — through 
Clesco distributors, ANYWHERE 
IN THE U.S.A. 


self 
ym a 
kes, 







@Tenax’s Clesco gives you immediate 
» delivery PLUS the most rugged, 
) Professional unit in the field. 


eWE’LL BACK YOU UP! One year 
Warantee on equipment. 


*You’ll be seeing the Tenax-Clesco story 
soon in leading national magazines! 
Get the complete Tenax story now! 


vm IR Lao ae 
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enue, | New York City, 22 N.Y. 


CLESCO IS THE PROFESSIONAL MACHINE! Built from the ground up 
by professionals — for professionals. NOT A CONVERTED WASHER. 


PROVEN PROFIT MAKERS 




















PATERSON, NEW JERSEY DENVER, COLORADO 
Just two of themany money-making Tenax-Clesco installation 
already in operation! Top areas still available... Write Toda 


CLESCO, cone. 4 subsiaiary of TENAX, we., 


850 Third Avenue, New York 22, N. Y. 
co- 
Please send me complete information on the Clesco coin-operated 
dry cleaning machines and business opportunities. 


NAME 
FIRM NAME 

ADDRESS 

GEE ncinctacssccmcipipicaisiaiigtiahientiian am 
PHONE 


Pleas ) 


STATE 
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The All New Table for 
Coin-Op Dry Cleaning Stores 












Mull 

“= ; : dryer: 

Every load placed in a Coin-Op Dry Cleaner must be weighed and spotted FIRST. “ie 
This sturdy, well-built table by FITCH holds 10 times the weight of clothes placed please 
on the top. Each wrought iron leg has tie-down clip. Top has a beautiful gold-flecked round 
finish and comes in WHITE-BLUE-PINK-TURQUOISE-BEIGE-BLACK-GREEN. blue, 
a ; a squar 
The Detecto commercial scales weigh a load up to 20 lbs. and is firmly attached to floorir 
table. Two brushes for spotting are chained to table. Ample room is provided for ing. 1 
sorting in addition to spotting and weighing. This FITCH Profit Promoter is Avail- ra 
: n 

able NOW ... Write for catalog sheet and prices. Dutch 
includ 

Distributor Inquiries Invited . Write for Name of nearest Distributor tracto 
and w 

scales, 

bles ai 

: intend 

ae fe easier, 
Manufacturing & Distributing Co., Tue. Zs 

roug 

P. O. BOX 13201 FORT WORTH, TEXAS AT 4-0711 and b; 
ing tat 
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THIRD PLACE—MIDWEST 
Dutch Maid Laundromat 
Glen Ellyn, Ill. 

0-20 Washers 


A colonial brick exterior, with 
mullioned windows, carried the day 
for Dutch Maid Laundromat and 
Drycleaner, owned by John Wright 
in ‘Glen Ellyn, Ill. Equipped with 
11 Westinghouse washers, six Cook 
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Mullioned windows add to colonial look. 


dryers and two Westinghouse Twin 
drycleaning units, Dutch Maid offers 
pleasant and practical interior sur- 
roundings to patrons. Primarily 
blue, with white tr:m, the 1,000 
square foot store has peach colored 
flooring and a white Celo-tex ceil- 
ing. The outdoor advertising signs 
are tulip shaped. 

One of a chain of 12 coin-ops, 
Dutch Maid’s auxiliary equipment 
includes three Cook-Aldwash ex- 
tractors, a Bock Aldspin extractor, 
and water softeners, change makers, 
sales, garment racks, folding ta- 
bles and benchettes. The benchettes, 
intended to make the waiting a little 
easier, are situated against the win- 
dows and in convenient locations 
throughout the store. Laundry carts 
and baskets are placed under fold- 
ing tables for customer convenience. 


0 
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THIRD PLACE—WEST 
Millview Econo-O-Wash 
Casper, Wyo. 
21-40 Washers 


Comfortable, attractive patio fur- 
niture graces a spacious waiting 
area in this attractive store owned 
by Scott, Joseph and Leland Bertag- 
nole of Casper, Wyoming. Known 
as the Millview Econ-O-Wash, the 
coin-op has 29 Econ-O-Wash 
washers, 10 Huebsch dryers and is 
awaiting eight Econ-O-Crest dry- 
cleaning units. 

Millview is a store of many parts, 





Coin-op features drycleaning drop station. 


with a pink decorated press room 
away from the predominantly blue 
laundry area. Pink also holds sway 
in the hair dryer room. Ceilings 
throughout are white and the wood 
panelling is done in rich mahogany. 
Bordering the waiting area and act- 
ing as a divider within the store is 
a stone planter. 

Extras available to customers in- 
clude four change-makers, three 
ironing machines, two hair dryers 
and vending machines are also 
available. The bu'lding’s ex‘er‘or is 
red brick with an illuminated plastic 
outdoor sign. Rest rooms, a tele- 
phone and water fountain round out 
the unitility of the coin-op. © 


THIRD PLACE—WEST 
Wilson Speed-Wash 
British Columbia, Canada 


0-20 Washers 


Piant life abound both inside and 
outside the Speed Wash coin-op, 
owned by Mel Wilson of Duncan, 
British Columbia, Canada. Equipped 
with 20 Speed Queen washers and 
eight Huebsch dryers, the store’s 
color scheme is built on varying, 
shades of blue and gray, broken up 
by wood tones. The store front, fac- 
ing a street, is brick. Planters with 
live tropical plants are lined up be- 
tween the banks of washers, and a 
brick plant trough graces the ex- 
terior of the store. Gleaming copper 
pipes form columns in the store and 
lend a functional elegance. 


Customer conveniences in this 





Flowers on bulkheads brighten this store. 


hardy area of our continent include 
two coin changers, a soda vendor, 
a coffee machine, a chocolate bar 
vendor with a column dispensing 
laundry bags. Customers are soothed 
by music piped into the store. 

Seating arrangements around the 
store are ample, and necessarily so, 
according to the owners, because of 
the instant success the store has en- 
joyed since its opening a little more 
than a year ago. © 


57 









In-use operation proves the Weben KopperTherm systems best... 
now Weben KopperTherm systems are equipped with exclusive Glasti- 
Klad tank lining... tough... sturdy... absolutely impervious to all 
water conditions . . . warranted ten full years! 

The famous KopperTherm heater and the Weben Glasti-Klad hot water 
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ww 
koppertherm glasti-klad 
HOT WATER HEATER STORAGE TANKS 


Ss 
HOT WATER BOILERS 


~~ 1616 ANSON ROAD 


f- <i 





starchette 
STARCH SINK 





WEBEN 
PRODUCTS 


DEVELOPED 
FOR 
AND WITH 
THE COIN-OP 
INDUSTRY 





Storage tank... combined at the factory with a specially designed 
pump system ... mounted on a steel base. Provides factory installe- 
tion with only hook-up required on location. A.G.A. and ASME 
approved. The most popular hot water system in the coin 
laundry field. 


aon, Manufactured by WEBEN BOILER AND TANK CO., INC. a subsidiary of 


‘> WEBEN INDUSTRIES, INC. 


DALLAS 35, TEXAS 


Fleetwood 7-6331 


Rap! 
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universal 
UTILITY UNIT 


water softener 
GLASTI-KLAD TANKS 
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Customers see this attractive panel wall with the one-way mirror... 


Emptying coin boxes, 
one-way mirror, and 
attendant discourage 
neighborhood thugs 


by HARLEY SACHS 








Owner Pozen makes extensive use of premi- 
ums to promote extra business to his coin-op. 


NOVEMBER, 1961 








Deep in the heart of the city— 
where night prowlers make it unsafe 
to be on the streets after dark, Suzy 
Coin Wash is open without incident 
from five a.m. to midnight. 

This is the situation at 46 N. 
Kedzie Ave., Chicago, where owner 
Sam Pozen has found lucrative solu- 
tions to the thorny attendant prob- 
lem. Thanks to imaginative busi- 
ness sense, Pozen has forged ahead 
without trouble in a neighborhood 
that is frankly dangerous. 

Though crimes in coin-ops are 
rare, the few instances have brought 
strong disapproval in many parts of 
the country. In Chicago, restrictive 
legislation is in progress. Obviously, 
few locations have as severe a prob- 
lem as Pozen’s, but his coin-op can 
serve as an example for other own- 
ers. His continued operation would 
not have been possible without a 
day and night attendant. 

Normally, wages for an attendant 
cut deeply into coin-op profits, but 
by furnishing a rent-free apartment 
on the premises, Pozen has been 
able to employ Mrs. Helen Hatten 
as caretaker. The result had not 


.. while on the other side, the attendant is able to view coin-op. 


Attendant discourages vandals 


‘in ‘dangerous Windy City area 


been a loss, but an increase in busi- 
ness—and profits! 

The apartment is furnished with 
television, refrigerator, and gas 
stove. In addition to free rent, Mrs. 
Hatten receives $19 a week. She is 
the key to the effective operation of 
Suzy Coin Wash. 

Three notices—and Mrs. Hatten 
—have discouraged trouble from 
neighborhood hoodlums. Outside 
the coin-op is a sign: “Attendant on 
duty day and night.” Inside, the 
notice, “Coin boxes emptied daily” 
suggests that trouble-makers will 
find slim pickings. 

The most effective device of all 
is a small pane of giass at the back 
of the room. Above it are the words, 
“One way mirror.” 

From behind this vantage point 
Mrs. Hatten can observe all goings 
on at Suzy Coin Wash. If trouble 
develops, the telephone is close at 
hand for a call to the police. 

Mrs. Hatten is not only present 
to prevent trouble. Because of her 
presence, the store can provide 
many extra services and make use 

continued on page 80 
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Connecticut housewife | * 8 
guesses exact price] of 


of Laundry & Cleaning} , F 
5 


Village — and wins jt 


by STEVE BLICKSTEIN 





Coin-op cleaning store prize of TV show 


A pretty young Stamford, Conn., 
housewife sent a postcard into the 
Price Is Right television show and 
—voila—is now a COIN-OPerator. 

The magical power contained in 
this three-cent post card was that it 
had the exact price of a 20-washer, 
eight dryer, eight coin-op drycleaner 
Norge Laundry & Cleaning Village. 
The Village was awarded as the 
“Security Sweepstakes” prize on the 
Price Is Right, broadcasted by NBC- 
TV on Monday nights. 

The winner, Mrs. Marylin Gold- 
blum, knew nothing of the coin-op 
industry before she began her quest 
for prices. She consulted a friend 
who knew a Norge distributor and 
came up with the exact price of the 
installation, $30,930.86. Her post 
card was one of 1,400,000 sent in 
to be picked out of three huge re- 
volving drums by quiz-master Bill 
Cullen. According to program rep- 
resentatives, this sweepstakes was 
among those receiving the most re- 
plies. 


60 


Winning didn’t stop with the se- 
lection of Mrs. Goldblum’s card. 
She also received the following 
auxiliary equipment: a coin chang- 
er; a soap and bleach dispenser; a 
135 gallon water heater; two fold- 
ing tables; a sectional couch; two 
spotting tables; two tables and a 
$2,740 package of advertising. 

As a bonus, all the equipment is 
being installed free by the local 
Norge _ distributor, | Connecticut 
Laundercenter Corp. Added to this 
bonus is $1,500 worth of supplies 
and the first year’s rent, up to $5,000 
paid for. 

According to Norge officials, the 
idea for the give-away came from 
Jerry Kaye, chairman of the board 
of Friendly Frost and a coin-op 
equipment dealer. The idea was 
accepted by program officials after 
the Price Is Right producer, Robert 
Stewart, visited a coin-op cleaning 
store in his neighborhood and was 
impressed with its possibilities. 


continued on page 78 
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Quiz-master Bill Cullen with Mrs. Goldblum. 


COIN-OP NOVEM 


SLASH YOUR MAINTENANCE COSTS! 
BUY WASHER MIXING VALVES FROM UNITED! 


e OVER 20,000 VALVES IN STOCK 


Wwite VALVES FOR ALL COIN-WASHERS 

rice | » ONE YEAR 100% GUARANTEE oe Wael io 
Speed Queen Apex G.E. 

ning | » FAST... FAST SERVICE . . . ORDERS Hamifion oe Dende 

1s it Philco-Bendix Kelvinator Coronado 


SHIPPED IMMEDIATELY Marquette Duplex Launderama 


ALL THERMOSTATIC TYPES 
EXCHANGE ..... $5.50 





ALL NON-THERMOSTATIC TYPES 





ak os 7 EXCHANGE ...... $4.00 
en in your defective valve. 
We'll ak you one with a one OUTRIGHT ea sees 2d $5.50 
IN year 100% guarantee. 
N10 NYLON BODY ONLY — 90 CENTS EACH 
OUTRIGHT ..... $6.75 EASY TO ORDER 


You don’t have to send a de- 
fective valve. Just order the one 
you want. 


When buying outright, use factory number; when 
exchanging valves, no number is needed. You will 
receive exactly correct valve. 


vw =—l OWI T CH 


THIS MONTH TO ALL BRASS VALVES DURING 
THIS ONE MONTH ONLY SPECIAL PRICE OFFER 


N10B NON THERMOSTATIC VALVES ’ 
IN EXCHANGE FOR DEFECTIVE OUTRIGHT NO EXCHANGE % 


$6.75 ea. NYLON VALVE $7.50 aq. NEEDED 


_In lots of 5 or more $6.25 ea. In lots of 5 or more $6.90 ea. 
N10B BRASS BODY ONLY WITH OUTLET & FLOW CONTROL... .$3.90 ea. 


What a price offer! Just think! An ALL BRASS VALVE to replace every type non-thermostatic nylon valve. All 
brackets and flow controls will be exactly as original parts. For a slightly higher initial cost you eliminate all 
problems connected with cracked nylon valve bodies. No more stripped threads. Valve bodies guaranteed for 
life of machine. Comes with all type brackets and flow controls. 








FOR MORE INFORMATION ! NAME ! 
SND COUPON TO ' ADDRESS 
WTED VALVE SERVICE INC. :°™ a ae 3 
" _! BRAND NAME OF MACHINES . 
3026 W. Montrose Ave. ' MACHINE MODEL NUMBERS 
' VALVE NUMBER... | 
Goldblum Chicago 18, Illinois ' NUMBER OF MACHINES ..._.. 
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THE ONLY supeuier— 








offering a FULL LINE of 
Nationally Advertised Brands! 





Your COIN-OP Customers Recognize and 
Appreciate these Pre-Sold Name Packages 





Sales prove that coin-op customers appreciate Profit-minded coin-op operators are experienc- 


brand names pre-sold to them for years. That’s ing the value of repeat business with products 


why C. & C. alone offers a complete line of prod- customers know and recognize as leaders in the 


field. Write today for full information, product 
ucts well-known and consistently preferred. 

samples, and prices on the full line of Nationally 
Sales results will show you it pays to sell Na- Advertised laundry products and custom- 


tionally promoted brands. designed vendors... fully guaranteed. 


SB ck 
—G 


®Packaged and Distributed by C. & C 








Mfg. & Dist., Inc., Dallas, Texas 
*20 Mule Team reg. T.M. of U. S. Borax *Sta-Flo is a Reg. T.M. of al/ R) isa Reg. TM. of ‘*Beads o'Bleach is a Registered Niagara and Nu-Soft are Reg. 
& Chemical Corp., Los Angeles, Calif A. E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporation. T.M. Corn Products Co., New York. 
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SiemOW ... a 
SEWER or WATER SOFTENER 
BIG ONG HEATER 1000 Btu unit furnished 
BIG WATER LINE only 3’ line required 
BIG GAS LINE only 3” line required 
CUSTOMER’S DETERGENT completely furnished 





-" The Niagara Water Reclaiming System is costs are desirable . . . wherever a cleaner, 
a revolutionary water filtration and purifi- most sanitary wash is wanted! The Niagara 
cation plant which circulates detergent and Water Reclaiming System is available for 
rinse water for continuous use! The Niagara 30 day delivery on a first come, first served 
Water Reclaiming system can be com- basis. Sizes to accommodate 10, 20. 30 and 
pletely installed in areas where no sewers 40 washer capacities. International patents 
are available . . . whenever lower operating applied for. 


WRITE! WIRE! PHONE! 









ire Reg. 
, New York 
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Philco Corp.’s new Sunshine 
Centers will feature the LTV Cen- 
tral Control System to activate all 
washers, dryers, and drycleaners. 
The system, a product of the LTV 
Industrial Division of Ling-Temco- 
Vought, Inc., can, with the addition 
of attachments, dispense trading 
stamps, repeat messages thanking 
customers, and play music from 
tape recordings. The central control 
unit provides the COIN-oPerator with 
complete price flexibility. It enables 
the owner to change prices on his 
units to stimulate off peak hours or 
days and to promote his store. 
Service managers for the two firms, 
Frank J. Trassel of Philco and 
Charles Gibbs of LTV Industrial, 
have held three training schools to 
acquaint Philco distribution and 
service personnel with the new con- 
trol system. 


Expansion of Norge marketing 
and the appointment of a commer- 
cial equipment 
merchandising 
manager was an- 
nounced by the 
company. Appoint- 
ed was Richard C. 
Larko. He will di- 


aa. rect all advertising 


and promotional activity for coin- 





operated drycleaning and _ other 
commercial appliances. In 1959, 


Larko was named Norge national 
advertising manager. For eight 
years prior to the appointment he 
held advertising and merchandising 
positions with an advertising agency 
and with an appliance manufacturer. 


Free consultation has been 
offered to users of small boilers by 
Virginia Chemicals and Smelting 
Co. “This move,” said J. A. Weath- 
erford, director of sales, “makes 
big-boiler treatment available to 
the small-boiler user without the 
additional cost for technical assist- 
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ance. At the same time, it makes a 
complete line of corrective and pre- 
ventive chemicals available.” 


Two appointments have been 
announced by Pinnacle Products 
Corp. Sidney Bodell has been 


appointed vice president and Dave 
Mindich was named regional sales 





Bodell 


Mindich 


manager. Bodell, who has been with 
the company since 1959, is in the 
drycleaning field for 25 years. His 
chief concern will be supervision of 
the expansion now being undertaken 
by the company. Mindich, who also 
joined Pinnacle in 1959, will super- 
vise sales for New York, New Jer- 
sey, and Connecticut. 


A plan to increase sales for coin- 
ops—by inexpensive advertisements 
on supermarket carry-out bags— 
was announced by Gaiber and As- 
sociates, Chicago. The plan is to 
convert otherwise blank shopping 
bags into traveling billboards carry- 
ing the ads of local merchants. The 
bags will be supplied free to super- 
markets. 

“For .0008 cents per reader im- 
pression, the local businessman can 
place his advertising message on 
100,000 carry-out bags the average 
supermarket uses every month,” 
Gaiber said. In addition, he said, 
the advertiser gets repeat impact. 
The shopper sees the bag in the 
store, on the way home, when she 
unpacks it, and when she re-uses 
the bag for storage or waste. 


Peter Judice, Associate Editor 


Sales of BagVertising ads to loca} 
merchants will be handled by licep. 
sees whom Gaiber is now recruiting 
in major cities. The licensees yjl 
sell the space to merchants for $2 
a week, and then will provide the 
printed bags at no charge to super. 
markets in their areas. 

“We expect to have between 3) 
and 50 licensees operating in major 
cities by the end of 1961,” Gaiber 
said. “This will give us sales of 
from $1.8 million to $3.1 million 
annually as a minimum. 

“By the end of 1962, we expect 
to have BagVertising licensees in 
each of the 235 cities with 50,000 
or more population, generating a 
minimum advertising volume of at 
least $14.8 million yearly.” 

A Los Angeles distributor for 
New York Pressing Machinery 
Corp. has been named. It is Sam 
Gerber and Co. In addition to han- 


dling sales in Los Angeles, the 
company will have the exclusive 
distributorship in Southern Cali- 


fornia. The company will carry the 
full stock of drycleaning presses and 
parts. 


Sales manager of the coin-p 
poo division of C & C Mfg. & 
Distributors, _ Ine, 


has been named. 
He is Fred K 
Smith, formerly 3 


sales representative 

- the central and 

estern United 

r cain territory and 

then assistant sales manager for th 
company. 





Showing everything from postels 
to coin-operated drycleaning units 
the first regional exhibit of the 
Laundry and Cleaners Allied Trades 
Exhibit Corp., held at the Cleve 
land Public Auditorium, Septembe! 
29 to October 1, was a complete 
success, reported most  exhibitots 
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The show was viewed by more than 
3.000 potential customers from 
coin-ops, commercial laundry and 
drycleaning plants, and institutional 
laundries. Most of the visitors came 
from the seven state area of Ohio, 
West Virginia, Indiana, Michigan, 
Kentucky, western Pennsylvania, 
and western New York. 

Much of the equipment, exhibited 
by some 136 firms, was in opera- 
tion. Coin- operated drycleaning 
units on the exhibit floor received 
heavy traffic from the Cleveland 
mounted police force, who were 
treated to free drycleaning by Bill 
Glover, Inc. Using the unit, the 
policemen, holding their macki- 
naws, made a steady stream from 
the cleaner to the Ajax booth, where 
the short coats were pressed. 

The regional exhibit provided the 
Speed Queen division of McGraw 
Edison an opportunity to display 
its new 20 minute cycle coin-oper- 
ated perc drycleaning machine. The 
perc is used as a cleaning agent and 
as a refrigerating agent. A _ press 


conference prior to the exhibit was 
held to acquaint the trade press with 
the unit and some Speed Queen 
marketing plans. 

While the exhibit was going on, 
members of the marketing depart- 
ment of Western Reserve University, 
with the cooperation of LACATEC, 
conducted a survey to find out how 
effective the exhibit was to (1) po- 
tential customers, (2) non-exhibiting 
allied tradesmen, and (3) the exhib- 
itors. 


Speed Queen distributors in north 
Alabama and north Georgia, the 
Middlebrooks Laun- 
dry Machinery Co., 
have announced the 
appointment of 
Thomas N. Moore, 
Jr., as vice president 
and sales manager. 
Moore has been as- 
sociated with the coin-operated laun- 
dry field for the past several years. 





A manufacturing contract for 


$2,875,000 has been signed by 
Standard, Inc., and Customade 
Products, a division of the Universal 
Match Co. Production of coin-op- 
erated drycleaning machines on this 
contract began October. 


A Chicago district office has been 
opened by Stovall and Associates, 
Inc. The company distributes Norge, 
Prosperity and Washex laundry and 
drycleaning equipment. Steve Mas- 
sari will head the Chicago office. 


The home office of Shugart Corp. 
has been relocated from Jackson- 
ville, N.C., to Raleigh, president 
Thomas H. Shugart announced. He 
also announced that J. Yates Parker 
has been named general manager, 
and that V. J. Burtnett, national 
sales manager, will relocate in Ra- 
leigh. The move, said Shugart, was 
necessitated by the need for greater 
transportation facilities and more 
centrally located site of operation 
for the firm’s executive and sales 
staff. The company, a national sales 


























































































USES ANY TYPE GAS of gas. 















Ewing offers 8 models in various 
sizes. All are built in accordance 
with requirements of ASME. Each 
heater registered with the national 
board. 
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HOT WATER 


the most important thing 
to coin-op laundries. 


A constant and plentiful supply of clean, low-cost hot water is an essential for all types of 
laundries, including the coin-ops. Ewing Automatic hot water heaters are in use, coast-to- 
coast, in hundreds of coin-op and small laundry operations. 


Highest Quality /.° shell—*,” Heads 

Burner Assembly complete—Factory Assembled 
Compact Vertical Type—Saves Space 
Self-Contained Storage—No pumps or Wiring 


RECOVERY CAPACITIES 


Gals. per hour 
180 to 850 


Temp. Rise 
100 Degrees F 



















Wire, phone or write 
for complete specifica- 
tion details, prices and 
other data, 
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STORAGE CAPACITY 
50 Gallons to 226 Gallons 


Self-contained Storage. 


Ewing hot water heaters are quick and easy to install, operate economically on any type 


‘ 


MANUFACTURING CO. 
PET Emel P. O. BOX 875 


OKLAHOMA CITY, OKLA. 
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organization, is a franchise General 
Electric distributor for coin-op 
washers. It also handles Clesco and 
Glover coin-op cleaners, Cissell, 
Huebsch and Cook dryers, Weing 
and Weben water heaters, Duncan 
fabricated units, Maric waste water 
systems and other related coin-op 
lines. 


The appointment of John F. Ash- 
by as sales manager of Automatic 
seme Service Supply Co., 
has been announc- 
ed. His duties will 
include the coordi- 
nation and _ super- 
vision of all sales 
functions. Ashby 
comes to ASSCO 
with more than 20 years sales and 
merchandising experience in the 
field of manufacturing. 








A contract between Lever Broth- 
ers Co. and Nortex Products, Inc., 
a wholly-owned subsidiary of Super- 
pack Vending Ltd., was signed re- 


cently. Under the contract, Nortex 
will package ALL detergent in cyl- 
indrical containers to be sold by 
Lever for use in coin-op laundry 
vending machines. Nortex also 
vends polyethylend laundry bags in 
the cylindrical containers. 


Acquisition of Solupak Co., Inc., 
by Eagle Wash Corp., was an- 
nounced by officials of both firms. 
According to Eagle Wash _ board 


chairman, Frank Warner, co-owners 
of the majority interest in Solupak, 
Fred and George Van Doren, an 





Fred Van Doren 


George Van Doren, Jr. 


agreement has been reached where- 
in Eagle Wash will acquire the Van 
Doren’s interest. The Van Doren’s 





will continue to manage Solupak 
which will be operated as a subsig. 
iary of Eagle Wash. No purchase 
price was disclosed. 


R. F. Hunt, Bulk Soap Sales and 
service representative with the 
Procter & Gamble Distributing Co, 
died at Sacred Heart Hospital, Pep. 
sacola, Fla., in August. He served 
the company in Memphis, New 
Orleans, Cincinnati, and St. Louis. 
He is survived by a son, Robert L. 
and a daughter, Mrs. Richard Mo. 
haupt. 


Three Florida firms have been 
awarded Maytag distributorships, 
The distributors are M. G. Murray 
Supply Co. The company will han- 
dle sales in the St. Petersburg. 
Tampa market, an area comprising 
a dozen counties in west central 
Florida. Sales in northern Florida 
will be handled by Boiler Bill 
Equipment Co., of which J. W, 
Allen is president. Laundry Equip- 
ment Co., headed by Fred Klee- 


MAKE EXTRA PROFITS! 


Get This Plastic 
Laundry Bag 
Vendor FREE! 
Bags Retail For Only 10c 
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WE OFFER A 

COMPLETE LINE 

OF NATIONALLY 
ADVERTISED 
PRODUCTS 

ALL 

DASH 

TIDE | sexe 

AD 

SMOOTHIE 

BEADS-O-BLEACH 

STALEY PRODUCTS 

LIQUID BLEACH 

IN PACKETTES 
















5¢ 
Packettes 















CHECK OUR DEALS 


We offer complete a 
choice of vendors to 

f dispense 15c packettes 
Ry — and 10c boxes. 


ABSO.CLEAN CHEMICAL CO., 17325 LAMONT, DETROIT 12, poe 
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man, will serve 18 counties in east- 
ern and southern Florida. 

In another distributor appoint- 
ment announced by Ivan Ingersoll, 
Maytag commercial laundry sales 
coordinator, the Commercial Laun- 
dry Distributors of Owensboro, 
Ky., have been named to handle 
sales in Kentucky, southern Indiana 
and southeastern Illinois. President 
of the Owensboro firm is Robert 


Moorman. 


A name change has been made 
by the stockholders of the Vapor 
Heating Corp. Effective imme- 
diately, the company will be called 
the Vapor Corp. 


Appointed sales-service _repre- 
sentative in 12 southeastern states 
for Wichita Preci- 
sion Tool Co., has 
been George Schle- 
mon. Long asso- 
ciated with the 
laundry and dry- 
cleaning industry, 
Schlemon will work 





NEWHOUSE 
Introduces 


TWO NEW 


COIN-OP 


SCALE 
BASKETS 


Attractive 
Accurate 


Durable 
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NEW HANGING SCALE 


Attaches to any table or counter 


with dealers and users of the new 
coin-operated vapor-air Adjusta- 
Form finisher. He will be based in 
Atlanta, Ga. 


Approval for a special coin-op 
laundry and drycleaning store insur- 
ance package has been awarded to 
M. Kravetz & Co. by the American 
Automatic Laundry Foundation 
(New York City) and the Garden 
State Self Service Laundry Associa- 
tion (New Jersey). 


The production of a 50 pound 
dryer by Norge has, the company 
says, contributed substantially to a 
400 employee increase in the com- 
pany’s work force. Production 
started August 15. 


The development of a water re- 
clamation system for coin laundries 
has been announced by W. R. Wal- 
lens, president of the newly-formed 
Wallens & Co., Inc. The company, 
whose offices are in Cincinnati, will 
manufacture and sell the unit to 


MODEL NO. 300 
8 ib. Capacity 


Scale and Basket 
Only $29.75 
Complete with 


Stand 
Only $39.75 


Breaks down to ship by 
Parcel Post, Ship. wt. 16 Ibs. 





TABLE MODEL NO. 100 


8 LB. CAPACITY 


7" x 14" x 18" Steel Wire Basket with 
removable heavy plastic liner. 


Only $24.95 


MODEL NO. 200, 16 LB. 
CAPACITY 


Not Illustrated 


14" x 24" x LI" basket with removable 
heavy plastic liner. 


Only $29.95 





WATER SPRAY GUN 





laundry machinery distributors. 
Called the Niagra, the reclamation 
system has undergone two years of 
tests and a pilot unit has been in- 
stalled in a coin-op several months 
ago. The system uses a continuous 
clarification and filtration flow 
throughout the entire soap and rinse 
cycle and is patterned after the 
charged soap method now used in 
drycleaning plants. Economies in 
fuel, water, soap, and sewer costs 
are results of the unit, said Wallen. 
He said that all tests of soap and 
rinse water show a much lower bac- 
teria count than conventional batch 
methods. 


Sales representative Charles E. 
O’Brien has been appointed for the 
Brooklyn and Long Island, N. Y., 
territory by Hydrotherm, Inc. © 


For More Product Info? Circle Readers 


Service Card, between pgs. 8-9, 82-83. 


¢ COUNTERACTS 


Keep Cleaned Clothes 
Off The Counter. 
Prevent Wrinkles— 
Build Good Will 


1. Floor Model. Polished alumi- 
num extends to floor—attaches 


to end of counter ..... $4.95 
2. Counter Model. Polished alu- 
qulneth “s. 6.5: $4.50 


3. Counter Model Chrome plated. 
$5.75 


Large capacity hook 


DELUXE » 


brass, nickel 


plated, non-corrosive. 
Improved  no-drip 
spray. Simple, trouble- 
free design and con- 
struction. Attaches di- 
rect to water line or 
steam condenser. 


Only $8.50 


Replacement hose with 


suspension spring 


Only $2.25 





Sold Through Drycleaning and Laundry Jobbers Throughout the World. 
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HOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 








KIDDIE KAROUSEL 


WILL 


puico YOUR PROFIT 


A built-in baby sitter that draws new 
business—keeps your customers coming back 














A space saver built for years of rugged use. Just 414’ in diameter. 
Constructed of durable fiberglass with steel frame and ball 
bearing turntable. Music and motion are standard. 


The ‘‘Kiddie Karousel”’ is a proven retail traffic 
and profit builder. When Mom discovers how much 
easier washing and dry cleaning are when the kids 
are having fun, she’ll be your regular customer. 

You can operate the “‘Kiddie Karousel’’ as a 
free service, with a token charge or as a money 
maker. Operating costs about two cents an hour. 
Get the jump on your competition. Send the cou- 
pon below for information on how you can build 
new business and keep it with a “‘Kiddie Karousel.”’ 


A limited number of distributor areas are still 
available. Write for information. 


Distributed Nationally by 


r--20 Cent Wash Corp.--- 





| 4725 Highway 7, Minneapolis 16, Minnesota 7 
Please send me complete information on ‘‘Kiddie Karousel"’ 
| | 
Name__ 7 
| Name of Business | 
Address : 
| City a Zone State | 
eae hens nti im eset ede ees an 
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Before King Croesus melted gold and silver jj Willi 
coins around 550 B. C., metal money was always of Wash 
uncertain value. ‘Wealthy as Croesus” doesn’t neces. . 
sarily mean a man has all the money in the world,. The 
but it means he knows the extent of his wealth to the | opened 
last penny. George 

As far back as 2500 B. C., Egyptians recognized the ™* ? 
superior value of metal as a medium of exchange. It _ pijgr 
lasted far beyond paper or animal “money.” Drexel 

The clever Chinese bought farm lands and exquisitely | 0-Wast 
embroidered tapestries with measured cubes of gold Sharple 
around 2100 B. C. In crucibles, or melting pots, small| 7), 
chunks of precious metal were melted and formed into} y. Bara 
easy-to-store blocks saved for “rainy-day” 
spending. | iL. 

The Bible mentions the use of gold and silver bullion -s 
for money! In Genesis 23:16, we find “Abraham Artel: 
weighed unto Ephron 400 shekels of silver, current | laundry 
money with the merchant.” The price covered a burial" 5%" 

Ae ‘ ; Prosper! 
place for Abraham’s family. _ 

Lydians’ King Croesus decided to take the guess 
work out of finance. Too many fakers were melting 
impure metals in with precious stuff . . . and the time| 
had come to certify the true value of money. Coinage 
by means of dies or stamps was begun. The purity and | 
weight of the metal were marked on each coin... 
and even if it wore a little thin with wear, every trader 
along the line credited the coin at its original value \ 
from Croesus’ mint. 

Coinage became an art when the Greeks borrowed 
the method from Lydia. Grecian coins were cut better 
and decorated in a more beautiful manner. From 
Greece, the custom traveled to Rome. 

The Emperor Nero is infamous for many thing. 
But did you know he was the first known counter 
feiter of coins? Which proves that the best-laid plans 
of mice and men. 

At the United States Mint in Philadelphia, alloys 
for different denominations of coins are melted in cn- 
cibles in electric furnaces. When they reach the right 
temperature, these molten metals are poured into molds 
and cast into ingots of various sizes. The ingots g0 
through rolling mills which flatten them to the prope 
thickness for coins. Then blank circles are punched 
out of the strips, polished by various solutions i 
“tumbling barrels” and finally struck with dies whiel 
make them money we're used to seeing. The bath 
front and reeded edge are stamped all at one time, 

Most coins are made from an alloy of several me 
The silver in your pocket, for example, is one 
copper to nine parts silver. Five-cent coins are 15 
copper, 25% nickel! Bronze pennies are 95% ¢ 
5% zinc and tin combined. 
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NEW @ 
OPENINGS 


— EAST — 
York, Pa., became the home of an 
gcon-O-Wash laundry owned by Roland 
Light and Charles Mundis. 


Pp 


William Sharpless opened an Econ-O- 


Iver Into Wash laundry, the Sharpless Econ-O- 
ways of wash, in Strafford, Pa. 

1't neces. 

jorld...| The North Hill Econ-O-Wash was 


th to the opened in Wilmington, Del., by G. 
George Frank. Coin-op drycleaning was 
. nade part of the store in October. 

nized the | 
lange. It pilgrim Gardens Shopping Center, 
Drexel Hill, Pa., is the cite of an Econ- 


Xquisitely | 0-Wash laundry owned by Spenser 
- of gold Sharpless. 
Ots, small The K & B Coin-Op was opened by 


rmed into| 4. Baranello in McGraw, N. Y. 
ainy-day” 


J. L. Bouchard opened the Tioga Wash 
Bowl in Tioga, Pa. 


er bullion 
‘Abraham Artels House of Cleen coin-operated 
+ current | laundry and drycleaning store was opened 


in Syracuse, N. Y. Equipment is by 


d a burial 


— FAR WEST — 


Wendale Gray opened an 11 unit 
Speed Queen store in Middletown, Iowa, 
it was reported. 


A 12 washer, four dryer Speed Queen 
installation was opened by Donald and 
Beth Parcher in Rockford, Iowa. 


— MIDWEST — 


Hair dryer is part of the equipment 
in Carl Michalek’s 14 washer, five dryer 
Speed-Wash, San Francisco. 


A 17 washer, six dryer Speed-Wash 
was opened by Harry K. Langenes in 
San Francisco. Store has a hair dryer. 


A carpeted lounge is one customer 
attracter in the Sali Speed-Wash store in 
Fresno, Calif. It also features 30 washers 
and 17 drvers. 


Henry Gong opened a 20 washer, 
eight dryer Speed-Wash in Dos Palos. 
Calif. The store has a 25-pound washer- 
extractor, 


Motel operator J. Jerry Keyes opened 
an eight washer. four dryer Speed-Wash 


Starch units and hair dryers are part 
of the equipment in the 20 washer, five 
dryer Speed-Wash owned by Capital Fi- 
nance in Oklahoma City, Okla. 


Roy White, Shawnee, Okla., opened 
a 16 washer, six dryer Speed-Wash. 


Eight coin-op drycleaning units, hair 
dryers, 28 washers and seven dryers 
were installed in Joe S. Hoffman’s Speed- 
Wash, Oklahoma City, Okla. 


Don McMeans, Marietta, Okla., has 
opened a 14 washer, three dryer Speed- 
Wash featuring one double-load washer. 


Larry Mills, Tahlequah, Okla., ex- 
panded his store. He now has 52 single 
and six double-load Speed Queen wash- 
ers. He intends to install a Speed Queen 
drycleaning unit as soon as it’s available. 


In Tulsa, Okla., A. E. McCoy and Ken 
Ferguson installed a 30 unit Speed Queen 
coin-op Their store features a washer 
extractor and two hair dryers. 


John and Mildred Nokes have opened 
a 10 unit Speed Queen coin-op in Had- 
lock, Wash. It bears the name of Had- 





Prosperity. at his motel in Elma, Wash. lock Speed Wash. 
a A NATCO instantaneous — indirect-fired water heater 
| the time | LESS eliminates the bulky, rusty storage tank. Yet, because 
Coinage| T AN it has its own built-in supply of reserve heat, NATCO, 
urity and N ATC Oo and only NATCO, can deliver large volumes of temper- 
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HEATERS 


ature controlled hot water per minute. 
It is this large prime water content or internal heat 


reserve which enables NATCO to provide an unfailing 
supply of steam for LOW PRESSURE STEAM DRYING 
while simultaneously providing hot water to the 


washers. 


Because NATCO is indirect- 
fired, it is guaranteed for a 
lifetime that it can never 
cause rusty wash water. 


Tens of thousands 
in continuous use 
since 1946 


OIL- FIRED 
and GAS-FIRED 
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Long Range Programs problems and avoiding future ones Bay State Battle Looms coIn~< 

Committees in two state councils through contact with and education The Massachusetts Laundryow,} # sho 

of the National Automatic Mer- of legislators and city councilmen. ers’ Association has sent an gogh ace 

chandising Association have adopted At this point, a compilation is be- to members after receiving won| 4? 

long-range plans and _ presented ing made of existing vending laws _ that legislation to require attendany| "° Kc 

them to membership meetings. In and regulations, intended to lead to in that state’s coin-ops is about t indust 

the field of legislation, the commit- formulation of council-wide pro- be filed at the state capital. Barnet Coin-t 
tees endorsed a complete program grams seeking fair treatment from N. Samuels, association president 

for dealing with current legislative all governmental bodies and officials. told members via a letter that gf Ric 
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least 100 new members would hay 
to be recruited in a hurry to hel 
combat the proposed legislation, 
Two approaches suggested by Sam. 
uels were personal contact with 
other COIN-OPerators and the sub. 
mittal of owners’ names to the 
Association office. 
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New Association Forming value 
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Going through the final stages of 
organization is the Illinois Coin-Op 
Store Owners Association, with a 
membership of about 170. Current 
spokesman for the embryo associa- 
tion is Alfred H. Greening, a Spring- 
field, Ill., lawyer. 


Ordin 
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Drycle 
Neb.., i 
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While the basic idea of extracting solvents from 
muck is not new ... . the Bock Extractor-Reclaimer 
is New! 

It's new because it’s designed and built specifically 
for the fast and efficient extraction of solvents and a 
handy method of disposing of comparatively dry 
muck. 


The Latest from Chicago 

Every COIN-OPerator in Chicago 
was told by letter recently that menm- 
bership in the Midwest Association 
of Automatic Laundry Stores would 
protect them from arrest for violé- 
tions of Chicago’s new coin-op lav, 
Since petitions signed by members 
stores resulted in a temporary it- 
junction against the law, the signers 
are considered parties plaintiffs and| 
are, therefore, immune to arrest 
Owners who are not parties plait- 
tiffs must still adhere to the law. 
Parties plaintiffs, however, must pa) 
license fees, including the $12 cert} tary of 
fication of attendant fee. If a permé | 0 Ass 
nent injunction is obtained, kgislat 


In addition to providing faster solvent recovery, the 
Bock Extractor-Reclaimer is less complicated, re- 
quires no heat or expensive plumbing and is ex- 
tremely compact. 

The higher percentage of solvent recovery savings 
will soon pay for a Bock Extractor-Reclaimer in any 
drycleaning service store including the new coin- 
ops. So, the sooner you install (simply plug into a 
convenient electrical outlet) your Bock, the sooner 
you start saving important solvent dollars. 


Webst 

Web 
suburb. 
0 Own 
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TWO BOCK MODELS 


Model TR-10 witha 15"’ basket 
has a 4 gallon capacity, man- 
val brake, 15 minute timer. 
List price 


F.O.B. Toledo $39Q900° 


Model R-17 with a 17"’ basket 
has a 6 gallon capacity, auto- 
matic brake, 15 minute timer. 
List price 


F.0.B. Toledo $5490°° 


Sealed unit prevents escaping fumes, 
removable filter bag inside stainless 
steel basket provides handy method 
of removing dried muck. 


thirds of the license fee will | was th 
returned. United 
dry pr 

Garden Staters Meet tance | 
Membership was once again th} wound 
keynote of the most recent meetillf| tions, | 


of the Garden State Self-Servie?} wut of 


WRITE IMMEDIATELY for test and performance data 
and complete specifications. 


BOCK LAUNDRY MACHINE CO. 


3600 SUMMIT ST. ° TOLEDO, OHIO 
CIRCLE NO. 8 ON POST CARD 
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Laundry Owners Association, a 
New Jersey association. Beleagured 
by municipal brush fire ordinances, 
the association officials emphasized 
that only through concerted associa- 
ion action could such legislation be 
defeated. Independent action, it was 
added, could be easily overcome by 
, town council. Steve Blickstein, 
COIN-OP’S associate editor, delivered 
short address about the impor- 
tance Of an association, “not only 
as a port in the storm, but as a posi- 
tive force toward the growth of the 
industry.” 


Coin-Op Drycleaning Talk 


Richard Ziff, COIN-OP editor, 
told a group of COIN-OPerators in 
Detroit about the impact of coin-op 
dryvcleaning on the coin-op laundry 
industry. Addressing the Coin-Op- 
erated Self-Service Laundry Owners 
Association, Ziff said coin-op dry- 
cleaning is entering its second phase 
of development. “Where the COIN- 
operator had to be convinced of its 
value in the first phase,” said Ziff, 
“the time has now come for the edu- 
cation and indoctrination of the 
consumer to accept this new concept 
as an integral part of her life.” 


Ordinance Strikes Omaha 


The Coin-Operated Laundry and 
Drycleaning Association of Omaha, 
Neb., is girding for an all-out battle 
against a proposed ordinance to 
lose coin-ops all day Sunday. Legal 
gounsel has been obtained and 
action is being formulated to op- 
pose this ordinance “firmly and 
eiciently.”” 


Webster Groves Win 


Webster Groves, Mo., a St. Louis 
uburb, has passed a law satisfactory 
W owners and legislators alike. An 
idinance requiring night attendants, 
passed in mid-October, was hailed 
ly Edward Raka, executive secre- 
lity of the Mississippi Valley Coin- 
Association as “an example of 
keislative courage.” He said this 
Was the first coin-op law in the 
United States to solve the coin laun- 
ly problem. “The Webster ordi- 
lance puts a fence of responsibility 
“ound unattended business opera- 
lons, but does not force operators 
Wt of business by requiring full- 
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time attendants they can’t afford.” 


Show Time in St. Louis 

The Midwest Coin-op Trade 
Show, sponsored by the Midwest 
Valley Coin-op Association, will be 
held in the Mound City at the Con- 
gress Hotel on November 4 and 5, 
with display hours from 2 pm to 
10 pm. An open house for prospec- 
tive coin-op investors will be held 
Sunday, November 5, from 6 to 10 
pb. Other featured events will in- 
clude merchandising clinics, equip- 
ment demonstrations and industry 
seminars. COIN-OPerators from a 
200 mile radius are expected to 
attend the show. 


Philly Gets Tough 


Philadelphia COIN-OPerators are 
feeling the brunt of new regulatory 
and licensing ordinances recently 
passed by the City Council. Key 
provisions of the ordinances pro- 
hibit operation between 1 am and 
6 am and require outside lighting 
and illuminated signs to be shut off 
after midnight. The ordinance adds 
that dryers must be equipped with 
inside safety latches. License fees 
are $25 per year, plus one dollar 
for each washing machine and dryer. 
The ordinance, city officials said, 
was based on complaints of late 
hour noise and statements that the 
stores were not attended. O 





THERE’S A REASON 





TWIN-ETTE IS SO 
POPUL LAR 


aguas 





THE ORIGINAL 
COIN-OP DRY CLEANER 


¢ 32-Minute Cycle 
e 25¢ Operation Cost Per Load 
¢ Each Side Does 10 Full Pounds 


e Standard Has More Proven 
Manufacturing Experience 





A quality machine accepted nationally for its trouble-free performance 


at less cost! Completely self-contained unit in one package. If you 
want the finest, you MUST have Standard Twin-Ette! 


MAIN OFFICE 


7523 ASHER AVE., LITTLE ROCK, ARK 


TITY IN CANADA: MONARCH MASTER MANUFACTURING, LTD 
He 731 RUNNYMEDE ROAD-TORONTO 9, ONT 
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AIX NIARN Rubin Braun, Technical Editor 


DRYER DIAGNOSIS CHART 
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by RUBIN BRAUN, Technical Editor 


Q. Is there anything I can do to 
remove rust from my water soft- 


ener tank? 
4. Yes, there are several chemical 


or on the piston would affect its op- 
eration and possibly jam it in the 
hot position. Take the five-screw 
cover off the defective valve body 


carefully, it is spring loaded, and 
examine the chamber and piston for 
lime deposits. If present, this coat- 
ing may be removed with fine emery 
cloth or by immersing in diluted 
oxalic acid solution. 

Fact three: that you found no 
sediment on tearing down the valve. 
Did you check the one or two tiny 
bleeder holes for minute specks or 
lint that may clog the diaphragm on 
the cold side. O 


companies that produce products 
to solve your problems. These com- 

unds, when added to the water 
supply at the source, will remove 
present rust and corrosion and will 
provide a protective coating on the 
inmer walls of pipes, tanks, and 
metal surfaces to prevent future rust 
formations. Treatment should be re- 
peated periodically, for the chemi- 
cals do not react permanently. 





Eliminate 
Costly 


Maintenance 
Forever! 
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Q. My water valves have begun to 
fil, They draw only hot water. 
Within six months I replaced 16 
valves) The water hardness is 30 
gains, I have to rejuvenate my soft- 
mer every second day of operation. 
Can you help me? 
A. According to the facts you have 
written, your water mixing valves, 
with the temperature control set on 
“hot,” only hot water should enter. 
lf the control is set on “Warm” 
and only hot water is entering, the 
solution may lie either with your 
water supply or with the valve. 

Fact one: your water temperature 
s set at 140°F at the tank. Most 
valves Operate on a_ thermostat 
pinciple and are set to open and 
tose according to a pre-set tem- 
perature at 1OO°F. Therefore, until 
[40°F water reaches the machine, 
tcan lose 20° and more, particu- 
rly in cold weather. As the water 
temperature decreases, the thermo- 
at Opens more on the hot water 
net and closes more of the cold, 
util the cold is closed completely 
ita machine temperature of about 
00°F. The result is that only hot 
Water is being delivered. Check 
le water temperature at machine 
ource. It might pay you to set your 
uk temperature higher. 

Fact two: the hardness of the 
valet may be responsible. A coating 
itlime in the thermostat chamber 








UniMac costs less to operate and maintain. It was the first equipment ever 
designed for self-service laundries. In hundreds of installations original UniMac 
equipment is still operating profitably after almost 20 years. It is built to 
withstand the continual hard use of coin operation without costly breakdowns 
and expensive maintenance. 


ne 
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Get all the facts on the most profitable coin laundry equipment you 
can buy. 


Write Today for FREE Color Brochure‘DEPT. CO-111 


UniMac Company 


802 Miami Circle, N. E. ¢ Atlanta 5, Georgia 
CIRCLE NO. 56 ON POST CARD 
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Inoperative coin changer 


need not mean empty store 


Whenever the problem of vandal- 
ism to coin changers arises, there is 
a question as to how the coin 
changer can be protected without 
offending the public. 

Here’s how one operator—Coin- 
O-Wash in Marietta, Ga.—met the 
problem head-on after a changer 
had been repeatedly broken into. 

Taping the coin chute shut, the 
Georgia operator posted a notice 
which read as follows: 

“Notice to our customers — We 
have made every possible effort to 
maintain this changer in a satisfac- 
tory working condition. 

“However, every effort has been 
in vain due to malicious vandalism. 
We hereby offer a $25 cash reward 





for information leading to the arrest 
and conviction of the person or per- 
sons tampering with and rendering 
this or other machines herein inop- 
erative. 

“We are very sorry if you have 
been inconvenienced. Vandals have 
removed the tape covering the slot 
many times so if the present tape is 
removed do not deposit coins until 
the machine has been put back into 
operation with a sign stating that it 
has been. Thank you, The Manage- 
ment.” 

While coin-op customers, of 
course, are somewhat disgruntled to 
find that the changer is not avail- 
able, most of them understand 
enough to simply step to nearby re- 


tail stores, obtain the change, ang 
go ahead with laundering. There 
have been no indications that lack 
of coin changer has driven cys. 
tomers away, since most, apparently, 
understand the awkward position jp 
which the Georgia coin-op had been 


placed. © 
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DOUBLE THICK DEPENDABILITY 





+1202, replacement for Q6797 


Heavy Duty Laundromat Door Boot with garter ring 


(interchangeable with Q4688 and Q4712) 


ELFSTROM'S heavy duty commercial door boots for 
Westinghouse are DOUBLE THICK 


double the thickness in the bellows (which receive most 
of the wear ) 

double the useful life 

double the dependability 

And the Elfstrom boot is fully molded seamless rubber for 
protection against splitting and leaking seams. It is made of 
neat-appearing WHITE rubber and cleanly packaged in clear 
plastic. And of course, it’s backed by more than a quarter 

century of reliability 

So be sure, the next time you replace boots on commercial 
or household) Laundromats, insist on DOUBLE THICK 
Elfstrom #1202, replacement for Q6797. 


NOTE DOUBLE THICKNESS 
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4. 
A 
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ASSL 


Elfstrom Boot 


Competitive Boot 





& 
The Ww you find on every molded rubber product and every 
pump is the stamp of Elfstrom excellence 


Y ELFSTROM 


CORPORATION 
728 EAST 59TH STREET, LOS ANGELES 1, CALIFORNIA 
A SUBSIDIARY OF PACIFIC MOULDED PRODUCTS, IN¢ 


Available through Elfstrom distributors only...write for the name in your city. 
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Towels attract patrons 


To Peach State coin-op 


"les the little things that count” in building goodwill in 
a coin-operated laundry, says Mrs. Edward Kuhn, 
Fairview Launder Center, Montgomery, Ala. 

In operating one of the Alabama capital’s most color- 
ful coin-op stores with her husband, Mrs. Kuhn con- 
tinuously puts herself in the customer’s place. She 
jooks at the store as if she herself was an harassed 
housewife, with the many problems of keeping up the 
home, feeding the family, and the taking care of laundry 
and drycleaning. It was this empathy that led to a 
simple convenience which brings back more customers 
than any other single feature which the Montgomery 
store has ever Offered. 

“| noticed that women bringing in laundry, and 
loading any of our 20 machines, invariably get their 
hands wet,” Mrs. Kuhn said, “Not only wet, but often, 
covered with soap bubbles which are difficult to remove. 
When the laundry has been placed in the machine, of 
course, there is usually nothing for the customer to 
wipe her hands on. She must either wipe her fingers on 
her apron if she is wearing one, or simply let them 
air-dry. When I noticed that some of our customers 
were actually walking from which ever machine they 
were using to a panel on which we hang forgotten 


Towels are clearly marked with coin-op name. 


laundry items and using socks, towels, or other garments 
wspended there, I saw the need for a towel at each 
machine.” 

Since that time, the Fairview Launder Center has 
movided a 20-inch tea towel at every machine. The 
Wels are stenciled with the name “Fairview Launder 
enter” in bright blue. These tea towels do not detract 
tom the appearance of this exceptionally neat blue 
iid white coin-op. 

continued on page 81 
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METER-ALL 
METERS 


Joi} o 0h ame 


“DROP-COIN” 


‘*The Most Satisfactory Coin Mete 


r Ever 


1. SORT GARMENTS AS PER INSTRUCTIONS- 
WEIGH LOAD 
_ LOAD MACHINE DO'NOT USE'SOAP 





annem many 


ae 
k--PAL PENDING. 


FOR DRYERS, WASHERS, 
WASHER—EXTRACTORS. 
DRY CLEANING MACHINES 


—or any other vending service 
that requires the accumulation of 
coins and/or time 
The most practical, most satisfactory coin meter ever 
built engineered and designed for complete ac- 
curacy ... with fully automatic Drop-Coin* operation 
... featuring Non-Jamming Slug Rejector. Adaptable 
to any coin operated vending service! Becomes part of 


your machine — not just an unslightly addition. 


FULLY AUTOMATIC 


@ No Knobs to Turn @ No Slides to Push 
@ No Shafts to Bend @ No Coin Jamming 
THOUSANDS IN USE ON MANY TYPES OF MACHINES 


For complete information and illustrated brochure write 


go METER-ALL 


MANUFACTURING C0., INC 
Na ETER® 


2020 GAISFORD STREET 
M DALLAS 26, TEXAS 
*TRADE MARK APPLICATION PENDING 
CIRCLE NO. 38 ON POST CARD 
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YOUR 
NATIONAL 
TRADE 


JO 


NACLEO 


The only 
National Association 
of Coin Laundry 
Equipment Operators 





NACLEO takes the lead in aggres- 
sively opposing unfair taxes and 
restrictive legislation. 


NACLEO offers (to members only) 
significant savings on_ insurance 
through the Association’s exclusive 
insurance plan. Public Liability, 
Workmen’s Compensation, Automo- 
bile Liability. 


NACLEO Newsletter is published in 
Washington by NAcLEO for NACLEO 
members, provides authoritative and 
timely information and news of the 
industry. 


Bans 
Write today for full information about 
membership in NACLEO, your national 


trade association. 


oe 14> 








MNACLEO @ 


National Association of Coin Laundry 
Equipment Operators, Inc. 
712 Dupont Circle Bidg., Washington 6, D.C. 
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NAMA maps safety, 
educational program 


S afety standards and an educa- 
tional program were mapped for the 
vending machine industry by the 
National Automatic Merchandising 
Association at a special meeting, 
August 30. The meeting, held in 
Chicago, was attended by repre- 
sentatives of a majority of hot bev- 
erage machine and components 
manufacturers. They agreed, unani- 
mously, on the principle of the rec- 
ommended program. 


Three Directional Program 


This initial program will move in 
three directions to accomplish the 
end objective of formulating the 
necessary standards for safety fea- 
tures and practices. One phase will 
include installation of maximum 
safety devices on all newly manu- 
factured hot beverage machines. A 
second phase will be the installation 
of additional safety devices where 
not already present in all such ma- 
chines now being used. The third 
approach will be a continuing train- 
ing-education program co-sponsor- 
ed by NAMA, hot beverage equip- 
ment manufacturers and suppliers 
to hot beverage operators. 

“The continuing growth of vend- 
ing services and the further refine- 
ment of vending equipment urgently 
requires a national program of safety 
standards and practices on the part 
of manufacturers, and, even more, 
on the part of operators and their 
servicemen who work with the 
equipment,” remarked NAMA pres- 
ident Thomas B. Donahue. 

Donahue said that while the first 


steps deal with operation of hot bey. 
erage machines, the organization 
intends to include other types of 
machines in the program later, 
Until plans for a formal cam. 
paign of safety and education were 
worked out at the special meeting, 
safety practices have been left up 
to each individual company and no | 
national program has existed to set 
standards and encourage training in 
safety practices. A precedent for 
this type of action was set by NAMA 
almost 10 years ago, when the group 
launched a public health program. 


| 





All Vendors Contacted 


According to Donahue, all vend- 
ing operators, whether members of 
NAMA or not, will be contacted by 
the association. Manufacturers and 
suppliers, through their sales and 
service departments, will aid in the 
industry-wide educational effort. 

To implement the principles es- 
tablished at the August 30 meeting, 
an executive committee to plan the 
safety standards and _ educational 
program in detail will be named by 
Donahue. This committee will be 
expanded to include sub-committees 
dealing with technical matters, edv- 
cation and other functions. 

Three mishaps involving hot cof- 
fee vending machines during the 
past three years did in part lead to 
the safety program, Donahue said. 
“However,” he said, “the urgent 
need for a national safety program 
has always existed and it is time 
that we standardize methods and 
practices on an industry-wide basi 
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‘Preferred’ 


list rushes dollars 


to Colorado coin-op drycleaner 


Setting up a list of “preferred cus- 
tomers” Who get reserved spaces of 

| time to try out new coin-op cleaning 
machines proved a fast method of 
getting drycleaning coin-op returns 
underway for I. W. Hendricks, in 
Littleton, Colo. 

Hendricks, operator of two 21- 
washer stores in suburb south of 
Denver, actually began merchandis- 
ing coin-operated drycleaning a year 
before the actual machines were de- 
vered to his stores. Profiting by 
the experience of others in nearby 
Denver, he decided not to give away 
free drycleaning loads to attract 
traffic. Instead, he pushed the con- 
venience of doing laundry and dry- 

| cleaning at the same time. 


Customers Signed Up 


Instead of giving away free clean- 
ing On an indiscriminate basis, and 
piling up customers in huge quan- 
tities, the Colorado operator set up 
a “preferred customer list.” He 
imply invited customers at each of 
his coin-operated drycleaning plants 
tosign up for preferred treatment in 
handling their first coin-op cleaning 
bad. A handy looseleaf book was 
kept for the purpose. 
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Suggesting to each laundry cus- 
tomer, 
months, 
cleaning “ 
list of about 150 names. 
time the new drycleaning machines 
were installed in the two coin-ops, 
each person was scheduled accord- 


aan 


ing to morning, afternoon, or eve- 


over a period of several ning preferences, and a post card 
that she make a coin-op was sent to the customers with this 
reservation” resulted in a information. 


It took more than three weeks of 
“appointments” to take care of all 
of the registrants, each of whom im- 

continued on page 79 
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SCOTCH HOT WATER 


the most 


TAL eeee 


development 
in a aecade ! 


@ quick recovery 600 gph to 1800 gph 
@ storage capacity from 250 to 600 gal 
SMe meet 
Te asim nits) 
Tae slur tst- 
@ two pass design 
@ full 5 year prorated warranty 


cy 
manufactured by 


ABCO Industries Inc. 


ae i ae ae |) ay ane U es 


service and reliability since 1923 
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Profits are booming 
with over-the-counter 
refreshment sales in 
attended stores ! 


SELL FRESH POPCORN 





MACHINES FROM $199.00 x? * 


Also equipment and supplies x 
for Cold Drinks, Hot Dogs, Hot 
Chocolate, Sno-Kones. 
x 
Write for 


FREE CATALOG today. , 


GOLD UT AS 


1833 Freeman Ave. Cincinnati 14, Ohio 
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FOR COIN-OP 
WS eee 


by 


GARME IT RACK & BASKET, 


mer to unload, fold | 
and hang Garments 5 


Increases p. pay loads; Se 


by letting customer | 
move away 4 
cleaning unit faster. 


Features -- Large 
shallow basket for © 


ered basket top. we 


18 models to choose @ 
from, write for: 
jour free fold 


R B 
5326 ATLANTIC BLVD. 
MAYWOOD, CALIFORNIA 
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Housewife Wins Laundry & Cleaning Village 


Mr. Stewart, who has okayed 
such prizes as cars, mink coats, 
boats, and homes, saw the business 
prize as the most fabulous one that 
could be given. 

“Imagine,” mused one program 
representative, “a lifetime of secur- 
ity. If | were able to, I'd send in 
post cards too.” 

The sweepstakes winner also be- 
came a contestant on the show. As 
a contestant, her good luck contin- 
ued. She came closest to the right 
price of a supermarket shopping 
spree and won $1,000 worth of 
shopping spree money for herself. 

The novice COIN-OPerator pro- 
vided the right price tags to a 
antique music box, valued a‘ more 
than $2,000; and silver plate tea 


continued from pages 
g 


and dinner service, also valued at 
$2,000. 

Bonus prizes that were awardej 
included a trip for two to Puerty 
Rico and a Golden Guernsey ¢py 
Her total for the night was 

Before being whisked away by| 
her husband, parents, and official | 
from Norge, NBC, Goodson-To¢. 
man (producers of the Price Is 
Right), Mrs. Goldblum, still gj 
smiles, gasped, “It’s so unbelievable 
I’m so happy! 

COIN-OP Magazine, which will by} 
part of Mrs. Goldblum’s mail every 
month from now on, is also proud 
and happy for the lovely youn 
winner. We'll be watching her Op- 
eration closely. © 





Cameraman zeroes in on the prize winning post card as Cullen reads it. 
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Customer List 
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mediately became an _ enthusiastic 
pooster. To insure satisfaction and 
soodwill, Hendricks greeted each 
customer, checked off her name, 
and directed her to a well-trained 
attendant. 

In this way, the two new dry- 
deaning coin-ops, both located in 
busy shopping centers, operated at 
maximnum-load capacity from the 
yery first day on, with none of the 
ysual “shakedown” problems nor- 
mally associated with opening a new 
dry cleaning coin-op. 

Hendricks began operations mod- 
atly with only 4 machines, installed 
in each coin-op laundry. The dry- 
deaners have been given top billing. 
The units, finished in soft pink and 
gt against a contrasting polished 
hardwood wall, create maximum at- 
tention. The only fanfare required 
loopen the new coin-op were 4,500 
minted handbills, which were dis- 













than one million Americans are living 
. Remember . . . your contributions 
ei save many of these lives. Your 

ing contributions are needed to 
discover new cures and, ultimately, the 

ion of cancer itself * Remember, 
ityou delay seeing your physician, you 

lly cut your chances of cure. An- 
theckups are the best way of detect- 
tancer in time * Guard your family! 
it cancer with a checkup and a check. 


WMERICAN CANCER SOCIETY 
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tributed on a house to house basis 
throughout Littleton. Played up was 
the money-saving convenience with 
the suggestion “Do all of your dry- 
cleaning and laundering at the same 
time, in the same time, less than 40 
minutes, at savings up to $50 a 
month.” Copy below outlined the 
drycleaning process offered by the 
machines, and suggested that cus- 
tomers enjoy the convenience of the 
associated shopping centers while 
drycleaning and laundry was being 


done. O 





NEXT ISSUE: 
IDEAS FOR INTERIORS 
¢ Floors 
* Color 


¢ Layout 


- GEERPRES WRINGER, 


THE 
ANSWER 
TOA 
COIN- OP 
DREAM... 


“MIR. 


STEAM” 


WATCH <3 


IT 


AUTOMATIC STEAM PRODUCTS CORP. ‘N.Y 


BUCKETS 


Fast, easy, accurate mixing of 
mopping solutions, using large 
embossed numerals and rein- 
forcing, gallon-indicating cor- 
the 


improvement in 


rugations, is RV Acta 
Geerpres 
mopping buckets. Available in 
4-. 8- and 11-gallon sizes with 
AL e bene) 


choice of single, 


*“Convertible’”’ models. 


PX) ae) bm Oru suo Mele ome 
write today for free bulletin. 


@ MUSKEGON, 
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Vandal 


continued from page 59 


of special promotions to attract cus- 
tomers to the location, which was 
opened last April. 

A drop-off service, by which the 
customer who cannot wait drops off 
his laundry and picks it up washed 
for 75 cents a load is possible be- 
cause an attendant is on duty. 

Some customers leave their iron- 
ing with Mrs. Hatten, which she 
does by the piece. Alternately, the 
iron is rented for 50 cents an hour. 
She even has a stand-in who does 
the ironing for her and is paid half 
the profits. 

In addition to these services Suzy 
Coin Wash has a popcorn machine, 
a soft drink machine, and a money 
changer. There are 24 washers and 
nine driers on the premises. 

A homey touch in this bright 
world of new machinery are the pot- 
ted plants Mrs. Hatten has_in- 
stalled. 


MORE: Soap Lock 
MORE: Lint Trap 
MORE: 
MORE: 
MORE: 


Screen 
Hoses 


ath anl 


Her presence makes special pro- 
motions possible. Mrs. Hatten dis- 
tributes bubble gum and _ balloons 
to children who come in with their 
parents to do the wash. 

The most effective promotion de- 
vice is a punch card coupon. With 
spaces for fifty punches, this card, 
when punched out, can be exchanged 
for prizes. For one card the cus- 
tomer has her choice of a pair of 
earrings, a cigarette lighter or bottle 
of cologne. For two full cards Suzy 
Coin Wash offers a necklace. 

Customers get two punches for a 
double load, one for a single, or one 
for 20 cents in a drier if the wash- 
ing hasn’t already been done on the 
premises. 

Big inducement for more busi- 
ness is a 25 punch bonus for every- 
one who brings in a new customer. 

The earrings for one card have 
proved so popular that no one has 
yet saved up enough cards for the 
special necklace, earring, and 
bracelet set that is also offered. 


























All this extra inducement to cys. 
tomers — and discouragement 4 Te 
hoodlums—is possible only becaus 
of the attendant. This arrangement 
proves that an attendant need ng 
be a financial burden on the coy.) TI 
operator, but a blessing that brings | one, 
more customers, reaps more profits | enou 
and protects his investment. © the | 
appe 
even! 
one-i 
powe 
succe 
wher 
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DONT SHOOT 
















On (0) ee 
MORE PROFITS! 
Reduce maintenance 
problems by as much as 75% 
with the 


VALV-O-MATIC Automatic FLUSHING SYSTEM 
NO MORE “OUT OF ORDER” SIGNS due to trouble. 


some plugging of the drainage system in your washers. 





YOURSELF OVER 
SERVICE CALLS 


JOIN THE THOUSANDS OF SATISFIED USERS WHO 
HAVE SWITCHED TO HEATH COIN CHUTES 

ALL COIN DENOMINATIONS 
5¢, 10¢, 15¢, 204, 256, 266, 30 
35¢, 50¢ (DOUBLE QUARTE 
60¢, 75¢, $1.00 (DOUBLE HAF 











When your washers are equipped with the Valv-O-Matic, 
the drain is in no way restricted while disposing of SOAP 


SUDS, LINT, NAILS, COINS, PENCILS, LIPSTICK HOLD- 
ERS, BOBBY PINS, and DIRTY WATER after the wash 
































are these are INSTANTLY removed with a flushing 

iction. The last customer of the day will receive the same 
FILUSH-CLEAN-WASH as did the first customer. Less work The 
for you, Less refunds, Cleaner store, Less wear on your Chin-O 
washers, MORE SATISFIED CUSTOMERS, WRITE TODAY dow | 
us 
FOR FULI FOR FREE WHOLESALE PRICE SHEET ~ 5 _ 
DETAILS VALV-O-MATIC CO. ON CHUTES (FOR MOST) COIN METERS << bis one 
WRITE TO 4700 W. 78th St.; Minneapolis 24, Minn. WO imy 
Please send me complete details on the Valv-O-Matic Self- We Guarantee Heath Coin Chutes to Drastically Mature \ 

Flushing System. ; 
| , | Reduse Your Service Calls or Your Money Back. a-op 
| NAME ai il spr 
| ADDRESS sa a a HEATH SALES COMPANY, INC. Cin-O} 
: GIA { 

| CITY é ; oe ZONE STATE a 570 POPLAR ST. P.O. BOX 1445 PHONE SH 5-016] MACON, GEOR Qa fort 
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€ to cys. 

ment | Tea Towels 

because continued from page 75 
ingement 

need not , . , 

he co. The problem of attaching the teatowels was a serious 
at brings one, since both Mr. and Mrs. Kuhn were realistic 
€ profits { enough to realize that if they were simply left loose in 
1 @) . the coin-op many of them would be likely to “dis- 


appear”. Experimenting with several ideas, Mrs. Kuhn 
eventually hit upon lightweight plastic hooks, with a 
one-inch square base impregnated with an exceptionally 
powerful glue, strong enough to permit them to be 
' successfully glued onto the tile in shower enclosures, or 
c wherever much moisture is present. The hooks are 

simply soaked in hot water, and then pressed firmly 


pow on the side of each machine, where they remain 

ony permanently fixed thereafter. 

i With the hooks providing a permanent hanging place 
} in this way, the Alabama couple invested in 120 tea- 


towels, and change them whenever Mr. and Mrs. Kuhn 
inspect the plant, which is at least twice every day. 
Now, women can handle damp clothes, soap, reach into 
the machines to remove one load and insert another, 
confidently, knowing that a teatowel is always hanging 
there, ready for drying hands, preventing reddening, 
kin roughness, and chapping. 

In so doing, the Kuhns have insured a steady and 
yal clientele and have proven to their community that 
the coin-op is the housewife’s best friend. O 












INDUSTRY DISGRACE 



















































The picture of this coin-op was sent to us by a 
binOp Beautiful Contest contestant who wanted to 
ov us a comparison between his attractive store and 
lisone. We bring this picture to your attention for 
Wimportant reasons. The first is that stores of this 
ure will contribute to the unwarranted legislation of 
wp laundries. Secondly, that we hope you owners 
uilspruce up your stores in preparation for the next 
“i-Op Beautiful Contest, which will be announced 
laforthcoming issue. 










ONEMBER, 1961 





Northwest Coin Operators! 


Don't Invest in 
Dry Cleaning ’til You 
Get the Profit Facts 


on Peemette 


Now, Northwest coin operators can obtain 
fast delivery on the most advanced, coin-op 
dry cleaning equipment yet developed. The 
Permette II is a product of Permac, world’s 
largest manufacturer of professional dry clean- 
ing equipment. 


Check the Profit-Making 
Advantages of the Permette I! 
e Faster—dry cleans two 


15 pound loads every 20 
minutes 


e Less Space—two unit ma- 
chine requires only 36 sq. 
ft. of floor space 


e More Profit—takes in e Reliable—proven low 
$18 an hour at 90 pound- maintenance, rugged 
an-hour rate professional construction 


Services Designed for Your Area 


Consulting, financial, promotional and adver- 
tising services for making big money with the 
Permette II are provided for Northwest opera- 
tors by the 20 Cent Wash Corporation of 
Minneapolis. 

If we can’t prove to you that the Permette 
II is the best addition to your present coin-op 
business . . . we won’t sell you the equipment. 
Before you invest . . . investigate the Permette 
II, the machine of the future—that’s here today. 


If you’re a coin operator in the states of Minne- 
sota, Wisconsin, lowa, South Dakota, North Dakota, 
Nebraska or Montana send the coupon below for 
the profit story on the Permette Il. 


Mail to: 


--20 Cent Wash Corp.-- 


4725 Highway 7, Minneapolis 16, Minnesota 


Please send me complete information on the Permette I! 
Store Name__ aside iia a ea aa 


Your Name__ 


Address_ a 


Se ee ee 
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What’s New 


continued from page 12 


anism. The unit is attached beneath 
the washer. One advantage pointed 





ae 


out by the company is that drain dis- 
charge has been speeded from 30 to 
10 seconds. 

Circle Readers Service Card No. 83 


FIVE-CENT VENDOR 

A vending unit, model #B-5, is be- 
ing made available by Beacon Wash- 
ing Products Co., Inc. The two-col- 
umn unit is 42-inches long, seven 
inches wide, seven inches deep, with 
a shipping weight of 20 pounds. Fea- 
turing a 76 five-cent box capacity, the 
machine comes painted with two coats 
of white enamel on the front, two 


RS SENN OEE AS IES ISM IEE AE ILE IE : 


ae 





WINTERT 


A must in every successful coin laundry 
30 Minutes 


volume. 


251 East 5th Street, 








Se eS 


More winter business from your Coin-Op Hair Dryers 
More women use more often during cold weather 


THE NEW COIN-OP HAIR DRYER... 

@ Adjustable money receptacle, 10c for 10 Minutes; 25c for 

@ All parts maintenance free. No delays or lost customer 

@ Reinforced. steel back plus built-in — 
protection against pilfering and vandalism. 

@ COIN-OP uses minimum store space for maximum profits. 

For complete information write: 


COIN-OP INDUSTRIES, INC. 


St. Paul 1, Minnesota 
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coats of blue enamel on the sides. 
Printing can be furnished for two 
columns of bleach or two columns of 
detergent, or one column of each. 


Circle Readers Service Card No. 84 


SCALE BASKET 


Designed for coin-op drycleaners, 
the Newhouse Specialty Co., Inc., 
weighing basket is made of heavy duty 
wire with a removable center divider 
and a rubber bumper around the tip 





rim. It can hold 30 pounds of clothes, 
the company says. The basket rests 





A well-rated, 







area basis. 


ATTENTION 
LAUNDRY DISTRIBUTORS 


Are your sales on new stores dropping off? 
Are you finding a shortage of new store locations? 
Have you investors qualified to invest $5,000 to $10,000? 


Then we are sure you will be interested in the proposk 
tion being offered to independent distributors selling 
directly into the field of coin operated laundries. 





long established Canadian company 
manufacturing quality products for the food industry, i 
warehousing vending equipment in the United Sto 
and wishes to establish distributorships on a State or 






on a scale. The scale dial is Magni. 
fied for easy reading without stooping 
Circle Readers Service Card No, 95 


SHOE POLISHER 
Designed as a service unit for peo. 
ple waiting for their laundry or dry. 


iter, simply circle the corre- 
detach and drop in the mail. 


ding number on the Readers Service Card 





cleaning, the electric shoe polisher 
features an upright control handle for 
additional sturdiness. The unit, man- 
ufactured by Dremel Mfg. Co., is in 
a chrome plated housing. It works 
off an AC motor and has replaceable 
polishing bonnets. 

Circle Readers Service Card No. 8% 9 





keyed. For mere information on @ particular 


spon 
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floor brackets for 








write today to: 


P.O. Box 175 





There are no custom problems involved. 


Let us show you how you can increase your sales and 
profits with our product. 


For further information and, if desired, an interview, 


COMBINED DEVELOPMENTS Lit 
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COIN 


Dear 
Keader 


After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we’re at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


The Editors 


FIRST CLASS 
Permit Ne. 33285 


MAIL 
Postage will be paid by 
READER SERVICE DEPARTMENT 


BUSINESS REPLY 
No Postage Stamp Necessary If Malled Ia The United Stetes 


10 East 40 Street 


New York 16, New York 





A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other COIN-oP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


Cabinet 
Steam 


v ‘cs 
V 


PLEASE SEND A FREE COPY OF COIN-OP TO: 


Name 


Company 
Address . 


City ... eee cas Zone ...State 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
[) Owner of ATTENDED Coin-Op C) Manufacturer 
C) Owner of UNATTENDED Coin-Op () Distributor 
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ENTRANCE MAT 


E Jwo types of surfaces are combined 
this entrance mat developed by the 
erican Mat Corp. Known as the 
mamid top-pebbled bottom, the top 


wrfaces is said to give a firmer grip 
than a corrugated surface and allows 
quick drainage in four directions. The 
pebbled bottom also provides drain- 
age and aeration. Available in four 
colors and two thicknesses, the mat 


comes in maximum lengths of 14 


feet and widths of six feet. 
Circle Readers Service Card No. 87 


STEAM CABINET 


Capable of holding and steaming 
yp to six garments, the Mr. Steam 
Cabinet, manufactured by Automatic 
Steam Products Corp., is completely 


asbestos insulated and has a built-in 
exhaust fan. It’s available in any 
color, the company says. 

Circle Readers Service Card No. 88 


TANK HEATER 


A thermostatistically controlled 
tank heater, featuring individually re- 
placeable components, was introduced 
by the Thermo-Craft Corp. Suitable 
for vending machines, boilers, port- 
able and trailer water heaters, the unit 
offers positive burn-out protection 
against dry tank problems, the com- 
pany says. 

Circle Readers Service Card No. 89 


TWO-COLUMN SOAP VENDER 


The Lehigh, Inc. two-column “Soap 
Center,” model 57-13 D10, vends 38 
dime boxes of soap, bleach and starch. 
Each column is said to hold 19 boxes 
4%4 inches long, 14 inches thick, and 
2% inches wide. These are the di- 
mensions of most popular national 
brands, claims Lehigh. Completely 
manual, the machine accepts two 
nickels or one dime and is fitted with 
a National slug rejector. The unit, 57 
inches high, 13 inches wide, and 13 


Mi OVER [reyeMeyete} IN USE ! 
BISHOP-DRYCO MODEL F 


WATER SPRAY GUN 


FOR DRYCLEANING 


Preferred by COIN-OP Customers & Owners Everywhere! 


@ NO AIR PRESSURE NEEDED 
operates on regular water pressure 


@ ADJUSTABLE SPRAY to volume desired 


@ NOZZLE CLOGGING PREVENTED 
with easily accessible strainer 


B70-1F Bishop-Dryco Pre-Spotting Gun, complete 
with 5 ft. hose, coupling, valve and suspension spring 


vc BISHOP FREEMAN CO. evansron, iu. 


ORDER FROM YOUR JOBBER 
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inches deep, is also available in a wall- 
mounted model. Finished in gray 
baked enamel, it carries a one-year 
warranty. 

Circle Readers Service Card No. 90 


COIN-OP WASHER 


Vending Appliance Manufacturing 
Corp. has announced production of a 
20-pound coin-operated commercial 


washer. “Duo-Wash” is equipped with 
stainless steel cylinders and heavy 
duty roller chain drives. 

Circle Readers Service Card No. 91 
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SOLVE THEM WITH 


IRON OUT* 


% RESTORE YOUR SOFTENER 
TO ORIGINAL CAPACITY 


te SAVE SALT 


xe REGENERATE LESS OFTEN 
* RUST FREE WATER 


Find out how IRON OUT takes problems out 


FREE 
SAMPLE 


SEND Name 
COUPON 


Ua 


VIRTUALLY ELIMINATED! 


MOTION is NEW—created expressly for coin- 


Md laundries and vending machines. MOTION frees stick- 
t0in slides, pull bars— keeps them operating smoothly! 
me all coin changers work better! MOTION is a lubricant 
H rust-preventive with a special moisture-displacing agent that 
Bout solenoids and motors. Seals surfaces with molecular 
One treatment lasts up to 3 months. Never becomes dry 
! FREE extension spray tip included. GUARANTEED 
ory or your money back! 
ORDER BY MAIL! (We pay postage!) 
2 or, $1.00 6 oz. $1.69 12 oz, $2.25 


r duct Research & Develop. Corp., 
4 C-11, Blue Bell, Pa. 


CIRCLE NO. 43 ON POST CARD 


IRON OUT, Inc. 
2305 Spy Run Ave., Ft. Wayne, Ind. 


Please send me FREE SAMPLE and full 
information about IRON OUT. 


Fy 


Address 
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MIDWEST 


HUGHES EQUIPMENT CO. 


§853 W. Division St. 
CHICAGO, ILL. 


MA 6-8403 


Coming Soon! 
FRIGIDAIRE 
LOW COST 


5 loads per Hour 
|= COIN-OP 
Drycleaning Unit 


SALES ¢ SERVICE + PARTS 
FRIGIDAIRE LAUNDRY STORES 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


SERVING CHICAGO & MIDWEST 
























SPEED WASH 





SPEED | { "| QUEEN 


COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 


Department C 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 


COIN-OP*® 


Registered Trade Mark in Arizona and used 
continuously since 1946 by 


JOHN P. COWDEN CO. 


2345 N. 10th St., AL 4-5021 


Phoenix 6, Arizona 


Distributor for 


PHILCO-BENDIX 


Commercial Laundry and Dry Cleaning 
Equipment for Arizona—Southern New Mexico 
and Texas, west of the Pecos River 
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DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


NORGE Opens o Huge New Market with Coin 

rated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
hes been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 
We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies pilus how to get started. Don't wait! 
The opportunity is knocking right now! 
WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorised Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


IN DRY — OUT DRY 
14 MINUTES 
COMPLETE CYCLE 
vic 


COIN CLEANING MACHINE 
Ate 


DUPONTS 
YALCLENE SOLVENT 





NEBRASKA—IOWA 
SO. DAK.—KANSAS 
WESTERN MISSOURI 


SAXE-FREEMAN COMPANY 
1408 HARNEY — OMAHA 
eA ee) eee ol 3 


B & J LAUNDERETTE CO. 


Phone 242 
HINCKLEY, MINN. 


GE. 
FILTER-FLO 


12 |b. 
WASHER 


25 Ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 
DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 















Your Headquarters for 


MILNOR * HUEBSCH  ¢ 
WEBEN and KISCO EQUIPMENT 


Your Local Distributor for 
EASY VELAPOWER WASHER; 


in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 







BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY. 
EQUIPMENT | 








COIN OPERATED 
DRYCLEANING 


Covering All Illinois Except 
Chicago Area 


ELLIOTT DISTRIBUTING COMPANY 
519 SO. PROMENADE ST, | 


HAVANA, ILLINOIS 
PHONE 543-3926 









3130 Main St = i 


FRIGIDAIRE 


18-minute Cycle — 
Coin Washer 
© Most liberal financing in the 
© Complete Layout Engineering 
© Installation Assistance © Traini 
at Frigidaire Center. 

















AMERICA'S LEADING 
LAUNDRY APPLIANC 


Exclusively Distributed by 


LAUNDERERS 


EXCHANGE 
INC. 


1724 So. MacArthur § 
SPRINGFIELD, ILL. @ Bg | 


1049 | 





COMB NOVEMBE 







IT’S HERE 
The Fabulous 





INIA 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Write, Wire or Phone 





JNDRY|!| FLYNN EQUIPMENT CO. 
SALES OFFICE 

ED 3928 Lindell OL 2-7300 

G PARTS & SERVICE 


ept =} | 2118 E. Grand) = MA 1-9555 
St. Louis, Mo. 


IN MICHIGAN 


AMMA ead Vidi A laiAy 
ad VIC COIN-OP 
DRY CLEANER with 


14 minute cycle using ‘“‘Valclene” 


ela MATL Mn Ls 


ae ate 


8615 Puritan, Detroit 38 
UN. 4-6334 


Cycle 
asher 


| the 
eering 
> Traini 


DING 
JANC 


also distributors for 


Huebsch, Bock, Smith-Burkay, Milnor, Glover, 
OSU BCU Lile eM lite etme lode ee 





x é- 


gy AY ere 
\ DOMMERCIAL EQUIPMENT : 


DETREX 


Laundry & Dry Cleaning 
Equipment 
SINCE 1913 


| 8 & G Machinery Co., Inc. 


1049 E. Michigan St., Indianapolis, Ind. 


rthur 
ILL. 
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DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 


IN 3-8720 
LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 
PARTS and 
SERVICE 
Serving Northern 


district of Illinois 
including Chicago 


PHILCO = 
BENDIX 


COIN-OP SUPPLIES 


Complete Vending Line for Laundry & 
Drycleaner 


Package Laundry Items Bulk Laundry Items 
All Tide Dash All (Commercial & 
Beads-U- Bleach Industrial) 
L & M Detergent, Beads-O- Bleach 
Bleach & Starch launette Special 
Smoothie Products Orvus Hytemp Gran. 
Drycleaning Items 
Darco, Premium Dow- Per 
Hyflo Super Cel Hysweet 
Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 
Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC, 
Cincinnati Columbus Louisville 
3025 Exon Ave. 1795S High St. 4007 Crittenden Dr. 
PR. 1-4311 HI. 3-7629 EM. 6-1406 





12 lb. Commercial 
Coin-Operated Washers 


FRIGIDAIRE 22-minute cycle 
Coin-Operated Drycleaners 


EXCELSIOR MACHINERY CO. 


6175 VERMONT ST., DETROIT 8, MICH. 
TY 7-6720 





STOVALL 
& 
ASSOCIATES, INC. 


Distributors for Prosperity, 
Washex and the Norge Laundry 
and Cleaning Village 


520 East Market St., Indianapolis 4, Ind. 
6934 Indianapolis Blvd.. Hammond, Indiana 
212 Republic Bldg., Louisville 2, Kentucky 


DUDS IN SUDS, INC. 


1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 





as Pa PONS 
By fey “A NS 


“acd co he AE cic St 
DOMMERCIAL SQUIPMENE 








OHIO . KENTUCKY . 


WwW. VIRGINIA 





| YOU HAVE BEEN LOOKING FOR THIS ! ! 





“TILTER TOOL" 


$8.95 net (Prepaid if remittance is 
enclosed with order) 


Makes it easy for one man (or your wife) to 


move that washer from the wall. Puts it back 
just as easy. 

Parts for ALL makes of ‘‘domestic type’’ coin-op 
laundry equipment. Specializing in MAYTAG, 
NORGE, SPEED-QUEEN, PHILCO-BENDIX, 


EASY, GEN, ELEC. 


MarCone aprriiance parts co. 
911 Franklin Ave., St. Louis 1, Mo 
Tel.—314-CE1-7141 


KING KOIN KLEENETTE 


Offering a complete program 
of Financing, Plant Design and 
Promotion. 


WASHERS + DRYERS 
DRY CLEANERS 


PARTS @ SALES @ SERVICE 


LAUNDRY STORE SALES, INC. 


5700 West 36th Street 
Minneapolis 16, Minnesota 




















Commercial 


LAUNDRY and DRY CLEANING 
MACHINERY SALES 

523 CAMPBELL HA 1-5205 
KANSAS CITY, MO. 


For Information on 
The Fabulous 





COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 

Western Missouri and 





Eastern Kansas Area 




















DIRECTORY OF COIN-OP DISTRIBUTORS 


EQUIPMENT + SUPPLIES + REPA/IRS 


MIDWEST 














SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N, J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 





COIN OPERATED EQUIPME 


Parts, Service, Installation, and Finance jn 
the New York-New Jersey-Conn, Areg 





PARTS 


TO FIT 


ALL MAKES 


OF 


















SPEED QUEEN 








COIN-OP sli tt elit hie Commercial Automatic Washers and Dryers Ser 
EXPERIENCE COUNTS and 25 Ib. Washers TH 

WASHERS Financing Available is Commercial lroners— ff} 3521 - 31 
Call or Write: Gas and Electric Birmingh 






In New York Phone EXeter 2.6300 
In New Jersey Phone Mitchell 2-724] 
SPEED QUEEN ATLANTIC CO., INe. 


Wholesale Distributors 


34-18 Northern Bivd., L. |. City, N.Y, 


Prompt Service 


MINNESOTA 


APPLIANCE PARTS CO. 


BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 
















191 W. 7th ST. ne 
ST. PAUL 2, MINN. General Electric Jumbo | P ” 
12 Ib washers. Launder. | ie 
ama 20 Ib washers || — 

Sterling Dryers, Stand. 





: o 
ard Dry Cleaning Machines, | COIN 
Wonderful pricing. Maximum] ap. 
financing, bank rates. BLE 


STERLING COIN-OPS 


Phila.: 5699 Rising Sun Ave.—Fi 2-7700 With the 
Wash.: 3320 Georgia Ave. NW—TU 2-232) 
Norfolk: 1041 W. 38th St.—MA 7-0484 the bags 
The OLDEST and the LARGEST firm \| Mt tb 
selling Coin-Ops in this area! | 


EAST 


B. H. SPINNEY COMPANY 


153 Plainfield St. RE 4-8284 
Springfield Mass. 


PHILCO BENDIX 


SUNSHINE CENTERS 


Self Service Laundry and Dry Cleaning 
Equipment 
oe 
Complete line of supplies for both 
delivered by our truck in Maine, New 
Hampshire and Vermont. 






















[ern 
b | 5 


a 





NORTHEAST re 
New England Distributor serving Con- 
necticut, Rhode Island, Western Mass. LAUNDERCENTER 2 NEW ENGLAND , toma 
& North Eastern New York. INC. Coin Laundry Equipment Dis ||" ° 
99 Madbury Road, Durham, N. H. Est. re 7 







Speed Queen Laundry Stores UN 8-5559 


Sales, Service, Parts. \\ BOMMERCIAL EQUIPME 
HOYT Dryers © NATCO Boilers 
STANDARD Coin Chang 


ers 
COIN-OPERATED AUTO. DRY CLEANING 
BIG BOY 25-pound TROY Washer 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 


ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OF 
LAUNDRY & DRY CLEANING 


PENNA., OHIO, W. VA. 
BENSON EQUIP. CORP, 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 


| NOW AVAILABLE 
TO COIN-OPS 


The Revolutionary 1961 


7 


DRY CLEANER & | 
LAUNDRY VILLAGE | 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%.) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. | 


114 Montague Street, Brooklyn, N, Y. | 
ULster 5-7658 










FOR COIN OPERATED 
WASHERS & DRYERS 





















COLLINS WASHER PARTS CO. 
100 MARKET STREET 
PITTSBURGH 22, PA. 

COurt 1-1055 
















- more distributor 








announcements 















on next page 
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GEORGIA-ALABAMA 
Coin Laundry Equipment Dist. 


Exclusive 









and Dryers 
lashers 


roners — 
tric 

2-6300 

ll 2-724) 
0., INC. [ 


ty, N.Y. 
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washers | 
, Stand. 
Aachines, | 


Aaximum 
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A 7-0484 


EST firm 
area! 
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ont Dist, 








ilers 


> LEANING 
sher 


INC. 


Mass. 








coin 





COMPLETE LINE OF 
COIN EQUIPMENT 


Service — Sales — Financing 


THE RICHARD CO. 


3521 - 3rd Ave. So. 706 Lee St. S.W. 
m, Alo. Atlanta 10, Ga. 
ee EST. 1935 


[ 


MiD-SOUTH COIN-OPS! 


WE STOCK 
Tide, Dash, All, Beads 'O Bleach, and com- 
plete supplies for dry cleaning coin-ops. 


IDEAL CHEMICAL & SUPPLY CO. 
Pp, 0. Box 5597 Memphis 4, Tenn. 



















i 
COIN-OP LAUNDRY SUPPLIES 
AD—ALL—TIDE, BEADS-O- 
BLEACH and other laundry 
products 
SPECIAL OFFER 


With the purchase of only one case of plastic 
loundry bags you will receive a vendor for 
the bags at no cost to you. 
Ask about our introductory offer of liquid 
Sta Puff with vending machine. 

Write or phone for details. 


Complete line of Coin-Op Laundry and Dry 
Cleaning Equipment. 


lutomatic Laundry Sales & Service Co. 
P, 0, Box 5168 Phone 524-3283 


Knoxville 18, Tennessee 





COMPLETE COIN-OP 


Supplies and Equipment 


Ui eo @ e 
rginia-( arotina 
LAUNDRY SUPPLY CORP. 


212 W. 7th Street — Richmond, Va. 
Phone BElmont 2-6703 






ALLEN and VICKERS 


495 Glen Iris Drive, N.E. 
Atlanta, Georuia 





Phone: Murray 8-7979 


* Distributors for Ajax, Washex and 
@ full line of laundry machinery sy 


tronch Office: The Woodner, AG23 
3636 — 16th St. N.W., Washington, D.C. 
Phone: Hobart 2-5550 


CC ee 
REMBERT-MOORE 
MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 
Columbia, So. Carolina 





PHILCO = 


Uh 
Headquarters 


SERVICE—SALES 
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DIRECTORY OF COIN-OP DISTRIBUTORS 


EQUIPMENT + SUPPLIES + REPAIRS 


NORTH & SOUTH CAROLINA 


Exclusive 
COMMERCIAL EQUIPMENT 


ASSOCIATED SALES INC. 


406 Edgemont Drive Kings Mountain, N. C 


DEEP SOUT 


Est. 1946 





COIN LAUNDRY 
EQUIPMENT DIST. 


aay Commercial Washers & Dryers 


Hammond Dry Cleaning Machines 
and Washing-Extractors 
Hammond Coin Operated Dry 
Cleaning Machine 


”e 145 L Bivd., P.O. Box 1174 
DONGIEUX § pom eg 7 Phone: EM 62636 





SOUTHWEST 





AUTOMATIC LAUNDRY COMPANY, INC. 


3342 Franklin Avenue 
PL 6-5389 


Waco, Texas 

P.O. Box 862 
Maytag Coin Laundries 

Hammond Coin-Op Dry Cleaning 





Call or Write Us Now 
SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES: 


Dallas Fort Worth San Antonio 
RI 8-4081 AT 45255 TA 4-1198 
Houston Corpus Christi Austin 
WA 3-4579 TU 4-4843 HI 2-6389 


Authorized Distributor 


ae and Hammond 
oin Equipment 


Ned 
Before You 


BUY ANY LAUNDRY EQUIPMENT 
SEE US! 


COIN-OP 
DRYCLEANING TOO! 


EXCLUSIVE DISTRIBUTOR 
FOR 


aaaiemacertabnntee daa 


ROCKY MOUNTAIN EMPIRE ie 


Everything for the coin laundry re 
If it’s quality ... We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


Colorado Springs, Colo. 
MElrose 3-6601 


3525 Stone Ave. e¢ 


P.O. Box 1579 +e Phone: 














FAR WEST 





ERVING ALL THE NORTHWEST 
WITH THESE TOP LINES: 


HAMMOND ® eae Washer-Extractors 


Coin-Op Orycleaning 











CLESCO @ 20-lb. Stainless Steel. Washers 


Tumblers 
Coin Cashiers, Bucket Seats 


WASCOMAT © 16-Ib., 25-Ib. Washer-Extractors 


fCO0K @ Washette @ Tumblette 


NATCO @ Hot Water Makers 
IEBEN @ Hot Water Makers 
“KIS 0 @ Water Softeners 


jp NORTHWEST 
MACHINERY CO. 
PORTLAND 33, ORE. 


Phone AL 3-3260 
Phone AL 3-3757 


ICE © INSTALLATIONS 















SALES © “SEF 


WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-0-MATIC 
51392 Lankershim Bivd. 
North Hollywood, Calif. 

TR 7-3421 


COIN WASH EQUIPMENT CORP. 


1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 









KATZSON BROTHERS 


860 Vallejo Street © Denver 4, Colo. 


* 


COIN-OP SUPPLIES 


— we specialize — 


VAN WATERS & ROGERS, INC. 
VWé&R 


“Complete coin-op supplies 
for dry cleaning and laundry 
units."" 






SEATTLE 

PORTLAND 

SPOKANE RI 7 
ATLANTIC, CITY ..DA 8- Tia 





- more distributor 
announcements 


on next page 





DIRECTORY OF COIN-OP 
DISTRIBUTORS 


EQUIPMENT © SUPPLIES © REPAIRS 





NATIONAL 





BULK 
Soap—Detergent—Bleach 


Blue—Starch—Softener 
(00-LB. BAGS 


® 
SERVICE THROUGH 
CHEMISTRY 


DISTRIBUTORS TO THE LAUNDRY 
INDUSTRY SINCE (851 


H. Kohnstamm 4 Co., Inc. 


New York 13, 161 Avenue of the Americas 

Chicago |/, /1-13 E. Illinois St. 

Los Angeles, (P.O. Address) 2632 E. 54 St.. 
Huntington Park Calif 





CANADA 





WESTERN CANADA 


COIN WASHER CO., LTD. 
150 West ist Ave.. Vancouver, Canada 
TRinity 2-257! 





PINKY'’ COIN LAUNDRIES 


Abco Industries, Inc. 


Abso-Clean Chemical Company 66 
A, & E. Machinery Co. 85 
Ajax Presing Machine Co. Cover Ill 
ALD, Inc. 24 
Allen & Vickers, Inc. 87 
American Machine and Metals, Inc. 3 
American Permac, Inc. 39 
Associated Sales Inc, 87 
Automatic Ldry. Co., Inc. 87 
Automatic Ldry. Sales & Service 87 
Automatic Steam Products 79 
Baltimore Chemical & Equip. Corp.. 86 
B. & G. Mchy. Co., Inc. 85 
Belenky, Inc. 84 
Benson Laundry Machinery Co. 86 
Bishop Freeman Co. 83 
B & J Launderette Co. 84 
Bock Laundry Machine Co. 70 
C & C Manufacturer & Dist. Inc. 62 
Clesco, Inc. 54 &55 
Collins Washer Parts Co. 86 
Combined Developments Ltd. 82 


Commercial Laundry & Drycleaning. 85 
Consolidated Engineering 


Service ..51, 52 & 53 
Coin-Op Industries, Inc. 82 
Cook Machinery Co. 13 
Cowden Co., John P. 84 
Dongieux's 87 
Duds in Suds, Inc. 85 
Elfstrom Corp. 74 
Elliott Distr. Co. 84 
Excelsior Machinery Co. 85 
Ewing Mfg. Co. 65 
Fitch Mfg. & Dist. Co. 56 
Flynn Equipment Co, 85 
Fox Chemicals Co. 12 
Geerpress Wringer, Inc. 79 
General Electric Co. 26 
Glover, Inc., Bill | 
Gold Medal Products 6 & 41 


Greenwald Co., H. 20 
Hammond Laundry Cleaning 


Machinery Co. 46, 47 & 78 
Heath Sales Co., Inc. 80 
Helpee-Selfee Coin Laundries Inc. 84 
Hotpoint 19 
Hoyt Mfg. Corp. 33 
Huebsch Manufacturing Co. 28 & 29 
Hughes Equipment Co. 84 
Ideal Chemical & Supply Co. 84 
International Dryer Corp. Cover Il 
Iron Out, Inc. 80 
Katzson Brothers is 87 
Kohnstamm & Company, H. 88 


ADVERTISE 


RS’ INDEX 


Kravetz & Co., M. 


Laundercoin, Inc. ’ 
Launderers Exchange, Inc. a 
Launderette Equipment Co. 104 
Laundry Store Sales 85 
Lever Brothers Co. 8 
Los Angeles Coin-O-Matic Laundries 87 
Machinex Equipment Co, 85 
Mac-Gray Co., Inc. % 
Mar Cone Appliance Parts Co, 5 
Marlyn Chemical Co. 119 
Maytag Co. 43 
Meter-All Mfg. Co., Inc. 15 
McKessson & Robbins, Inc. PY 
Minnesota Appliance Parts Co. 8% 
Mountain States Coin-Washer Inc. 97 
Newhouse Specialty Co. 47 
Nacleo 7 
National Combustion Co. 49 
Northeast Laundercenter, Inc, % 
Norge Sales Corp. rT 
Northwest Ldry. M'ch'y. Co. 87 


Procter & Gamble Co., The Cover ly 
Product Research & Development 93 


Quick Valet 5 
Rad, Inc. 89 
R. B, Company 78 
Rembert-Moore Machinery Co. 87 
Rich Laundry Mchy. Co. 84 
Richard Co., Inc., The 87 
Saxe-Freeman Co. 84 
Schorr Sign Service 89 
Smith Corp., A. O. 49 
Solupak Company \4 
Speed Queen Atlantic Co., Inc, % 
Speed Queen Dist. 84 
Speed Queen, Div. McGraw 

Edison 10 & I) 
Spinney Company, B. H. 84 
Standard Change-Makers, Inc. 5&7 
Standard, Inc. 7| 
Sterling Coin-Op Machinery Corp... % 
Stovall & Associates 8h 


Troy Laundry Machinery } 


20c Wash Corp. 68 & 8 
Unimac Company 23 
United Valve Service, Inc. 6I 
Valv-O-Matic Co. 80 
Vamco Vending Appliance Mfg. 

Corp. 44 &4 
Van Waters & Rogers, Inc. 7 
Vic Manufacturing Co. : 
Virginia-Carolina Ldry. Supp. Corp, 8 
Wallens & Co. 8 
Weben Industries, Inc. 58 


Western Canada Coin Washer Co.. 





What’s New 


continued from page 82 


MANIFOLDING UNIT 
Manifold kits for booster heaters 
are available from Day & Night 
Manufacturing Co. The kits provide 





for dual, triple or quadruple parallel 
installations of the company’s heaters. 


Made of copper tubing, the manifold 
kits also feature water inlet and out- 
let components. 

Circle Readers Service Card No. 92 


LAUNDRY VENDER 

The BS vender, holding 76 boxes 
of Morex bleach and Beacon’s deter- 
gent, has been developed by Beacon 
Washing Products, Inc. The BS is 
42-inches high, 7-inches wide, and 
7-inches deep and is fully guaranteed 
for three years. Decals are supplied 
free. The supply packages are said to 
fit any shelf-type vender. 

Circle Readers Service Card No. 93 


AEROSOL LUBRICANT 
Sticking, jamming coin slides and 
pull bars will be a thing of the past 
once Motion is applied to the moving 
parts, says the manufacturer Product 
Research & Development Corp. Pack- 
aged in aerosol bombs, the product 


non-irritating and has: 
It is a lubricant av 


is non-toxic, 
pleasant odor. 


La 





a rust preventive formula contaifil 
a moisture-displacing agent that dt 
out solenoids and motors, the 0 
pany says. Three size bombs & 
available, two-ounces, six-ounces # 
1 2-ounces. 

Circle Readers Service Card No. # 


COINe! 
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ADVERTISEMENTS 





CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—lic 
per word. BOLD FACE CAPITALS— 
20e per word, 10% discount on 3 con- 
secutive repeat insertions. EXCEP- 
TIONS SITUATIONS WANTED: 
Light face type—5ic per word. BOLD 


err er eee = 


MACHINERY FOR SALE 


2 Reconditioned lronrite lroners—$100.00 ea. 
4 Standard Changers—New—50c into one quarter, 
two dimes and nickel—$74.50 ea. 
Used & New Vendors of all types. 
Phenix Supply Company 
P. O. Box 1662, Atlanta |, Ga. 


| 


t-Hoyt 502 gas-fired Dryers, coin op, 10c—I0 min. 
@ $325; 20-Speed Queen Washers, 25c meters @ $60; 
N—Used 123CM Maytag Washers, 25 meter @ 
80; |—Forse Bantam Elec. Shirt Unit $1695; I— 
forse Legger, elec. $495; 5—Dewey-Shepard Boilers 
35 & 440 aph, gas or oil $295 & $375; 2—Calusa 5c 
(Canteen) Soap Dispensers @ $50; 2—Solupak Bulk 
Soap & Bleach 5c Dispensers @ $50; 2—Standard 
#521 Coin Changers @ $60; I5—Huebsch 36 x 30 


Dryers, not met. @ $90; I—Milnor semi-auto, 254 
Washer $495; !—Troy Laundrite semi-auto. 25 
Washer $495, M. G. Murray Supply Co., 348 Ninth 


Street South, St. Petersburg, Fla. 


ry Norge (SSC) Coin-operated washers used | year 
$75.00 each, N. H. Coin, 27 Amory St., Manchester, 
N. A. 


FREE CATALOG 


NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS — SUPPLIES—NECES- 
SiTlES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR FREE CATALOG. 
ADCRAFT SALES PROMOTION COMPANY 
1631 E, GRAND BLVD. 
DETROIT 11, MICHIGAN 


SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERViCE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353 


CARTOON - POSTER PRCMOTION for Coin-Ops 
Copyrighted, unavailable elsewhere. Write for free 


samples, prices. Allan K. Jensen, Advertising 
Audubon, lowa. 


HM 








HON 


FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 
of the month preceding issue. Payment 
must accompany order, 


OUT OF ORDER 


CARDS 
$1.25 per 100 


$10.00 per 1000 


Send check with order 


Deluxe Service 


Box 947, Church St., New York, N. Y. 


$ 15 per month, 3 yr. contract. We pay for 
Contact Martin McPike, Mar. 


CAREFUL DRIVERS CAN 
LEASE CHEVROLETS FOR 
everything but gasoline. Other con- 
tracts from | day to 5 yrs. Other 
models from Volkswagons to Cadillacs. 
THE LOEHMANN LEASinNG CO. 
379 WEST MAIN ST., WATERBURY, CONN. 
PL 3-926 










CHRISTMAS GIFT — SPECIAL PROMOTIONS 
IMPRINTED 


DIME BANKS 


NICKEL & QUARTER SIZES AVAILABLE 
Free Samples rrom 
FULTZ ADVERTISING SPECIALTIES 
TRAVERSE CITY, MICHIGAN 





MISCELLANEOUS 


Change Makers, Coin Counting, Wrapping Ma- 





— chines. New and Used. Coin-Matic Products Co., 
COMPLETE PROMOTION PROGRAM SERVICE FOR 656 Broadway, New York, N. Y. 
COIN OPERATED LAUNDRY STORES. SPECIAL 
ARRANGEMENTS WITH DISTRIBUTORS AVAIL- WANTED LARGE ILLUMINATED LAUNDROMAT 
ABLE. WRITE KLIC-KO, INC., 4615 OXFORD SIGN. Wm. P. Clement, 369 White Pond Dr., Akron 
PLACE, HOPKINS, MINN. 20, Ohio. 
CORRECTION 
The picture to tk r 
placed under + Natior Mart Cori 
em, page || tor 96 T pic 
ows the An a: J 
HUMIDITY-DETERGENT 
CONTROL 


Automatic electronic humidity and 
detergent controller for coin-op clean- 
ig units has been developed by An- 
scott Dry Cleaning Products, Inc. 
Called the Unibatch Sentry System, 
the unit is said to eliminate lint, 
winkles and to increase cleaning 
Power. The system can be hooked 


NOVEMBER, 1961 





to an alarm or telephone system in 


case the drycleaner malfunctions, 
thereby prolonging life of the equip- 
ment. 


Circle Readers Service Card No. 95 




























SCARF WASHED WITH RAD 


unr? 

SUPPLIES fa 

2@o - By. 
‘: =s 


oe cee eam va 
ee ee oma se 


Become a RAD Franchised Dealer and enjoy: 
* FREE use of a big, new Vender 
* FREE premium promotions 
* Growing repeat sales of highest quality RAD 


detergent, bleach, bluing and ammonia in 
boxes, cellophane wrapped for fresh, fuil 
strength—NO LEAKERS! 

*% Exclusive... RAD Laundry Supplies sold 


ONLY in coin-ops. 


WANTED—coin-op owners with spare time 
who can use extra income by servicing other 
coin-ops in area as a Franchsed RAD Dis- 
tributor, For complete details: 

RAD, 375 Park Ave., New York 22, N. Y. 
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IersS 
GET 
Th®sE 
OVER: 
SOAPERS 
BEFORE 
THeY 
GET US 


. . « People like lots of suds. 
Your washing machines don't. 
Let LAUN-DESIGNS help cut 


your maintenance costs. 





Write now for Free Literature. 


SCHORR SIGN SERVICE 


67-15 Myrtle Ave., Glendale 27, N. Y. 
CIRCLE NO. 49 ON POST CARD 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


* ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


¢ ENJOY THE SATISFACTION of be- 


e ENJOY THE BENEFITS of belonging 


to an organization created toe pro- 


mote your welfare. 


e ENJOY THE BENEFIT OF exchang- 


ing actively identified with other lems. 
leaders in promoting the well-being 

of the coin-operated laundry and *© ENJOY ADVICE on problems per- 
taining to taxes and finance. 


drycleaning business. 


ARKANSAS 


M. K, Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CANADA 

R, Jeanneau, Pres. 

Quebec Automatic Laundry 
Assoc, 

7300 Lajeunesse St. 

Montreal, Canada 


CONNECTICUT 

|. A. Lehrer, Attorney 

Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fila. 


GEORGIA 

Leon W. Blythe 

Coin-Op Laundries 
Association of 
Columbus 

P. O. Box 5304 

Columbus, Georgia 


ILLINOIS 

Adolph Klein, President 

Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
IIlinois Coin-Op Laundry 

Store Owners Association 
1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service 
Laundry Association 
1027 John Street 
Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L, Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


ing opinion on mutual business prob- 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


R. C, Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 


John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


Lehigh Valley Coin-Op 
Dealers Assoc. 

Samuel Lichtman, 
President 

934 Arch St. 

Allentown, Pa, 


TEXAS 

Robert K, Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 


San Antonio, Texas 


Letters 


continued from Page 6 


members throughout the country 
Fortunately, Monte Huebsch, Jr, of 
3 


Huebsch Mfg. Co., was able to } 


effectively use the Code in the soly, 
tion to the Milwaukee legislatiy 
problem. 

I hasten to point out that this jy 
a perfect example of how assistang. 


in solving local legislative problems 


can be obtained through a nationg 
association. 
John B. Lanagan 
President 
Standard Change-Makers, Ing 
Indianapolis, Ind. 


We have heard many good 
ports about the work of your group 
and its executive director, Clinton 
Darling.—Ed. 


Benefit To Industry 


COIN-OP magazine has made j 
possible for Ladd’s to receive th 
Certificate of National First Priz 
in the over 40 class in the Con 
Beautiful Contest and this is ai 
of appreciation and thanks for thy 
opportunity. 

There are countless deservin 
stores and undoubtedly we all agree 
that your magazine does great ser 
ice by using every means—editor 
ials, contests, articles — to conti 
ually remind us that it is wise for 
all operators to do a good jobi 
the right way for the benefit of th 
industry. 

M. L. Ladd 
Ladd's Laundromat Stow 
Encino, Calif. 


Wants COIN-OP 
We would appreciate your sent 
ing us a copy of COIN-OP magaiit 
featuring Ladd’s Laundromat. 
We are the company that math 
factured and installed the sign db 
plays for various Ladd’s Laundt 
mats and we are, of course, & 
tremely interested in the award tht 
received for having the most atti 
tive store. 
Max Augenblick 
President 
Interstate Neon Cop 
Van Nuys, Calif. 


COIN! 
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Cleaned clothes out of a Coin-Op Dry Cleaner are 
only half done! Give your customers complete ser- 
vice with a New Ajax Coin-Op Dry Cleaning Press. 
Even today’s new miracle fabrics have to be pressed! 
When you add an Ajax Coin-Op Dry Cleaning Press 
to your operation, you are providing your customers 
with the facilities to completely finish their clothes 


in your Coin-Op, Cleaning and Pressing 
are services Customers demand and de- 
serve and assure you repeat business 
and profits. The Ajax Press is easy to 
operate and gives a “professionally- 
done” appearance! 

No one wants a “half-done” job! Coin- 






























Op dry cleaning units clean exceptionally well but 
naka Mrs. Housewife, U.S.A. is a very particular 
lady! Her husband's slacks require a sharp crease.. 
Her son’s sport coat that “just- so” look... Her 
daughter's skirts those knife pleats! She knows that 
family appearance is all-important, that wardrobes 
must be neatly pressed as well as clean! If you 
value service as well as profits, give 
your customers the satisfaction of 
completing their cleaning with the new 
Ajax Coin-Op Dry Cleaning Press. 
Contact your Ajax Representative Today, 

. - or write to: Ajax Presses, Box 449, 
Salt Lake City, Utah. 


AJAX’ PRESSES “cc 20. Ti ladow Daye” 


619 SOUTH STH WEST 


SALT LARE CITY. WAR 
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RIGHT NOW, 


A FROWN 
COULD COST YOU 


A CUSTOMER 


But give her a 


Tide-clean wash and she'll 
give you her repeat business. 


Your customer wants just one thing—the cleanest 
possible wash. And that’s just what she gets with 
Tide. The smile on her face when she sees Tide's 
kind of cleaning is as good as money in the bank to 
you. It means she'll keep coming back, giving you 
the repeat business that makes you real profits. And 
she'll tell her friends, too. 

Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give 
your customers the detergent they most often bring 
from home. That means more detergent profits for 
you, too. Just clip out the coupon and put Tide to 
work cleaning up for your customers and for you’ 


MANAGER, Bulk Soap Sales Dept CO-l/ im 
The Procter & Gamble Distributing Co. 


P.O. Box 599, Cincinnati 1, Ohio 


Please send me information on the New-Sizé 
Tide that fits most vending machines. 


Name_____ 
ee 
City — 


Zone State__.__ 


Telephone No. “a i 


New-Size Tide Fits Most Vending Machi 
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